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Abstract  



      

     
Aesthetic taste is a necessity related with the creative 

man who really can understand life and universe. It 

puts him to be different from men of his kind who live 

in a lower standard of feeling and sensation. 

     This research tackles sense, its impression in 

developing aesthetic value and how it is able to touch 

beauty in natural how to educate aesthetic value 

purposefully that, may form the aesthetic sensation to 

pupils. 
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