OPlpl) el Gl (§ Gilidad) Guiguad suili |
] gl (30 e (ool el tlyd
awalall

oo guid 0L
S (gl B3 3.0.]
i) dold | Jhousdl 5yl utd

>




ECONOMICS AND ADMINISTRATIVE STUDIES JOURNAL (EASJ)

EISSN: 3005-3625, PISSN: 2790-2560, DOI: http://doi.org/10.58564/EAS]/3.2.2024.17

The impact of relationship marketing on achieving 4% Jo LlJ& Lulps ol i 3ad 3 Bl 3y4ud 26

customer value, an analytical study on a group of Lol 430 0Ll o
private Iraqi banks
Reham Hassan Mohammed * " AF e pla,
Assistant prof. Dr. Sarah Ali Said dgnas Jo Bl g
Department of Business Administration / sy daslr / Jle¥ 34000 o
University of Baghdad
2024/06/01 : ) %8 2024/01/08 :Jydl) 5,6 2023/12/10 :pYei¥) 6
Received: 10/12/2023 Accepted: 08/01/2024 Published: 01/06/2024

Aty s 3 Lol Al 430 lall e Bie 8 Sl (gl S ol A8 3 3 BN 30 b s U] Lol e
) o Jall 3 bl sl gl (# ol e bl e s 1 byl AT T by UL 51591 e (3 rpl) 3jlimn 2
e i s o 50 s o QUL pb P Sle ) Aot e Slall 5,8 pae J) (g3 L el 2 JoS Sllly 2L 3131
B 3] ol A2 33 3 Nl 35l i) g e dp o Gl gl ol A il Ln e pl ) Al
2l Gl 5 oy d Sodl Jogy ¢ ol &8 33 3 e 51 st Lo 8B e ol (Loly oW ) slaf 235 ML
) Glam ¥l bl b o S Cllory gl 48 3 BN 3y Al A3 5 BV 3y g i AP 5 BV (35
Codl by a4y o3lal M used (rp D3l Digne A3 S Llg) BV gy ol ) Jogs S £l AT ey ((SPSS.V.25
o ellny b oS 48 el 33 G A o Jaledl 3 BVl 5 ol sbiel (2 L el a5 L Sl e o2
Lol sl Gl e v BlioWt o baiv pb il oS g
conl) 4 ¢ Bl 008 : Lo-tull UK

Abstract:
The research aimed to measure the effect of relationship marketing in achieving value for the customer. The
research was conducted in a sample of private Iraqi commercial banks in Baghdad, which are represented by ten banks
listed on the stock market. The real problem that the banks in the research sample suffer from is the severe and

continuous acceleration in environmental conditions and customer tastes. And the rapid technological changes, which
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lead to the inability of banks to respond to the desires of customers, which makes them unable to create high value for
customers, and from here began the main research problem, which is the extent of the impact of the use of
relationship marketing in achieving customer value, as relationship marketing adopted three dimensions (trust,
Commitment and satisfaction) to show the extent of their impact individually and collectively in achieving customer
value. The research found a clear positive effect of relationship marketing on customer value with a statistically
significant relationship to relationship marketing on customer value. The data was analyzed using the statistical
program (SPSS.V.25). One of the most important results that the research reached was the presence of a positive,
morally significant correlation between relationship marketing in its dimensions and customer value. The research
summarized a set of recommendations that banks can implement, which is adopting the relationship marketing
method in deaiing with customers with the aim of achieving the highest possibie value for them, and this is not for the
purpose of Not oniy winning customers, but keeping them in the long term.

Keywords: relationship marketing, customer value.
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