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Abstract

The main objective of the study is to identify the role of the marketing mood management
strategy in enhancing customer happiness from the point of view of a sample of customers of
tourism companies in the Nineveh plain, in order to reach a set of conclusions and provide a

number of recommendations that may help the relevant organizations to improve the level of
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services provided by them, including it contributes to enhancing customer satisfaction and
achieving happiness. The research adopted the descriptive approach by reviewing the relevant
literature , as well as the analyzing the opinions of customers of the companies in the research
sample. The research reached a number of conclusions, the most important of which was the
existence of positive relationship between the research variable ( Management Marketing mood
and customer happiness) at the aggregate level, in addition ti the positive impact of managing
customer mood on customer happiness at the aggregate level. In the context of this, a number
of recommendations were presented, the most important of which is the necessity of working to
enhance the positive relationship between the customer and the brand through managing

marketing mood.

Keywords: Marketing mood management, Customer happiness.
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