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The Marketing Mind and Its Role in Enhancing Innovative
Performance
An analytical study of the opinions of a sample of administrative
leaders aprivate Iraqi commercial banks

Abstract

This research aims to know the role of the marketing mind in
enhancing the creative performance of a sample of the administrative
leaders in the Iraqi private commercial banks. To achieve the objectives of
the research, a hypothetical model was formulated consisting of two main
variables. The independent variable represents the marketing mind through
three dimensions: (customer attraction, customer marketing response and
sales transfer to the customer), and the dependent variable is creative
performance and consists of three dimensions represented by (fluency,
originality and flexibility). A set of hypotheses were developed and built,
including hypotheses of correlation and hypotheses of influence. This
research adopted the descriptive analytical approach, and the researchers
used the questionnaire as a basic tool for collecting research data, as (166)
valid forms for analysis were analyzed distributed among the administrative
leaders in the surveyed banks, As well as conducting personal interviews to
clarify the subject and the paragraphs of the questionnaire, The data was
analyzed and hypotheses tested using appropriate statistical tools through
the use of the statistical analysis program (SPSS V. 25). The research
reached a set of conclusions, the most important of which was that the use
of the marketing mind in the surveyed banks contributes significantly to
influencing the creative performance, which means that the dimensions of
the marketing mind have a statistically significant effect in enhancing
creative performance. Based on the conclusions, a set of recommendations
were developed, the most important of which was the need to work on
investing the interrelationship between the marketing mind and the creative
performance in a way that contributes to enhancing the current performance
of the bank, given the influence that the dimensions of the marketing mind
have in enhancing the creative performance of the bank.
Key words: Marketing Mind, Innovative Performance.
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