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Abstract:

This research aimed to spotlight the role of digital marketing in modernizing the beauty and
fashion sector. It sought to uncover the relationship between digital marketing strategies
promoting the fashion industry and their influence on consumer behavior. The study also
explored how marketing campaigns designed to attract consumers impact the shaping of trends
in the world of fashion and beauty. Finally, a SWOT analysis was conducted to discern
expected strengths, weaknesses, opportunities, and challenges in this trend. Employing an
analytical and descriptive approach, the researcher analyzed responses from 100 consumers and
social media followers in the Republic of Iraq. The questionnaire, aligned with the research
hypotheses, was divided into four axes. Computer statistical methods, including SPSS ver. 23
and T-test and F-test, were employed to test the relationship between independent and
dependent variables. The research verified the hypothesis, establishing a significant relationship
between the effectiveness of digital marketing strategies in promoting the fashion industry and
their impact on consumer behavior and fashion and beauty trends. The findings suggested that
fashion trends positively influence brands in both commercial and digital marketing. The
research concluded with proposals advocating for the adoption of innovative and interactive
digital marketing strategies in the fashion industry. Emphasis was placed on building
relationships through social media, enhancing consumer experiences, and organizing interactive

digital marketing campaigns to guide new trends in the dynamic world of fashion and beauty.

Keywords: Fashion Marketing, Digital Marketing, Fashion Industry Promotion, Consumer

Behavior, Fashion and Beauty Trends, Iragi Market.
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