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 الملخص

. 

Abstract 
 

Activity communicative ad is aimed at the media for a commodity or 

service or idea and promoted through means of mass communication , it is 

known that the declaration be known in exchange for wage and that his goal 

to influence the consumer paid to do a job or intentional or specific behavior . 

Rights announcement has been used since ancient times since it produced 

nothing and worked on marketing and show its advantages with a view to 

encourage people to buy it . 

 In TV advertising a vital and distinct role offered to him , including 

the method of communication techniques and many features are capable of 

providing innovation and dazzling , impact and spread of the elements based 

on advertising , this done all by exploiting the advantages of image , color and 

sound as well as the vitality of television as a means of widespread and very 

popular that the extensive development that took place in the means of 

communication by adopting the modern technology in the transmitter via 

satellite stations that it was possible to deliver messages media to any point of 

the world by TV , this search came to dealing with television commercials 

and their role in influencing the university students as to ensure that research 

on the three sections , with the first section included the systematic framework 

of the research represented in the research problem and its importance , 

objectives and the research sample and approach .  

 مقدمة
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 المبحث الاول
 الاطار المنهجي للبحث

 أولًا : مشكلة البحث 
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 ثانيًا / أهمية البحث: 

 ثالثًا / اهداف البحث: 

 

 

 

 رابعًا / منهج البحث:  
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 خامسًا / مجالات البحث: 

 

 سادسًا/ أدوات البحث: 
 

 

 سابعًا / عينة البحث وحجمها:
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 المبحث الثاني
 الاطار النظري

 أولًا / مفهوم الاعلان: 

ہ    ۀں  ں  ڻ  ڻ  ڻ  ڻ  ۀ چ

 چہ  ہ  ہ  ھ  ھ    ھ  ھ  ے  ے  ۓ    
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 ثانيًا / مراحل نشأة وتطور الاعلان : 
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 ثالثًا / عناصر الاعلان : 
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 رابعًا / التلفزيون وخصائصه: 

Television

Television
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 المبحث الثالث
 الدراسة الميدانية

 الاعلانات التلفزيونية ودورها في التأثير على الشباب الجامعي
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 مشاهدة الاعلانات التلفزيونية 
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 اب الجامعي: الاعلانات التلفزيونية المفضلة لدى الشب
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 تأثير الاعلانات التلفزيونية على الشباب الجامعي 
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 رقي الاعلانات التلفزيونية الى تلبية طموح الشباب الجامعي : 

 مدى تأثير الاعلانات التلفزيونية على القيم والعادات لدى الشباب الجامعي 
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 الاستنتاجات والتوصيات
 أولًا / الاستنتاجات:
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 ثانيًا / التوصيات : 

 

 

 

 

 

 لاستبيان استمارة ا
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 بيانات البحث 

 الهوامش
 ج
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Davis , kennth , (marketing management) ed jhon wiley and sons , 1981 ,  
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Advertising and Promotion , George , belch Michael a.belech san piego 

state univerisit , fifth edition , 2007 , p.356. 

 

 

 

 

 المصادر والمراجع
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2-  Davis , kennth , (marketing management) ed jhon wiley and sons , 1981 , 

442 . 

 

 

  
 

 

 


