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Abstract

The quality of service e-commerce sites typically managed by allocating resources
such as processors, disks, and network packages, which following traditional
performance measurement such as the response time, energy productivity, and
potential possibility. The measurement of the utmost importance for the
management of the Internet store is the profits. Therefore, the management
schemes source for domestic electronic commerce should be harnessed to improve
the measurement of work for the traditional performance measurement.

This research provides a blueprint for the transition of the situation which
called the planned model to describe his behavior of the customer cycle. It then
provides the priority for the management of resources by relying on domestic
electronic commerce. Changing priorities effectively function and one case of the
customer who accumulates the quantity of money in the customet's purchasing
card. We therefore have developed a detailed simulation model to assess the
benefits of policies tailored for policies that ignore economic considerations.

Simulation results appeared that the plan of adapted priority measures suggests
that business could increase during peak periods, such as income in the second by
up to 43% for non-priority.

The resource management policies presented in this research should be
incorporated into the products of future electronic commerce business. This allows
for domestic e-commerce to deal with the best resources available to reduce the
revenue losses caused by poor quality of service.
The detailed simulation model had been developed to assess the benefits of policies
that ignore monetary considerations. Since the simulation-driven by boom - the
birth of any work sites on the World Wide Web. The boom is used to generate
applications that customers begin meeting. The requests generated by customers
generated within the meeting of the chart for the model customer behavior
illustrates how users can navigate through the Internet. And the representation of
CBMG in this research provides a means to characterize the work of the e-
commerce sites. For example, the two types of specifications customers, the
familiar customer and the incidental customer, taking into account that each
customer has own (CBMG). From (CBMG), one can obtain the average number of
times of the state visit to enter the e-commerce site on the Internet and the average
length of the meeting and visit the proportion of the purchase.
The research discusses the new standards of electronic commerce sites. It also
describes the work of electronic commerce in accordance with the scheme of a
model for the behavior of customer (CBMG) in addition to referring to the new
resources management policies for domestic electronic commerce. We have been
dealt with simulations and simulated environment which used for the analysis of
the proposed new policies. Finally the research addressed to the obtained numerical
results. Thus researchers compare results with others. The research proposed
tindings and several recommendations.
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Source: Benjamin, R., and Wigland, R. “Electronic Markets and Virtual
Value Chains on the Information Superhighway.” Sloan Management
Review, (1999).P;124.
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Source: L. Cherkasova and P. Phaal, Session Based Admission Control: A
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