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 انزكُىنىخُب

 

 

انؼمهُخ الاداسَخ  

 انذاػًخ

 

 

 
 انجُئخ انزُبفسُخ

 

 

 

اسزشارُدُخ 

 انزًُُض

 

 

 

اسزشارُدُخ 
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   وادوات انثسث ينهح

        :

 -   :         )  6 (   

      . 

 -   :                   

 (0.97)       ( 0.60 )         

   . 

 -   :               

  ( 0.98 )        . 

الإزصائية: الأسانية
8  :             

 .

2-   :             

  .

6-   :             

   .    

6Spearman

 

5    :            .

3 (Mann – Whitney)
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 نهثسث اننظري الاطار /انقسى الاول 
 عىايم نجاذ المنتح

 يفهىو المنتح - أ

Etzel 

etal,2007:2072080666

tangible characteristicsIntangible characteristics

kotler 

kotler ,2005 :22

 kotler

8 8

8

 اَىاع انًُزدبد

 

 الاثؼبد 

 انًُسشح 

Convenience 

products    

 انزسىق 

Shopping 

products 

 انخبصخ 

Specialty 

products 

 غُش انًُشىدح

Unsought products 

رخطُط –ششاء يزكشس  سهىن ششاء انؼًهُخ 

–يمبسَخ لهُهخ -لهُم

–خهذ ششاء ثسُط 

شًىل يُخفض يٍ 

 انؼًُم .

–ششاء الم ركشاس 

رخطُط وخهذ ششاء 

يمبسَخ  –لهُهٍُ 

انؼلايخ انزدبسَخ 

ثبنُسجخ نهسؼش واندىدح 

 والاَبلخ .

–خهذ ششاء خبص 

يمبسَخ لهُهخ يغ 

–انؼلايبد انزدبسَخ

 الم نهسؼش  حسبسُخ

انًبو ويؼشفخ لهُهٍُ 

 ثبنًُزح.

 انسؼش 

 

 َخزهف سؼش يشرفغ سؼش اػهً  سؼش يُخفض

رىصَغ ػهً َطبق  انزىصَغ

 واسغ

 َخزهف رىصَغ حصشٌ رىصَغ اخزُبسٌ

رشوَح غضَش ػٍ طشَك  انزشوَح 

 اندهخ انًُزدخ

ثُغ شخصٍ –اػلاٌ 

يٍ كم يٍ اندهخ 

 انًُزدخ ويؼُذٌ انجُغ

رشوَح يسزهذف ثؼُبَخ 

اكثش يٍ كم يٍ اندهخ 

 انجُغ انًُزدخ ويؼُذٌ 

ثُغ  –اػلاٌ هدىيٍ

شخصٍ يٍ كم يٍ اندهخ 

 انًُزدخ ويؼُذٌ انجُغ

 –يؼدىٌ اسُبٌ  ايثهخ

 يُظف انغسُم 

–اخهضح يُضنُخ سئُسخ 

 اثبس –اخهضح رهفبص 

–انسهغ انفبخشح 

 انسُبساد انفخًخ

 –انزبيٍُ ػهً انحُبح 

 انزجشع ثبنذو 

اسبسُبد انزسىَك ",رؼشَت سشوس ,سشوس ػهٍ اثشاهُى ( ," 2007انًصذس : كىرهش ,فُهُت واسيسزشوَح ,خبسٌ , )

     .638وػضاو ,ػجذ انًشضٍ حبيذ وانؼجذ انًُؼى ,ػجذ انًُؼى ثٍ اثشاهُى ص 
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Michael Levens,2010 :164 
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 waller  (waller ,2004 :147)

8 Industrial products 

 

2 Consumer products 

 

6 Standard products 

 

6 Customized products 

 

Bingham , 2001 :139 

Wonseok etal , 2005 : 9 

Robert &David , 2003 : 141 

Malee , 2005 : 163 

Winger & Wall , 2066 : 16
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Kotler 2000,2001,2007 X X    X x    X 

Prid&ferell,2000 X   X        

     X X X    x 2000انسُذ ػهٍ ,

Bingham,2001 X X  X   x    X 

Jain,2002 

 2006انكؼجٍ ,
X   X X X      

 X X  X  X     X 2006انجشواسٌ وانجشصَدٍ ,

Wonseok etal,2005 X  X X X X      

Hong yi sun ,2005 

 
 x X   X  x   X 

Winger & Wall 2006 x x X X  X     X 

Robert &tanner,2006  x   X X     x 

Etzel &etal ,2006,2007  x   X X      

Cooper&eiko ,2007  x  X  X x    x 

Paull peter 

&Donnelly,2007 
X x X X  X      

  X x X X X X x  x x 2006ػضاو وحسىَخ ,

Berkowitz &etal ,2007  x X X X X      

Togral Dain etal ,2009   X X  X x    x 

Schimmoeller,L ,2012 X x  X X X x   X  

 8 1 1 1 7 14 7 12 8 13 11 انًدًىع

 64% 76% 47% 70% 41% 82% 41% 5% 5% 5% 47% 
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Maguire , 2010 : 4

20066

2Stevenson ,2007 :228 

Baguley ,2001 :15 

Scott & Davis ,2007 :125 

6

Ifinedo ,2008 : 555 Sebora etal ,2010 :455 

Bingham , 2001 : 126

Jain ,2002 : 227 

6Porter 

PorterPorter ,1998 : 6 
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Wheelen & Hunger, 2010 : 84 



 

 

 

 

 

  
 

 

 

 مجلة العلوم الاقتصادية والإدارية 62

 1025(  لسنة 68(  العدد 12المجلد  )

 
 - ة
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Wheelen & Hunger , 2010 : 86  

 

  

  

 استراتيديات المنتح :
 أولا : استراتيدية انتًييز 
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Malschinger , 2010 : 4-7) Andrea and

 ثانيا : استراتيدية انتنىيع:  
Berry

0yedigo,2012 

:201 

Jarrar and Smith ,2011 : 4

8666

868

Busines Protfolio

 انتعذيم : ثانثا:  استراتيدية
2006

81

Etzel etal ,2006 : 246 

Ganesh and David ,1999 

Redesigning 

kotler 

&Armstrong ,2007 : 567 
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2082266

(AL Abar , 2012 :1 

200166

 راتعا: استراتيدية الانكًاش :

Etzel etal ,2006 : 246 

Thomasl & Hunger,2010

2006663

8666260

2006260268
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8662883

200060

 انعًهي الاطار/ انقسى انثاني 
 انثسث يتغيرات وصف - اولا

               

              

     6

 6         

 يؼبيم الاخزلاف الاَحشاف انًؼُبسٌ انىسط انحسبثٍ انًزغُشاد

 ػىايم َدبذ انًُزح

 اندىدح- 8

 انزكُىنىخُب-2

 ػمهُخاداسَخ داػًخ-6

 انجُئخ انزُبفسُخ -6

3.76 0.98 26.49 

4.02 0.93 23.37 

3.66 1.00 27.42 

3.79 1.02 27.06 

3.58 0.99 28.11 

 اسزشارُدُبد انًُزح

 

 زشارُدُخ انزًُُضاس -8

 اسزشارُدُخ انزُىَغ -2

 اسزشارُدُخ انزؼذَم -6

 اسزشارُدُخالاَكًبش -6

3.33 

 

1.04 31.76 

3.59 1.05 29.65 

3.25 1.02 31.61 

3.54 1.05 29.91 

2.92 1.04 35.87 
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  6            

            

 )6.63(            ٫66 

    )  (      

0.6123,668.0668.63          

 انفرضيات ثانيا: اختثار
: انفرضية الاولى -8

6

6

                      اسزشارُدُبد انًُزح                          

 

 ػىايم انُدبذ 

 فشوع انفشضُه انثبَُخ

 الاَكًبش انزؼذَم انزُىَغ انزًُُض

610. يؼبيم الاسرجبط اندىدح
**

 .453
**

 .574
**

 .223
*

 

Sig. (2-tailed) .000 .000 .000 .020 

712. يؼبيم الاسرجبط انزكُىنىخُب
**

 .534
**

 .692
**

 .178 

Sig. (2-tailed) .000 .000 .000 .066 

ػمهُخ اداسَخ 

 داػًخ

 

 **0.299 **0.725 **0.455 **0.758 يؼبيم الاسرجبط

Sig. (2-tailed) .000 .000 .000 .002 

 **0.367 **0.748 **0.636 **0.765 يؼبيم الاسرجبط انجُئخ انزُبفسُخ

Sig. (2-tailed) .000 .000 .000 0.00 

N 108 108 108 108 

 ( , يؼبيم اسرجبط انشرت سجُشيبٌ.0.01انًؼُىَه ػُذ يسزىي )**     

 ( , يؼبيم اسرجبط انشرت سجُشيبٌ.0.05* انًؼُىَه ػُذ يسزىي )    

   6 (        

0.770**0.000        

    0.770**     

         )6 (     

0.610.450.570.220.710.530.69

0.170.750.450.720.290.760.630.740.36   

    .
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    )  6 (         

:انفرضية انثانية  - 1

6

       6    0.40α  

  0.40   

(β=0.77  )     8   

0.77    R2 =0.74        

         

  ) 6       

F304.18   F3.92 0.000   

 

            

      :

Y = α + βX

    

0.400.77

 ػىايم انُدبذ واسزشارُدُبد انًُزح ثٍُ انزأثُش ػلالخ (6  (لاندذو

يسزىي 

 انًؼُىَخ

( Fلًُخ )

 انًحسىثخ

( Tلًُخ )

 ىثخانًحس
a 

دسخخ 

 انحشَخ
B R

2
 

0.000 304.18 17.44 0.40 1 0.77 0.74 

    106   

 (O5.0انًؼُىَخ ػُذ يسزىي دلانخ )

F  3.92=   0.05اندذونُخ ثًسزىي دلانخ 

T 1.65= 0.05اندذونُخ ثًسزىي دلانخ   
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        )3        

 F  F 3.92

3

0.00133.1511.53

                    0.00   56.177.49                  

0.00   96.989.84 

0.00   17.374.16 

 

0.00     151.2212.29

            0.00     78.128.83  

0.00      157.1112.53 

0.00    8.882.98 

 

0.00   234.1015.30

0.00    63.217.95 

             0.00     169.1514.00 

  0.00 20.074.48 

 

0.00   258.9316.09

0.00    147.28                       12.13 

0.00   233.04                      15.26 

  0.0034.445.86 

0.O5 

F   0.053.92

T   0.051.65

 
F

 

T
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فرضية انثانثةان –6
mann-whitney6

)  6(  mann-whitney 

 

 

 

 

انغزائُخ 

 وانُسُدُخ 

 انجُئخ انزُبفسُخ هُخ الاداسَخانؼم انزكُىنىخُب اندىدح ػىايم انُدبذ

m-w 530.5 524.0 488.0 461.0 

 0.17 0.30 0.56 0.62 انًؼُىَخ

 الاَكًبش انزؼذَم انزُىَغ انزًُُض الاسزشارُدُبد

m-w 463.0 461.0 519.5 413.5 

 51 .0 0.53 0.17 0.18 انًؼُىَخ

 

 

 

انغزائُخ 

 وانهُذسُخ 

 انجُئخ انزُبفسُخ انؼمهُخ الاداسَخ انزكُهىخُب اندىدح ػىايم انُدبذ

m-w 587.5 485.0 511.5 532.5 

 0.06 0.12 0.06 0.08 انًؼُىَخ

 الاَكًبش انزؼذَم انزُىَغ انزًُُض الاسزشارُدُبد

m-w 460.5 347.5 494.0 366.0 

 0.01 0.08 0.03 0.07 انًؼُىَخ

 

 

 

انُسُدُخ 

 وانهُذسُخ 

 انجُئخ انزُبفسُخ انؼمهُخ الاداسَخ ىخُبانزكُه اندىدح ػىايم انُدبذ

m-w 504.5 402.0 471.0 514.5 

 0.31 0.12 0.31 0.25 انًؼُىَخ

 الاَكًبش انزؼذَم انزُىَغ انزًُُض الاسزشارُدُبد

m-w 469.5 327.0 421.5 426.5 

 0.13 0.23 0.01 12 .0 انًؼُىَخ

  ) 6 (       

0.05            

0.05            

  .      

     801       .

انفرضية انراتعة 6
Stepwis1 

Stepwise

1
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 ( رجبٍَ رأثُش ػىايم انُدبذ ػهً كم اسزشارُدُخ ضًٍ انًُىرج  1خذول )

 انًزغُشاد انًسزمهخ  

 

 د انًؼزًذحانًزغُشا

 

 ػىايم انُدبذ

 اندىدح

 

 

B          T          R2  

 انزكُىنىخُب

 

 

B     T        

ػمهُخ اداسَخ 

 داػًخ

 

B         T   

 ثُئخ رُبفسُخ

 

 

B        T          

اسزشارُدُبد 

 انًُزح

اسزشارُدُخ 

 انزًُُض
0.10     1.39    0.80 0.16     2.15 0.30     4.04 0.43          4.68 

اسزشارُدُخ 

 انزُىَغ
0.00     0.00    0.60 0.18      1.96 0.05-     0.57- 0.65           5.70 

اسزشاَدُخ 

 انزؼذَم
0.02-    0.28     0.77 0.27      3.13 0.30      3.53 0.51           4.72 

اسزشارُدُخ 

 الاَكًبش
0.07      0.60   0.27 0.21-   1.93- 0.06      0.61   0.51           3.61 

1

B0.43t4.68

1.66

0.000

Y =  + 1X1 +2X2 +3X3+4X4

0.07- 0.11 0.160.30

0.43 

B0.65

t5.701.66

0.000 

Y =  + 1X1 +2X2 +3X3+4X4 

0.480.00- 0.180.05-

0.65 
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B0.51

t4.721.66

0.000

Y =  + 1X1 +2X2 +3X3+4X4 

0.31-0.02- 0.27 0.30-

 0.51 

B0.51t

3.611.66

0.000

Y =  + 1X1 +2X2 +3X3+4X4 

0.27 0.07  0.21-0.06

 0.51 
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Analysis of some of the success factors and product strategies  

Applied Research in the industrial sector of the Iraqi  
 

Abstract
     This research deals with the study of the relationship between the success 

factors as the independent variable and product strategies as the dependent 

variable , has reacted to these variables to form the frame , which is the research 

which centered research problem about the extent to which industrial companies 

the vision and knowledge of Muslim women survive and develop in the business 

market , which can be expressed about the extent of awareness of corporate 

success factors and the use of product strategies and what the relationship 

between the factors and strategies , while expressing the importance of research 

to make the focus on the product occupies a paramount importance in the 

industrial sector companies in relation to the elements of the marketing mix for 

the possibility of face -based competition , as embodied objectives of the research 

in the diagnosis and the reality of organizations surveyed about the extent of its 

ability to provide chances of success necessary for product strategies , and test 

relationships influence success factors and product strategies in companies that 

have been researched and to identify the degree of variation of the success 

factors in product strategies in corporate research sample . Was chosen as the 

three sectors under the Ministry of Industry and Minerals and took a sample of 

managers and formed a questionnaire and there were 108 questionnaires 

distributed for this purpose and was the most prominent results are the existence 

of a correlation between the success factors and strategies as well as a correlation 

effect nonsmoker companies were homogeneous  

Key words: product concept , factors success products , classification product , 

strategies product.

 

 


