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The Impact of 2019 Protests on Political Marketing
of Iragi Election Campaigns
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Al-Mustansiriya University- College of Political Science

Abstract

This research examines the impact of the 2019 protests on the political marketing
of Iraqgi electoral campaigns and its repercussions on the Iraqi political forces and
parties, especially in the 2021 elections. It is assumed that the political marketing
process is not useful for political parties and forces that lose the ability to adapt to
developments in the political situation. At the same time, the process of political
marketing produces good results for parties and forces that formulate a political
discourse that responds to developments in the political situation, even if the
material and media capabilities of those parties and forces are weak.

The research relies primarily on the political marketing theory of the American
academic Philip Neffenger to explain the process of political marketing for
electoral campaigns and the implications of the 2019 protests on the 2021 elections.
A deductive method has been adopted in an effort to answer the questions raised in
the problem.

It is concluded that all the material, moral, and media capabilities possessed by
the parties and active forces, which constituted platforms for marketing their
programs and personalities, were of no use as the Iragi mass resented them as a
result of their failure to fulfill their promises, and thus political marketing failed to
achieve its desired goals.

Keywords: Political Parties, Protests, Political Marketing, Election Campaigns,
Audience
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Figure 2.1 The Political Marketing Process
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