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Abstract

This research aims to know the role that Creative marketing plays in its dimensions
represented by ( Creative in banking service , Creative in price , Creative in distribution,
and Creative in promotion), In the possibility of rationalizing customer behavior in its

dimensions represented by (motives , perception, and learning), and the research problem

centered by studying the extent of the contribution of the Creative marketing dimensions in
supporting the directions of the researched banks towards adopting processes of change and
attracting different types of customers, and as the research emerged mainly with two main
hypotheses of the existence of A correlation and influence relationship between the
dimensions of Creative marketing and the dimensions of customer behavior, and for the
purpose of achieving the objectives of the research, a hypothetical scheme was constructed
that determines the nature of the relationship and influence between the variables, and the
research was conducted in a sample of the banks researched in Karbala Governorate, as the
necessary information for the field side was obtained through the questionnaire prepared For
this purpose, it was distributed to a sample consisting of (83) directors of branches, divisions,
divisions and units in the researched banks. The research used a set of advanced statistical
methods such as the simple correlation coefficient to measure the correlation relationship
between variables, the (t) test, the simple regression analysis and the (F) test, as was done.
The use of (R?) to interpret the amount of the effect of the independent variable on the
dependent variable, and calculate the weighted arithmetic mean, standard deviation,
coefficient of variation, the intensity of the answer and the significant The relative ratio, and
the SPSS statistical program was used to analyze the data, and the research also reached a set
of conclusions, the most important of which was that there is a continuous pursuit and an
effective role for the Creative marketing dimensions in changing the tastes of customers by
presenting what distinguishes the researched banks from other banks and achieving
superiority over competitors. The research concluded with a set of recommendations, the most
important of which is that the statistical results showed the necessity of the researched banks
“interest in Creative marketing and its dimensions represented by (Creative in banking
service, Creative in price, Creative in distribution, and Creative in promotion), By
studying the market and conducting continuous research to rationalize customers' behavior in
its dimensions (motives, perception, and learning) because they make objective or rational
decisions that are determined according to their real needs towards the researched banks and
their preferences for innovative services that change according to technological developments
and other environmental variables.
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A5 Ayl e I Aaesil) dpcm il Lgundl) F da g (R?) sy i) cialea t (4) Jsaall

Model | Sum  of Df | Mean Square F Sig.
Squares
1 | Regression 071 1 071 24.694 | .000°
Residual 234 81 .003
Total .305 82
2 R | R Square | Adjusted Std. Error of the Estimate
R Square
483a 234 224 .054
Unstandardized | Standardized Sig.
Model Coefficients Coefficients T
3 B | Std. Error Beta
(Constant) 551 .059 9.374 .000
X1 341 .069 483 4.969 .000

Aig i) Lulal) cla i Lo alaieYL Gald) dae) (e jaaal)

- ALY b sla) B mad) B L) s Lugina AY3 53 il Y L@
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AL A gl F dad (e ST o2y (75.958) duswendll (F) dad casly 235 Ll ool yuaie 4 (0.549)
a2y Of (ra (0. 484) danill (alee by 335 i dl) 23y (alad) jlasiy) = 3gail digiea e Ja Laa (7.08)
i by (@aw g LI dsle sl e Dl ) @bl (0a(48.490) i Lo uais aad) B IS
bl daail) Jsiy A0l dae @l aaal)
Y=0.381+ 0 .549 X2

L A (e AN das @) dudapll Liguwaall F dad 5 (R%) addy Jasiy) ci¥alaa @ (5) Jgaad)

Model | Sum of Df Mean Square F Sig.
Squares
1 Regression .148 .148 75.958 .000b
1
Residual 157 81 .002
Total .305 82
2 R R Square | Adjusted R Std. Error of the Estimate
Square
.696a 484 478 .0442
Unstandardized Standardized Sig.
Model Coefficients Coefficients T
B Std. Error Beta
(Constant) .381 .053 7.173 .000
X2 .549 .063 .696 8.715 .000
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b 285 Al o3gs paldll jlaadll # sl dugiea o o Lae +(7.08) AAIL Adsaall F dad (ge ST a5
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Model | Sum  of Df Mean Square F Sig.
Squares
1 Regression 207 1 207 171.815 .000°
Residual .098 81 .001
Total .305 82
2 R | R Square | Adjusted R Std. Error of the Estimate
Square
.824a .680 676 .0347
Unstandardized Standardized Sig.
Model Coefficients Coefficients T
3 B | Std. Error Beta
(Constant) .298 .042 7.139 .000
X3 .643 .049 824 13.108 .000
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- ALY b sla) B gl B S sl Lagina AV 53 il e Y .
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b 28y A il gy paldll laat) z3gal dugins Ao Jay Lea o(7.08) LW Adgaall F dad e ST g
Aol Ao i ) sl (g (%86.8) wianss Loyt g il 8 ISV 2 o saas (0.868) wasill Jalae

Al mdl) Jeded sl A seill paal A b e by (ganelld . L)
Y=10.206 + 0.761 X4
A Al o drglyl A al) dudasill digunall F dad 5 (R?) adly Jlasi¥) ci¥alea : (7)) Jsaal)

Model Sum of Squares ‘ Df Mean Square F Sig.
1 Regression .265 1 .265 534.521 .000°
Residual .040 81 .000
Total .305 82
2 R R Square Adjusted R Std. Error of the Estimate
Square
.932a .868 .867 .0223
Unstandardized Coefficients Standardized Sig.
Model Coefficients T
3 B Std. Error Beta
(Constant) 206 .028 7.462 .000
X4 761 .033 932 23.120 .000
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Model | Sum  of Df Mean Square F Sig.
Squares
1 Regression 205 1 205 165.746 .000°
Residual 100 81 .001
Total .305 82
2 R | R Square | Adjusted R Std. Error of the Estimate
Square
.820a 672 .668 .03515
Unstandardized Standardized Sig.
Model Coefficients Coefficients T
3 B | Std. Error Beta
(Constant) 240 .047 5112 .000
X 714 .055 .820 12.874 .000
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