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Abstract

Hyperbole is a figure of speech and literary device that creates great effect
through deliberate exaggeration. Hyperbole is often an overstated
description of something that adds emphasis without the intention to be

exactly true.

In rhetoric and literature, hyperbole is often used for serious, comic, or
ironic effects. Hyperbole is a literary device where the author uses specific
words and phrases that overemphasize the statement in order to add the
biggest effect. The purpose of hyperbole is to create a larger-than-life effect

to stress a certain point in an exaggerated way.

This study focuses on the concept of hyperbole in war speeches and

attempts to contribute to the field of figurative language analysis.

The present study aims at finding out how hyperbolic expressions are

recognized in war speeches at linguistic and pragmatic levels.
Keywords: Exaggeration, Linguistics, Pragmatics, Speech acts.
1. Introduction

Hyperbole is the use of exaggeration rhetorically that evokes strong
feelings and creates strong impressions. As a figure of speech, it is usually
not intended to be taken literally. Generally speaking, hyperbole is noticed,
to some extent, to be ignored by researchers as compared to other figures
of speech such as metaphor and irony. (Claridge (2011)

The reason behind this ignorance could be due to the idea that hyperbole
has been considered a classic trope whose study belongs to that of rhetoric;
thus, no serious attention has been paid to the study of hyperbole in the

domains of linguistics, psychology, philosophy, or literary criticism. Most
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of the empirical work on exaggeration was laid on defining, classifying,

and comparing its frequency and use in different cultures.

According to Thorne, S. (2006), militarization of languages has been a
long-term process that has taken place over hundreds of years. Words and
phrases with military roots have naturalized into common speech. As a
result, this study, which aims to offer itself as a tentative contribution to
the field of figurative language, focuses on the idea of hyperbole in war

speeches.
2. Hyperbole
2.1 Definition and Origin

One of the figures of speech covered within the larger context of rhetoric
has been hyperbole. Since rhetoric has long been studied as a rhetorical
figure in written texts, its study dates back to Aristotle. Rhetoric has
traditionally been linked to the creation of persuasive speech (Dascal and
Gross 1999).

Thus, the emphasis has been primarily laid on defining and classifying this
classic trope in relation to other rhetorical figures. Defining and classifying
figures of speech and thought have been among the more important tasks
of rhetoricians and grammarians for years. This explains the wide diversity
of definitions and typological classifications that can be found in the

literature on exaggeration.

Gibbs (1999) defines hyperbole, from Greek “[hyperballo] supero,
to exceed”, as “Exuperation, or a passing of measure or bounds” and adds
“It is when the Trope is exceedingly enlarged, or when the change of
signification is very high and lofty, or when in advancing or repressing one

speaks much more than is precisely true, yea above all belief” . Since
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hyperbole is twofold, he draws a distinction between auxesis and meiosis.
Auxesis, says Smith (1657), is “when for the increasing and amplifying,
we put a word more grave and substantial instead of the proper word being
less”, whereas meiosis “is when less is spoken, yet more is understood; or
when for extenuation sake we use a lighter and more easier word or term
than the matter requires; or when we put a less word for a greater”.
Likewise, other rhetoricians have emphasized the double nature,

amplifying and diminishing, of the trope.

Since the appearance of the alazon, exaggeration has been identified as a
dominating figure in Western culture by Rose (1966:49) and Avristotle
(1976:165). Greek writers used the term "alazon" to describe a type of
character who claims to have notable attributes that he either doesn't have
at all or only has to a lesser extent. Exaggeration is when anything is said
or expressed excessively to draw attention to it or to make it seem bigger,
better, or worse than it actually is. Exaggeration, then, is the act of saying

anything that goes beyond the bounds of reality.

The first component of hyperbole is exaggeration (Burgers et al., 2016).
Speaking in an exaggerated manner is known as speaking hyperbolically
(Carston & Wearing, 2015). Exaggeration is typically used by speakers to
highlight the significance of a certain point. Hyperbole uses untrue
assertions to emphasize the significance and degree of the topic being

discussed. To demonstrate this, the following example will be used:
Example (1)

This is the worst thing that happened in 2005!
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When (1) is uttered, the speaker is saying something untrue to stress an
idea he is conveying. He is stating something false ‘worst thing that

happened in 2005’ to stress his feeling that what has happened was awful.

Along with metaphor and simile, Warren and Brooks (1972) described
hyperbole as a reflection of an intentional exaggeration to heighten an
impression. It is a figure of speech that intentionally exaggerates for
emphasis and is not meant to be taken literally, for instance. The words
"as" or "like" are used in similes to conjure comparisons, for instance. Our
soldiers are as brave as lions. On the other hand, overstatement is defined
by Norrick (1982) as the activity or act of overstating, a statement that goes
beyond the bounds of the truth.

3. Methodology

This study is limited to the linguistic and pragmatic analysis of hyperbole
in War speech. The sample of the study consists of two selected speeches
concerning the Russian and Ukraine Wars made by President Vladimir
Putin when he addressed his nation, announcing a ‘“special military
operation” against Ukraine, and Volodymyr Zelensky’s Speech before
Congress.

The analysis of the data is based on two levels: linguistics which constitutes
two sub-levels: lexical and sentential, and pragmatics in terms of the kinds
of Face Threatening Acts (FTAs) and communicative conditions for
identifying hyperbole in the data. In terms of these levels, the hyperbolic
expressions are analyzed and discussed according to their realization in the
data.

4. Linguistic Analysis of Hyperbole

Linguistically, the data of the study are analyzed according to two levels:
lexical (word class) level involves investigation of nouns, verbs, adjectives,

and downtowners (adverbs of degree), whereas the sentential level includes
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whole sentences (declarative and conditional), negation — exception, and

clausal hyperbole.

In the following discussion, each form of hyperbole grasped from the data

Is realized in terms of its frequency and percentage, as expressed in Table

(1).

Table (1): Lexical Analysis of Hyperbole

Nouns Verbs | Adjectives | downtowners | Total
Fr. 30 3 13 12 58
Pc. 51.72% 5.17% 22.42% 20.69% 100

4.1 Nouns in Hyperbole

Underlying the category of nouns denoting hyperbole, three types are

recognized in the data: emphatic plural, numeral, and single nouns. The
total of the three types in the data is 30 with 51.72% out of the total

occurrences of word classes. This frequency of occurrence makes nouns

first in the grade of other word classes (Table 1 above)
(Table 2) Noun of Hyperbolic Use

LAy
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Emphatic noun Numeral Total
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Er. 6 8 16 30
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Of the 30 instances of nouns in the data, the highest frequency rate goes to
single nouns which constitute 16 instances with 53.34% as shown in the
following example.

Example (2): The Russian military and mercenaries have been attacking
Bakhmut nonstop since May. They have been attacking it Day and Night,
but Bakhmut stands. (Zelensky, 2022)

4.2 Verbs in Hyperbole

The analysis of the war speech revealed that the use of verbs in the process
of exaggeration (3) times formed a percentage of (5.17%), as in the
following example,

Example (3): The Russians’ tactic is primitive. They burn down and
destroy everything they see. They sent thugs to the front lines. They sent
convicts to the war. They threw everything against us, similar to the other
tyranny, which is in the Battle of the Bulge. (Zelensky, 2022)

In this example, Volodymyr Zelensky shows his country the brutality and
ruthlessness of the Russian army, which clearly implied a sense of
exaggeration carried by the verbs "burn™ and "destroy" in relation to what

follows.

4.3 Adjectives in Hyperbole

The second highest frequency goes back to adjectives that appear 13 times
(22.42%), as displayed in Table (1) above. Consider the following
example:

Example (4): You don’t have to look far for examples. First, without any
approval from the UN Security Council, they carried out a bloody military
operation against Belgrade, using aircraft and missiles right in the very
centre of Europe. (Putin, 2022)
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4.4 Downtowners in Hyperbole

Downtowners of hyperbole represent 12 instances making up 20.69% out
of the total (58). Consider the following example:

Example (5):

It is well known that for 30 years we have persistently and patiently tried
to reach an agreement with the leading NATO countries on the principles
of equal and inviolable security in Europe. (Putin, 2022)

The downtowner used in the example (5) is an indicator of exaggeration as

it intensifies the intended message.

4.5 Sentential level-hyperbole

Hyperbolic forms at the sentence level are realized by whole sentence
(declarative and conditional), negation-exception, and clausal hyperbole.
The analysis of the data has revealed 26 instances of this consideration.
The whole sentence comes with the highest frequency.

Table (3) Hyperbolic Expressions at the Sentential Level

MWhole'sentence Negation- | Clausal
_ o o Total
Declarative | Conditional exception YPErbole
Fr. 18 1 0 7 26
Pc. 69.24% 3.84% 0% 26.92% 100%

Example (6) declarative sentence
The war machine is moving and, | repeat, it is coming close to our borders.
(Zilinsky, 2022)
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Example (7) Whole sentence

All was in vain. (Putin, 2022)

Example (8) Conditional sentence

If so, just like the Battle of Saratoga, the fight for Bakhmut will change the
trajectory of our war for independence and for freedom. (Zilinsky, 2022)
Clausal hyperbole: As for the hyperbolic expressions of the clausal level.
They are displayed through lexical items which the clause contains. Most
of these items include overstated use of adjectives or numbers.

Example (9) The tragedy, to which they doomed hundreds of thousands,
millions of people. (Putin, 2022)

Table (4): Linguistic Analysis of Hyperbole

Nouns | Verbs | Adjectives | Downtowner | sentence Total

Fr. 30 3 13 12 26 84

Pc. | 35.72% | 3.57% 15.48% 14.28% 30.95 100%

5. Pragmatic Analysis of Hyperbole

A variety of actions may cause a threat to either the addresser’s or the
addressee's face. Similar to how one or more speech acts can be attributed
to an utterance, these actions describe what is intended to be accomplished
by a verbal or nonverbal communication. Grice (1975) suggested that a
communicative act is an element of behaviour B that is performed by S
with the objective of having H acknowledge it; this recognition serves as

the communicative purpose of S's behaviour B.
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Different kinds of FTAs and communicative conditions are listed below

for the pragmatic analysis of hyperbole:

5.1 Self-Praise Acts

Self-praise hyperbole in the data appeared in terms of 7 times making up
12.9% out of the total kinds of exaggeration in the data (54). Consider the
following example from the speech of the Ukrainian president:

Example (10)

“ Against all odds and doom-and-gloom scenarios, Ukraine didn’t fall.
Ukraine is alive and kicking.”

The president here was praising Ukraine for remaining steadfast after the

attack.

5.2 Criticism of Other Acts

It appeared in the analysis of the data under study 12 times and stands at
an average of 22.2 %. Consider the following example from the speech of
the Russian president:

Example (11)

“By the way, American politicians, political scientists and journalists
themselves write and say that in recent years, an actual “empire of lies” has
been created inside the United States.

He was criticizing the US for deceiving them, describing the country as an

empire of lies.

5.3 Praise of other Acts

Regarding Praise of others, there are only 2 instances found in the data
making up 3.7 % out of the total types of hyperbole in the data. It is clear
in the following speech of the president of Ukraine describing the Vice

president of USA for supporting and visiting them:
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Example (12)

Madam Vice President, | thank you for your efforts in helping Ukraine.
Madam Speaker, you bravely visited Ukraine during the full-fledged war.

Thank you very much. Great honor. Thank you.

5.4 Request Acts

In the analysis of the data, only one example of request acts of hyperbole
Is realized and stands at 1.8 % out of the total (54). It is exemplified in the
following speech of Putin:

Example (13)

“Don’t follow its criminal orders. I urge you to lay down your weapons

immediately and go home.”

5.5 Suggestions Acts

In the data, suggestions acts of exaggeration appear 3 times accounting for
5.5% out of the total (54). Consider the following speech of the Russian
president:

Example (14)

“This should have been done professionally, smoothly, patiently, taking
into account and respecting the interests of all countries and understanding

one’s own responsibility.”

5.6 Compliment Acts

In such acts, the speaker usually intends to make his addressees comply
with what he wants them to believe or act. They appeared in 5 examples as
follows:

Example (15)
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“I am confident that the soldiers and officers of the Russian Armed Forces
devoted to their country will professionally and courageously fulfill their
duty.”

5.7 Disapproval Acts

There is only one occurrence of a disapproval act that appeared in the data.
This is represented in the following speech of the Ukrainian president:
Example (16)

“The Russian tyranny has lost control over us. And it will never influence

our minds again.”

5.8 Acts of Wishing

It appeared 2 times making 3.7% out of the data, one of them is the
beginning of the speech of the Ukrainian president:

Example (17)

“I hope my words of respect and gratitude resonate in each American

heart.”

5.9 Offence Acts

Offensive acts of hyperbole occur 6 times, i.e., accounting for 11.1% out
of the percentage of the data, and all of them appeared in the speech of the
Russian president:

Example (18)

“As proof of this, publicly, in front of the eyes of the whole world, the US
secretary of state shook some kind of a test tube with white powder,

assuring everyone that this is a chemical weapon being developed in Iraq.”
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5.10 Sympathy Acts

It has been realized from the analysis of the data that only one example
represents sympathy acts of hyperbole and stand at 1.8% out of the total
(54), as shown in the following example:

Example (19)

“Every inch of that land is soaked in blood; roaring guns sound every

hour.”

5.11 Complaint Acts

Regarding the complaint act, they appeared 6 times in the data accounting
for 11.1% out of the total percentage of hyperbole.

Example (20)

“The Russian military and mercenaries have been attacking Bakhmut
nonstop since May. They have been attacking it day and night, but
Bakhmut stands.

5.12 Gratitude Acts

It has been revealed that three examples of gratitude acts altered and they
stand at 5.5% out of the total. One of them appeared at the end of President
Putin’s speech:

Example (21)

“I believe in your support, in that invincible strength that our love for the

Fatherland gives us.”

5.13 Warning Acts
Warning acts of hyperbole occur five times standing for 9.2% out of the

percentage of the total data, as appeared in President Putin’s speech:

Example (22)
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“The war machine is moving and, | repeat, it is coming close to our

borders.”

Table (6): Frequency and Percentage of hyperbole:

Pragmatic representation of hyperbole Fr Pc
Self-praise act 7 12.9%
Criticism of others acts 12 22.2%
Praise of others acts 2 3.7%
Request acts 1 1.8%
Suggestions acts 3 5.5%
Compliment acts 5 9.2%
Disapproval acts 1 1.8%
Acts of wishing 2 3.7%
Offence acts 6 11.1%
Sympathy acts 1 1.8%
Complaint acts 6 11.1%
Gratitude acts 3 5.5%
Warning acts 5 9.2%
Total 54 100%
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6. Conclusion

The data of the study have been analyzed linguistically in two ways:
lexically and at the sentence level.

The lexical level is classified into four categories, which vary in their
indications of hyperbole. The highest frequency returns to nouns.
Moreover, the focus is on the use of single nouns more than emphatic or
numeral forms. Similarly, adjectives and downtowners are used as
indicators of an overstatement with different rates. Single forms of
adjectives have been used rather than comparative or superlative forms.
The result of linguistics analysis shows that more instances of hyperbole
have been used in a single-word hyperbole and this obviously shows a
characteristics features of the language used in war speeches which tend to
be simple and use clear words and phrases for a direct translation to what
they intend to state in war context.

Classifying hyperbole at the sentence level is the second category of
linguistics analysis. It is concluded that declarative sentences outnumber
other types of sentences. Eventually, the linguistic analysis of the data
revealed that hyperbole has been used directly by means of using
grammatical categories.

On the other hand, according to pragmatic analysis, the data are analysed
with respect to 13 perspectives that differ according to the leaders of the
war’s intention. The results show that the acts of criticizing the other side
come first in war speeches with a ratio 22.2%. This is because each side is
trying its best to present justifications for the war and fighting to show the
opponent as the worst. The lowest frequency of hyperbole comes in the
form of request, disapproval, and sympathy acts with a ratio of 1.8% each.
The presidents and leaders of this latest war found that there is no use in
asking, requesting or showing disapproval since the war has already started

and they do not want to give an aggressive impression, they only need to
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prove themselves as victims by praising themselves and criticizing the
opponents.

In conclusion, hyperbole does not reflect reality as it actually is; rather, it
portrays reality via the speaker’s emotionally charged vision and

presentation.
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