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Abstract 

 

It is necessary to differentiate between the concept of communication 

and information in the field of science. 
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It has been the practice in our daily discussions, and even in some 

scientific platforms to confuse media and communication despite the 

difference between them in items of size and the size of the audience 

addressed and the objective of each. 

In fact there is flagrant differences, if the communication refers to 

social action carried by media, the media is associated with most mass media 

because of the characteristics demonstrated by part of communication. 

The Problem of Research : 

This research seeks to explore a very complex subject, and many of those who 

work in teaching in the various departments of the colleges of media, they 

confused between the terms of information as well as many of them have a lot 

of misunderstanding as some of them studied the issue from the French point 

of view and others studied the same issue from American point of view, from 

this point was the problem of searching to answer a specific question about 

the role of communication models in building media concepts to look for the 

approach of how we can address the concepts of communication and 

information. 

The importance of the research : 

1. The shortage of the previous studies, (up to the extent knowledge of the 

researcher) which dealt with communication models and their role in the 

process of communication which gives the research a scientific 

importance in providing the media library with information concerning 

the said issue. 

2. The theoretical importance of the research, as the communication models 

are considered one the tools to understand the communication process 

and clarify the different aspects of the complex communication process 

and understanding the impact of the communication process and thus 

facilitate the identification of similarities and differences between 

different types of communication. 

Third : The targets of Research : 

1. Discovering the role of communicative models in solving the problem of 

overlapping the media concepts especially the concepts of media and 

communication. 

2. Identifying the similarities and differences between the concepts of 

information and communication though the characteristics of each 

concept. 

3. Discovering the most important targets of the models and their kinds. 

Forth : The Type of Research :  

This research is a survey one, aims to discover a particular phenomenon or a 

group of phenomenons and shed more light on them either to identify a 

specific problem accurately before the beginning to study this type. 
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 مقدمـة

L’information

Mass 

communication
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 المطلب الأول
 .الإطار المنهجي للبحث 

  :إشكالية البحث -أولًا

 أهمية البحث: -ثانياً
 

 

 

 

 :أهداف البحث -ثالثاً
 

  

  

  

  

  

 :نوع البحث -رابعاً
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 المفاهيم الخاصة بالبحث: -خامساً
 



 

 

 



 المطلب الثاني
 الإطار النظري للبحث  

.والإعلام الإتصال مفهومي بين والاختلاف التشابه أوجه: ولًا
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  .والإعلان والدعاية الإعلام بين الفرق: ثانياً
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 .الإتصالية عملية وعناصر الإعلامية العملية عناصر بين الفرق: ثالثاً
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 المطلب الثالث 
 .النموذج الإتصالية ودورها في العملية الإتصالية

 النموذج وتأصيل المفهوم:-أولًا
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 الاستنتاجات العامة للبحث
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http://www.thanyan.ga/
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http.//esmaat.3abber.com/post/231160. 
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