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The Effects of the Quality on Marketing Ambidexterity
An analytic Study in Zain Iraq Telecommunications
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Abstract::-
The success of contemporary business organizations in the quality that contributes to providing valuable
innovations for the organization and society because it's the basis for the development of organizations
and the development and progress of contemporary societies. and from thispoint of view, the research
aimed to demonstrate the impact that quality can play in achieving marketing prowess. it focused on
quality as an independent variable and dealt with marketing prowess as a dependent variable through its
dimensions ,Exploring Opportunities, and exploiting opportunities,The search was applied in Zain Iraq
Telecom Company in Baghdad Governorate, depending on the descriptive exploratory approach in the
research through the questionnaire as a tool for collecting data and information and  (SPSS-
ver.23)program was used to analyze the data. The research reached a set of conclusions, the most
important of which is that the company's services are characterized by stability and non-regression in
order to achieve acompetitive position in the Market .The research recommended the company with asset
of recommendations, the most important of which is the need for the company's management to adopt a
mechanism to develop and improve the quality of its services provided to the new regions in order to
staylonger in these Market
Key Worde: Quality, Marketing Ambidexterity
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