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The role of emotional marketing in brand awareness

An analytical study of the opinions of a sample of Asiacell customers in
Nineveh Governorate

Abstract

The current research aims to determine the role of emotional marketing in
brand awareness, and Asiacell Mobile Communications Company in lrag/Mosul
city was chosen as a field for research, for the purpose of achieving the goal and
answering the questions of the intellectual problem of the research, the most
important of which was (How focused is the organization under study on brand
awareness?), The sample was chosen from the clients of Asiacell Company in the
city of Mosul (354) and it amounted to Statistical methods were used, including the
descriptive analytical method, in analyzing data and extracting results through the
use of statistical programs (AMOS24, SPSS V26), The research reached a set of
conclusions, the most important of which is that the company in question adopts
emotional marketing in its activities in a limited way, which is reflected in the
process of attracting customers and attracting them to acquire its services compared
to competitors, There is a significant correlation between emotional marketing and
brand awareness, As well as a significant effect relationship between emotional
marketing and brand awareness, and the most important proposals were to
emphasize the increased interest in the dimensions of emotional marketing and its
greater support by the researched company.

Key words: Emotional Marketing, Brand Awareness.
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