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Abstract

The problem of the study arises in answering the question: Is there an influence of knowledge
champions on the pioneering advantage and does the union company in question achieve the
leading advantage by investing individuals who possess knowledge and presenting them as
champions who share their experiences and encourage their colleagues to innovate, also The study
aims to uncover the relationship between the knowledge Champions and the pioneer advantage. It
also clarifies the resource-based point of view that an irreplaceable valuable asset such as
knowledge Champions reinforces the pioneer advantage. The study activates the role of the
knowledge Champions as they are strategic assets to achieve the Pioneer advantage. The
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researchers distributed (50) questionnaires to the Administrators employees working at the middle
and upper levels of the sample company, (43) questionnaires were retrieved, of which (41)
questionnaires were suitable for analysis, and they were analyzed by adopting the advanced
statistical program (SmartPLS). The main result of this study is that some variables such as
knowledge Champions are closely and positively correlated with the Pioneer advantage. The study
also recommends that organizations in general and industrial organizations in particular inforce
the knowledge Champions culture by creating a culture that drives and increases this resource
because of its impact in achieving pioneer excellence in the field of its industry.

Keywords: knowledge Champions, pioneer Advantage, Etihad Food Industries CO. LTD. .
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