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Viable vision Sensation (Aesthetic   Appreciation)and ItsRelationwith 

Opening to Experience among students of College of Fine Arts 

 

Abstract 
     The aim of this research is to measure the Viable vision Sensation 

(Aesthetic  Appreciation) and measure the Opening to Experience 

(Openness  fantasy, Aesthetics ,Feeling ,Ideas) among students of 

College of Fine Arts and know the relationship between the Viable 

vision Sensation (Aesthetic  Appreciation) and measure the Opening 

to Experience and know the relationship between them according to 

the variables of (sex ,study stage, and department).                                   

     the research was limited to The sample included (60) students 

(males and females) of student of College of Fine Arts, the research 

depends on Viable vision Sensation scale that tested by (alshek and 

Mohammed,2001) and concluded(32) items and used the Opening to 

Experience (prepared by Hasan,1999)  the test concluded(28) items, 

After validity and stability these two scales, the research was applied 

and suitable statistical means were used in order to achieve the aims 

of research.                                                                                                     

    The results showed that the research samples have a high Viable 

vision Sensation (Aesthetic  Appreciation) and the Opening to 

Experience and  have religious between their and  no  suggestive 

relation between Viable vision Sensation (Aesthetic  Appreciation) 

and the Opening to With a variables (sex ,study class, and 

department).                                                                                                  


