Journal of

TANMIYAT AL-
RAFIDAIN

(TANRA)
A scientific, quarterly, international,
open access, and peer-reviewed journal

Vol. 41, No. 134
June. 2022

© University of Mosul |
College of Administration and
Economics, Mosul, Irag.

OMOM

TANRA retain the copyright of
published articles, which is released
under a “Creative Commons
Attribution License for CC-BY-4.0”
enabling  the  unrestricted  use,
distribution, and reproduction of an
article in any medium, provided that
the original work is properly cited.

Citation: Ali, Sadeer H., Khalil,
Layla J. (2022).“The Harmonic
Relationship Between Innovative
Marketing and Customer loyalty-
An Exploratory Study in the Al-
Jazira Dairy Factory in the City of
Mosul” TANMIYAT AL-
RAFIDAIN, 41 (134), 59 -71,
https://doi.org/10.33899/tanra.20
20.165650

P-1SSN: 1609-591X
e-1SSN: 2664-276X
tanmiyat.mosuljournals.com

Research Paper

The Harmonic Relationship Between Innovative
Marketing and Customer loyalty-An Exploratory
Study in the Al-Jazira Dairy Factory in the City of
Mosul

Sadeer H. Ali'; Layla J. Khalil?
1&2College of Administration and Economics University of Mosul,

Corresponding author: Sadeer H. Ali, College of Administration and
Economics University of Mosul,
alobaidisadeer782@gmail.com

DOI: https://doi.org/10.33899/ 10.33899/tanra.2002.174700

Article History: Received: 23/8/2021; Revised:1/9/2021; Accepted:21/9/2021;
Published: 1/6/2022.

Abstract

The current research seeks to determine the compatible relationship
between innovative marketing and customer loyalty, through an
exploratory study in the Al-Jazeera Dairy Factory in the city of Mosul. (Is
there a consensual relationship between the value of resources and
customer loyalty) as well as several research hypotheses have been
formulated (there is no consensual relationship between innovative
marketing and customer loyalty).

The selection was made for a sample of (38) employees working in the
Al-Ban Al-Jazeera Factory in the city of Mosul, and a questionnaire was
designed to collect data, and analyze its paragraphs to test the research
hypotheses using the SPSS statistical software. The research reached
conclusions, including the existence of a consensual relationship between
the value of resources and customer loyalty. The research presented
several recommendations, the most important of which is the importance of
improving innovative marketing to enhance customer loyalty
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