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Abstract

The present study aimed to know the tools and strategies used by the Directorate of Electricity Distribution
Dohuk to reduce power consumption.

The study focused on the current theoretical framework on demarketing Pastratejyate, tools, and
some theoretical concepts relevant, since the study has provided an integrated theoretical and
philosophical framework for each of the demarketing and strategies.

In order to implement the theoretical framework in the ficld was for researchers to view by
selecting the Directorate of Electricity Distribution Dohuk side of the window field of study as it
provides a vital service mission and to all segments of society despite the fact that the Directorate is
deficient in providing consumers with clectric power of up to (175) MW currently, making it follow
the marketing strategies of certain specific demarketing and manage demand for their product to
address this deficit and the shortage has and this is reflected in its negative effects on the attitudes
of consumers of this phenomenon, was the reaction of rescarchers to complete the field study is the
use of checklists for Pastratjaat and marketing tools reverse to identify the most important tools
and strategies adopted by the organization studied, through the checklists, including eight (48) is a
measure of tools and strategies related to demarketing.

Following the collection of checklists and questionnaire the researchers discharge data on a
calculator online using the software statistical SPSS-18, and employ some statistical methods have
been analyzed the results and hypothesis testing, which resulted in a set of statistical results enable
researchers to use it in building the conclusions of his study was in the forefront:

1. That the organization studied exercise tools and mechanisms for demarketing rate (50%) which
is modest compared to what is required of them and perhaps most important of these tools is the
adoption of the organization to raise prices as a strategy to reduce the consumption of electric
power.

2. That dmarketing mix appropriate user to a certain extent, though a little weak in the promo.
From this it follows that the reverse marketing strategies as an option for a normal distribution of
electricity to the Directorate of Dohuk in the light of developments and targets able to achieve those
goals.

In light of the findings of the study was the formulation of a number of proposals including:

1. The need to have studied the organization long-term strategy to address the problem of the
increase in demand for electricity due to the emergence of new cases of request Kaltusa urban, and
resort to the construction of generating stations or the construction of dams or resort to the use of
alternatives to electric power.

2. It is necessary to take care of the organization surveyed tools and marketing strategies reverse
through increased spending on advertising to do good and strong advertising campaigns through
various advertising media to reduce the demand for electrical energy consumption.

The study concluded with a number of future studies as proposals for other researchers to complete
the process study in the areas of demarketing and other sectors.
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et B dllgiaa JalS g e G miiy el s uan dlgiudd) Do) Ll i) g (Al (pal) (gl
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Gt S 33 llh ol 3 L lo Aadalall gl Aol ) o2 Cracag Wgale qullal) 305 ) ciags Adggal)
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Source: Mark, Annabelle, & Elliott, Richard, (1997), Demarketing dysfunctional demand in the UK
National Health Service, International Journal of Health Planning & Management, Vol
12, p. 302.
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Source:Medway, Dominic, & Warnaby, Gary, (2008), Alternative perspectives on marketing & the
place brand, European Journal of Marketing Vol. 42 No. 5/6, pp. 648.
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