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Abstract

People become unbalanced due to the unexpected coronavirus epidemic
and the high health damage it brings. Additionally, the quarantine increases
people's sense of fear and makes them keep an eye on the news. And this
leads them to actively participate in discussions by leaving comments on
websites in response to these news stories. All of these factors contribute
to people's exaggerated reactions to this news. This study aims to
investigate the linguistic forms of these hyperbolic comments. It attempts
to see how people make use of the different linguistic forms of hyperbole
and what are the pragmatic functions these forms stand for. The problem
of this study is that there are few studies that make use of this terrifying
situation (Coronavirus outbreak) to see people’s reactions to their news.
The hypothesis states that people tend to magnify their reaction in such
terrifying situations.

The conclusions reveal that it is common for people to exaggerate under
dire circumstances, and that this propensity is manifested in a variety of
language forms that convey the intensity of anxiety and concern. It is also
concluded people’s tendency to use hyperbolic linguistic forms that have
negative evaluation is more prominent stems from their lack of confidence
In the actions of their government.
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The term hyperbole comes from the Greek hyper, "over" and bollen, "to
throw". It had been dealt with since Aristotle who provides a definition to
it explaining its application through metaphors and similes (Lausberg,
1998:410). It is considered as “a figure of speech of bold exaggeration”
that is discussed within the general framework of rhetoric since the time of
ancient Greeks (Preminger 1974: 359). It is a type of figurative language
by which the speaker says something while meaning another (Stern, 2000).
Put differently, there is match between the literal meaning and the intended
meaning (Recchia, Howe, Ross & Alexander, 2010).

Hyperbole in informal talk is a regular feature where speakers use
utterances containing literally impossible, inconceivable or counterfactual
descriptions, narration or argumentation. Such utterances are not
challenged or confronted by the listener, on the contrary, he receives them
as creative concentration that have evaluative or affective purposes such as
irony or humour and they will never be considered as acts of lying as
McCarthy and Carter (2004: 152) propose. In this respect, Quintilian V11,
6, 75) comments:

“[Hyperbole is commonly used even by ignorant people and peasants, which is
understandable, as all people are by nature inclined to magnify or to minimise things
and nobody is content to stick to what is really the case. We tolerate this habit, because
we are not really asserting facts]”.

Thus, one can say that hyperbole is not intended to be taken literally but it
Is used to produce some other intentions like satire, ridicule, etc.

This study is intended to scrutinize people’s use of hyperbole in online
comments. This aim, however, is two folded: first, to identify and classify
the linguistic forms of this figure and second, to investigate and identify
the pragmatic functions behind the use of these hyperbolic form. Since
these comments are in public, there is an aim behind using them which is
mainly to persuade others by their comments (opinion). To accomplish this
aim, people’s comments to news in BBC news channels have been
considered. The study is limited to people’s comments to news about
coronavirus. As such, (117) comments have been collected to be analyzed
according to their linguistic forms as well as their pragmatic functions.

Basically, this study is conducted to investigate the following hypotheses:

1. People’s speech is characterized by the frequent use of hyperbolic
forms.

2. Single word hyperbolic forms are the most widely linguistic form of
hyperbole.
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3. Among the different pragmatic functions, evaluation is the most
frequent one.

4. Lying, deception and unjustified misinterpretation are all related to
hyperbole but it is not intended to be taken literally.

As for the problem of the study, it lies in the fact that there is no study

conducted to investigate hyperbole in people’s comments as far as the

researchers know.

Literature review

Throughout the history, studies of hyperbole were devoted to defining and

classifying it as a creative figure of speech. Recent studies, however,
concentrates on its analysis as a device associated with literary works.
Kreuz, et al (1996:91), for example, collect a corpus of American short
stories to investigate the figurative language used in this corpus. Among
the figurative devices they are account for is hyperbole. They conclude that
hyperbole occurrences come second after metaphor in its frequency among
the other tropes, namely idiom, irony, metaphor, simile, understatement,
indirect request, and rhetorical question. Following the same procedures,
Colston and Keller (1998) base their study on corpus data to analyze the
rhetorical functions of hyperbole in ordinary conversation. Similarly, Cano
Mora (2009) conducts a corpus analysis to investigate the rhetorical
functions of hyperbole in ordinary conversation. What she finds is that
hyperbole is a pragmatic category that can be manifested in any word class
or lexico-grammatical configuration.

Other studies are conducted to scrutinize how hyperbole works in culture.
Among these cross-cultural studies is Bolinger (1972) who comes up with
a list of intensifying adjectives, and adverbs referring to the clearly
exaggerated notions of extremity and absoluteness. Along the same line,
McCarthy and Carter (2004) present another list in which they mention
some of the most frequently used linguistic means for achieving hyperbole.
Also, they make a kind of distinction between those words and expressions
which occur with hyperbolic and non-hyperbolic function and hence they
categorize these expressions into expressions that refer to: number, amount
and quantity. In order to calculate the frequency of hyperbole in academic
speech, Ohlrogge and Tsang (2004) conduct a study which is intended to
see whether in academic speech people maintain the careful and cautious
tone of academic prose, or they tend to exaggerate as exaggeration is part
of the colloquial speech.

Hyperbole
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According to OED, hyperbole is a term that is used in literature and hence
defined as ‘A figure of speech consisting in exaggerated or extravagant
statement, used to express strong feeling or produce a strong impression
and not meant to be taken literally’. For Gibbs (1999:17) hyperbole is
"extravagant exaggeration by which something is represented as involving
a greater intensity than in reality". Similarly, Norrick (2004: 1728) defines
it as ‘a figure or trope of bold exaggeration’. Leech (1983:146) sees that
hyperbole is not only a rhetorical figure, but it is commonly used in
everyday language as well. In Woods’s view hyperbole is an exaggeration
that is used in everyday language (spoken and written) for different
purposes irony, emphasis, praise, and criticism (2002:6-8).

Cano Mora (2004: 14) opines that hyperbole ‘is by far the trope that most

often co-occurs with other figures’. She (2006:205) observes that it is used
to make the listener take extra note of something either by praising or
approving of someone or something or by complaining, attacking and
criticizing someone or something. Similar to this opinion is that of Clardige
(2011:209) who thinks that hyperbolic forms can be used to praise a
character or an implied addressee so as to distinguish that target person as
an extraordinary person or thing.

Burgers et al. (2016: 166) identify three main elements for defining
hyperbole. These are: a) exaggeration b) the importance of the shift from
the propositional meaning into what the speaker intended to say, and c)
when speaking hyperbolically, there must be a specific referent assigned.
Exaggeration, on one hand, is used to stress the importance of something
In conversation, for example;

(1) “This is the worst thing that happened in 2005”!

By uttering the above example, something untrue is said to stress an idea
what the speaker is wants to convey.

Claridge (2010) ventures that in exaggeration, there should be a large
enough contrast between the literal meaning and the intended meaning so
as the hearer can notice. Thus, if the following utterance is uttered in
uttered when the temperature is 26 degrees, no exaggeration can be noticed
by the hearer:

(2) “It is extremely hot”.
Whereas an utterance like (3), if uttered in the same context, exaggeration
will be very evident to the hearer to notice:

(3) “Itis boiling”.
In addition, Ferré (2014) weens that to exaggerate a feature, it must have a
scale. And he further adds that there are two kinds of scales: a) quality scale

e v
e il I‘ VI VL YL,
[ L] -

Il 153

LAy




Hyperbole in People’s Online Comments to Coronavirus News: A Pragma-linguistic Study

that refers to the value of the object being talked about which is either
positive or negative (Cano Mora, 2009), and b) quantity scale which refers
to the evaluation of the object (McCarthy & Carter, 2004).

(4) “It is the best painting I’ve seen in my entire life”!

(5) “It is the worst painting I’ve seen in my entire life”!
In these two examples, the two extremes ‘best’ and ‘worst’ are used to
convey the intended meaning which is ‘to praise’ and ‘to criticize’
respectively. They refer to the quality of the object positively in the first
utterance and negatively in the second one.

(4) “It took the waiter a week to get me my coffee”.

The exaggeration appears in reference to the time. The speaker refers to his
anger of the bad service by using exaggerated time quantity.

According to Claridge (2010), the quality and quantity scales can show
impossibilities, for example;

(5)“There’s enough food in the cupboard to feed an entire
army”!

(6) “He’s running faster than the wind”.
In both the abovementioned examples, impossibilities is exploited to
express certain attitudes. In example (5), it is impossible for the food in the
cupboard to feed an army which is composed of a great number of soldiers.
In utterance (6), on the other hand, the speaker wants to show that the
person he is referring to is so fast and he shows this by means of hyperbole.
As for the identification of hyperbole, McCarthy and Carter’s (2004: 162-
163) set a number of criteria for labelling hyperbole

(a) Disjunction of context: the speaker’s utterance seems at odds with
the general context.

(b) Shifts of footing: there is evidence (e.g. discourse marking) that a
shift in footing is occurring to a conversational frame where
impossible worlds or plainly counterfactual claims may
appropriately occur.

(c) Counter-factuality not perceived as a lie: the listener accepts without
challenge a statement which is obviously counterfactual.

(d) Impossible worlds: speaker and listener between them engage in the
construction of fictitious worlds where impossible, exaggerated events take
place.

(e) Listener take-up: the listener reacts with supportive behavior such as
laughter or asserting back-channel markers and/or contributes further to the
counter-factuality, impossibility, contextual disjunction, etc.
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(f) Extreme case formulations and intensification: the assertion is
expressed in the most extreme way (e.g. adjectives such as endless,
massive) and/or extreme intensifiers such as nearly, totally are used. These
are not necessarily counterfactuals or absurd worlds, as many may be heard
as semi- conventional metaphors.

(9) Relevant interpretability: the trope is interpretable as relevant to the
speech act being performed, and is interpreted as figurative within its
context, though there may also be evidence of literal interpretations being
exploited for interactive/affective purposes.

The Hyperbolic Forms
Spitzbardt (1963, cited in Claridge, 2011: 46) classifies the hyperbolic
forms into seven types and these are further developed by Claridge
(2011:46-57) into the following:
I. Numerical hyperbole: Single word numbers are frequently
used in hyperbolic expressions, for example;

(7) “The shopping cost me a million dollars”.
The speaker’s intention to show how expensive the price of shopping s/he
bought by using an exaggerated number of dollars.

Ii. Single words hyperbole: This is the most common
realization of hyperbole where the exaggerated content is
exclusively or principally occurred in one word whose
substitution by other more contextually appropriate word or
phrase will lead to the loss of the overstatement. All lexical words
can be used to in hyperbolic expressions but nouns and adjectives
are the most common ones.

a. Nouns: Words of quantity like ages, loads, tons, miles, etc. can be
used in such expressions, for example;

(8) “This bag weighs a ton”.
The word ‘ton’ is exaggeratedly used by the speaker to deliver that the
weight of the bag is so heavy.

b. Adjectives: Among the lexical words, adjectives are overused in
hyperbolic expression to convey certain attitudes. Adjective of the this
type are colossal, incredible, crazy, killing, for example;

(9) “It’s impossible to complete this puzzle”.
The difficulty of the puzzle is hyperbolically expressed by using the
adjective ‘impossible’.
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c. Adverbs: Adverbs are also used in hyperbolic expressions. Some
adverbs like astronomically, endlessly, boundlessly represent this type,
for example;

(10) “Next Friday is never going to arrive”.
Counting the time make patientless people or awaiting people feel that it is
too long. Thus, the meaning of the above utterance is that ‘next Friday’ is
too far.
d. Verbs: Unlike nouns and adjectives, only few verbs can be used in
hyperbolic expressions. These are; die, Kill, love and hate, for example;

(11) “I died of embarrassment”.
No one dies as a result of embarrassment, but here it is used to exaggerate
the speaker’s attitude.

Ii. Simile and metaphor: Some expression of simile and metaphor like
cross as the devil are hyperbolic in their usage, for example;

(12) “She’s as skinny as a toothpick”.
(13) “She’s my guardian angel”.

The above utterances represent simile and metaphor respectively. Both are
used hyperbolically to overstate the speaker’s opinion of the person being
talked about.

iv. Phrasal hyperbole: Hyperbolic meaning can be conveyed by
combining words and senses. Hyperbolic phrases are further sub-divided
into; verb phrase noun phrase, adjective phrase, adverb phrase and
prepositional phrase, for example;

(13) “I’m so sad that I’m drowning in tears”.

The expression ‘drowning in tears’ is impossible to happen but it is used
to exaggerate sadness.

v. Clausal hyperbole: Hyperbole of this type is created by the combined
effect of items in two or more clausal constituents, for example;

(14) “Nobody ever learns anything”.
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The combination of effect of each item in the clause result in a hyperbolic
expression.

vi. Comparatives and superlatives: Such forms are used for a very
forceful exaggeration, for example;

(15) “That man is as tall as a house”.

(16) “The footballer is the best player of all time”.

vii. Repetition: The co-occurrence of the same item or phrase in strict
sequence without interruption by other materials is used in hyperbolic
expressions. This form is used in spoken language, for example;

(17) “He is writing this novel since years and years and years”.

The above example includes a repetition of the item ‘year’ to overdo the
time consumed for writing the novel.

The Functions of Hyperbole

In hyperbole certain value or feature is intentionally exaggerated for certain
purposes. These purposes or functions are mentioned in classical rhetoric
and modern pragma-linguistic approaches. In this respect, Fahnestock and
Tonnard (2011: 105) assert that in using hyperbole, a piece of information
is made “more psychologically salient to the audience and more
conceptually important in theoverall case". According to Cano Mora
(2006: 203), the most intrinsic and widely recognized one is emphasis
followed by positive and negative evaluation. In line with this opinion,
Kreuz et al. (1996:86) state that hyperboles are “segments that indicate
emphasis through exaggeration”.

Other functions are expression of surprise, simplification, interest
intensification, contrast of differences, and humor. Accordingly, Hunstone
& Thampson (1999:5) use the general term evaluation to cover the
speaker's expression or the writer’s attitude or feeling about the entities or
propositions that is talked about. Cano Mora (2006: 205) adds that this
function is two folds and thus she says:

“One can express both positive and negative opinions, emotions, attitudes, etc. Thus,
people may exaggerate to fulfil positive discourse goals, such as to compliment,
congratulate, praise, express sympathy, approval, delight or some other form of positive
affect. Negative evaluation, on the other hand, is a form of subjective judgment
whereby speakers attack, complain, condemn, criticise, express disapproval, antipathy
or some other negative attitude”.
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In addition, Bolinger (1972:115) proposes that hyperbole is a figurative
way for conveying intensification by substituting a strong for a weak
synonymy. Intensity, doesn't need an object or a target on the contrary, it
reflects the emotional disposition of a speaker at a moment or in general
(Cacchiani, 2007:9).

Claridge (2011: 209) names another aspect of hyperbole used for
persuasion namely, vagueness as. She (ibid) mentions that certain
hyperbolic expressions such as ‘million’, 'load', "age' are vague since in
their usage there is no reference to the exact amount. Making
generalizations which is according to Cano Mora related to vagueness
allow "speakers to avoid specifying, detailing, listing, etc." (Cano Mora,
2006: 210).

Data Collection and Analysis

In order for fulfilling the aim of the current study, data have been collected
from people’s comments to online BBC news. Comments containing
hyperbolic expressions are randomly chosen to be analyzed and classified
according to two classifications: linguistic and pragmatic. The former is
concerned with the classification of the linguistic forms of hyperbolic
expressions. The latter, however, is concerned with classifying the
pragmatic functions behind using such expressions. The total number of
the collected data are (117) comments.

Another classification done by the researcher is made between magnifying
and minifying hyperbolic forms. The analyzed data reveals that there are
(97) occurrences of the magnifying hyperbolic forms and they constitute
(82.91%) percent of the whole data. The other type which is the minifying
hyperbolic forms records (20) with (17.09 %) percent. For example;

(18) “I see a lot of people on here finding increasingly impressive
conspiracy excuses for not having to care about neighbors”.
(magnifying hyperbole)

(19) “Stay at home and don’t buy any Chinese product! Enough
feeding viruses!” (minifying hyperbole)

The following table exhibits the frequency of the magnifying and
minifying hyperbolic forms:

Table (1) The frequency of magnifying and minifying hyperbole

Magnifying 97
Minifying 20
Total 117
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Whereas the percentage of these forms is shown in the following chart:

Chart (1) The percentage of magnifying and minifying hyperbole

Magnifying minifying hyperbole

17.09%6

Concerning the linguistic forms of hyperbolic expressions, there are
different manifestations for such analysis: lexical and grammatical. Lexical
words that belong to the semantic field like nouns, adjectives, adverbs are
the most widely used in hyperbolic speech (Spitzbardet, 1963:27). Other
lexical words are those of numerical expressions. In the collected data,
these linguistic forms record (40) occurrences making up (34.19%) of the
whole data. The following table and chart display the statistics of both the
lexical and grammatical forms:

Table (2) The frequency of lexical and grammatical hyperbole

Lexical 40
Grammatical 77
Total 117

Chart (2) The percentage of lexical and grammatical hyperbole

Lexical and grammatical hyperbole

Nouns have an overwhelming presence. Their total occurrences are (22)
constituting (18.80%) of the whole data. Among these words are: lairs,
joke, heartbreaking, geniuses, agenda, covidiots, heartfelt, propaganda,
bioweapon, millions, 1000%, illusion, hysteria, apocalypse, loads, and
peril. For example;
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(18) Heartbroken.

This hyperbolic noun is used to by one of the commenters as a response
to certain news which is entitled: “Coronavirus: 5-year-old child is
youngest victim as deaths rise - BBC News”.

Adjectives is the second type of the single words that occur in the collected
data. They record (12) occurrences with (10.26%) as a ratio. Example of
these words available in the data are: inevitable, fabricated, faceless,
horrific, continuous, tragic, inexcusable, irreparable, and unbelievable.
For example;

(19) Unbelievable!

The above utterance is a comment to the news entitled “Coronavirus:
Could there be a second wave? - BBC News”. It is intended to minify
the news.

Adverbs as a lexical form have their share in the collected data. They
record (5) occurrences with a ratio of (4.27%) of the whole data. Example
of these words are suspiciously, definitely, purposely. For example;

(20) Definitely!

The above utterance is a comment to the abovementioned news. It is used
to magnify the news message.

In addition to the lexical form, lexico-grammatical forms have the highest
frequency in the collected data. These have manifestations, namely; simile
and metaphor, phrasal hyperbole, clausal hyperbole, comparatives and
superlatives, and repetition. These record (77) occurrences that make up
(65.81%) of the whole data. Simile and metaphor record (22) occurrences
with (18.80%) as a percentage. Simile occurrences are (5) which constitute
(4.27%) of the whole data whereas metaphor occurs (17) times which
makes up (14.53%) of the whole data. For example;

(21) “The virus will spread like wild fire”. (simile)

(22) “The heralds an ominous outlook for the immediate future”.
(metaphor)

Phrasal hyperboles come up with (24) occurrences which make up
(20.51%) percent. for example;
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(22) “Not one doctor on TV tells us to strengthen our immune system”.

On the other hand, clausal hyperbole record (18) occurrences that
constitute (15.39%) percent. For example;

(23) “It’s never going to end”.

The occurrences of comparatives and superlatives are (11) and this
comprise (9.40%) percent. Comparative occurs (4) times with (3.42%)
percent while superlative occurs (7) times with (5.98%) percent.

(24) “There will be more preventable deaths”. (comparative)
(25) “Deepest condolence”. (superlative)

Finally, repetition record (2) occurrences with (1.71%) percent. For
example;

(26) “Lie lie lie”.
These statistics are all presented in the following table and chart:

Table (3) The frequency of the linguistic forms of hyperbole

Numerical hyperbole 1
Single words hyperbole: 39
a. Noun 22
b. Adjective 12
c. Adverb 5
d. Verb --
Simile and metaphor: 22
a. Simile 5
b. Metaphor 17
Phrasal hyperbole 24
Clausal hyperbole 18
Comparatives and superlatives: 11
a. Comparative 4
b. Superlative 7
Repetition 2
117

Total
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Chart (3) The percentage of the linguistic forms of hyperbole

The percentage of the linguistics forms

j<=
o.86%
i

[l
15.29% 1797 B

As far as the pragmatic functions is concerned, evaluation is of the highest
frequency. The frequency of this function is (87) with (74.36%) percent.
Evaluation comes with its two forms: positive and negative evaluation.
Positive evaluation occurs (36) times with (30.77%) percent whereas
negative evaluation occurrences are (51) with (43.59%) percent. For
example;

(27) “Am broken”. (positive evaluation)

(28) “If you really think, that if you take the vaccine, all this is going
away and the new normal is just an illusion”. (negative evaluation)
The function of utterance (27) is used to show the attitude of the commenter
to the news and it is clearly positive. Utterance (28), on the other hand, is
a negative evaluation. The participant is revealing his opinion of the whole
news and he finds that what is in the news is something deceiving. The
following table and chart represent the frequency and percentage of the
pragmatic functions of hyperbole:

Table (4) The frequency of the pragmatic functions of hyperbole

Evaluation 87
a. Positive evaluation 36
b. Negative evaluation 51
Emphasis 8
Intensification 3
Humor 5
Clarification 7
Vagueness 3
Irony 4
Total 117
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Chart (4) The percentage of the pragmatic functions of hyperbole

The percentage of functions

3-28% S o8scs69%
3.42%

HUMOR m CLARIFICATION

Besides evaluation, other functions like emphasis, intensification,
humor, clarification, vagueness and irony have their frequencies in the
collected data. The frequency of the comments that have this function is
(8) occurrences with (6.84%) percent. For example;

(29) “I’m sure there will be waves 2345678910 marks of the beast”.

The analysis of the collected data reveals that intensification occur (3)
instances which constitutes (2.56 %) percent of the collected data. For
example;

(30) “Irreparable loss to family”.

Humor occurrences in the analyzed data are (5) with (4.28%) percent. For
example;

(31) “The queen will live on due to her immortality”.

Another function of hyperbolic forms is clarification. Its frequency
Is (7) times and its ratio is (5.98%) percent. For example;

(32) “The ministry of satanic misinformation really wants you to
believe this nonsense”.

There is another function that have instances in the collected data,
namely vagueness. It records (3) occurrences with (2.56%) percent. For
example;

—
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(33) “50000 deaths from cancer, millions waiting for operations,
suicides etc. More people dying but not from covid 19”.

One more function which comes with a number of frequencies is
irony. It occurs (4) times making up (3.42%) percent of the data. For
example;

(34) “So after all this time these geniuses decided that everyone should
stay at home”.

The Results

Based on the analyzed data the following are the concluded remarks
reached at:

1. Hyperbolic forms that magnify the item talked about in the news are
more frequent than the minifying forms due to the nature of the news
which mainly concentrate on coronavirus.

2. All the linguistic forms of hyperbole have frequencies in the
collected data.

3. Among the lexical forms, nouns record the highest frequency
followed by the adjectives.

4. Anintensive use of the grammatical form is apparent in the collected
data.

5. Seven types of functions have been identified in the collected data,
namely evaluation, emphasis, intensification, humor, clarification,
vagueness, irony.

6. The most prominent function is evaluation. Although both negative
and positive evaluation have frequencies in the data, yet the
frequency of the negative evaluation is higher.

Conclusions

Exaggeration is a common human inclination in everyday settings, and it
gets worse the more serious the circumstance is. These days, internet
comments on news stories are one of the many ways that this exaggeration
manifests itself. According to this study, people utilize the different
linguistic forms which supports their tendency to exaggerate and indicates
how much anxiety and dread they are experiencing. It also shows that the
most common hyperbolic function in comments is negative evaluation,
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which might be linked to people's lack of trust in the actions of the
governments.
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Appendix |

Get the latest information from the WHO about coronavirus.

OMMENTS THE HYPERBOLIC | THE THE MAGNIFY/
ITEM LEXICAL FUNCTION | MINIFY
FORM HYPERBOLE
T REFIY - " -
o Increasingly Metaphor Evaluation/ Magnify
o Ken Shilcock 3 months ago |mpress|ve negatlve
1 see a lot of people on here finding increasingly impressive conspiracy excuses for not having to care about their -
e conspiracy excuses
@ Mtk Pullnger smarihe sg0 Your Becoming a blg Clausal Evaluation/ Mlnlfy
Y:u;be:mm:ivgJnke‘\rmalmg&abvokenvemrd joke, irritatlng & a hyperbole negative
broken record
e Enough feeding the Metaphor Evaluation/ | Minify
W  STAY AT HOME and DONT BUY ANY CHINESE PRODUCTS! Enough FEEDING Viruses! Vvirus negative
5 § REPLY
- Lairs Single words/ Evaluation/ Minify
Villiam Saunders 3 months ago .
) noun negative
Liars
sty e Geniuses Single words/ Irony Magnify
° 3o after all this time these geniuses decided that everyone should stay at home noun
2 § Reply
o deanbryo 3 monts 330 Joke Single words/ Evaluation/ Minify
Its a joke, Argos warehouses could close down and staff be forced into Sainsbruy's warehouses putting workers at risk -
and forcing staff to travel over 40 miles to get there, why should people follow the rules when companies are not noun negatlve
b5 & RePy
iewireples China communism Phrasal Evaluation/ | Magnify
©Q oo virus hyperbole negative
e 4§ REPY
P Lies lies lies Repetition Evalu_atlon/ Minify
’v Lies lies lies nothings for the NHS negatlve
3 ® RePy
ook Foree G i UK s:inners and Clausal Evalu_ation/ Minify
UK sinners and atheist people atheist people hyperbole negative
i 9 ReRY
Appendix 11
Coronavirus: 5-year-old child is youngest victim as deaths rise - BBC News
COMMENTS THE THE THE MAGNIFY/
HYPERBOLIC LEXICAL FUNCTIO | MINIFY
ITEM FORM N HYPERBOLE
& ANother 8 morths ago (dted) Really breaks my Clausal Evaluation | Magnify
73 lly break: heart, the child have fel d all alone, without hi beside hi hold hi 1t
) E;:(‘{We;s\iv:m;;an’;;g;;;by?‘ﬁtaﬁ:l:: so scared all alone, without his mummy beside him to hold hi heart hyperbole / pOSItIVG
i 274§ RePlY
- View 43 replies
O Gunsmith 0 Heartbreaking Single words/ | Evaluation | Magnify
*’ Heartbreaking, | have kids that age, god only knows how they are feeling, my condolences and RIP littie or{ .y
e e noun / positive
~ View 3 replies
o TheOwancerumace ) The zombie virus Phrasal Evaluation | Magnify
‘F;ﬂ;\(y;v‘\‘w:p:}i\‘:\:;.J;v‘,uql::]x each night and listen to a concert” Genlus, when the zombie virus comes hyperbole / negatlve
] &' RePLY
% iy Ginaon YouTube & months ago (i This is the hardest Clausal Evaluation | Magnify
Thisis the hardest part part hyperbOIE /pOSitiVe
Babies and children @ @
e /E 4, \.:-\523:5
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T S R Agenda Single words/ | Evaluation | Magnify
s Agenda21 5§ mandatory vaccinations the elites plan to destroy human culture noun /negative
i 2 §' REPLY
_ The heralds an Metaphor Evaluation | Magnify
0 RashldJunusbekov?mmthsagowed\ted.. . ominous outlook / negative
This heralds an ominous outlook for the immediate future. My heart goes out to the victim family and the pa
i 20 & Repry
Glristine Stange 3 months ago (edted) Deepest sympathy Superlative Evaluation | Magnify
Q Deepest sympathy to the little one's family @ ...from Upstate NY Gus /pos|t|ve
e 2 §  RePlY
I’m so fed up with Clausal Evaluation | Magnify
 loosnoriee this crap on TV hyperbole / negative
“ I'm gaing to cancel my TV licence I'm 50 fed up with this crap on TV! p yp 9
il 14§ REPLY
° reece piechowicz 3 months ago Lle Ile Ile Repetitlon EV3.|Uati0n Minify
Don't believe anything the new tells you they are criminal that remove any negative attention towards them st H
and lie lie lie ‘ ! ! ' / negatlve
e § RePy
M N 3 months ago H H H
\‘ 0.6 heart broken Single words/ Evalgz_mon Magnify
P noun / positive
T Tragic Single words/ | Evaluation | Magnify
paco el chocolatero 3 months ago H H H'H
@ Condolonces to family That's is tragic adJeCtlve /pOSItlve
e 6 § REPLY
o inexcusable Single words/ | Evaluation | Magnify
ple are Lame 3 months ago B R )
& Itis inexcusablel BBC hide behind the offcial secrets act to keep quiet on the deaths of 10000's kids, who were ex adjeCtIVG /negatwe
trafficked & killed for profit by UK establishment grooming gangs.
Covidiots Metaphor Evaluation | Minify
Food Curls 3 months ago / ne ative
Covidiots having a BBQ and being selfish.. g
k2§ RePlY
R, Tragic Slqgle_words/ Evalggtlon Magnify
Any child loss is so tragic. No one is safe. Not even children. The youngest victim of infection (not in UK) was a 6 v adjE‘CtIVG / pOSItIVG
baby
2 8 Rery
Consumer JTC 3 morihs ago Suspiciously Single words/ | Evaluation | Magnify
What underlying health condition? Suspiciously vague adverb / negative
3§ ey
. Horrific S:quli_words/ /Evaluzt;\_tlon Magnify
Toall on fv keeping us entertained to forget reality of life of this harrific viruse pandemic keep safe thar adjective negative
i & ReEPLY
R Continuous Single words/ | Emphasis Magnify
Q Will there be continuous waves again adjective
ik §' REPLY
” T"'b“‘:‘”“'e ALl Am broken Clausal Evaluation | Magnify
m Droken ag.
R hyperbole / positive
@ e Heartbreaking Single words/ | Evaluation | Magnify
:;:::ewi:;m;o.oz::vr:z:::eope around the world and this has just started noun / positive
Sending love from Norway No
w s B REPLY
e e e s e Deepest sympathy Superlative Evalgz_;\tlon Magnify
Deepest sympathy to the little one's family @ ... from Upstate NY @us / pOSItIVG‘

o2 8§ REPY
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() Valencia A PillIn God' Temple 3 mor Deepest condolence | Superlative Evaluation | Magnify
/My Deepest Condolences Go Out T ol-sFa'm!, and friends, May the Holy Spirit Comfort you in these times| / positive
65 & REPY
o Vigilant Mind 3 months ago Heartfelt Single words/ | Evaluation | Magnify
heart felt condolence to the child's family adjective / positi\/e
@ 9 REPY
Cotouraent = monthe s What a heart break | Clausal Evaluation | Magnify
@ i hyperbole / positive
il - REPLY
0 t‘ED:V‘ VERY SAD NEWS, AND | WOULD LIKE TO EXPRESS MY DEEPEST SYMPATHY TO THIS FAMILY AND ALL THE OTHER FA! DeepESt sympathy Superlatlve Evalyiatlon Magnlfy
WHO HAVELOST A LOVED ONE TO THS OUTBREAK / positive
BUT WHY HAVE WE STILL GOT AIRCRAFT FULL OF PASSENGERS FROM COVID-19 AFFECTED COUNTRIES LANDING AT UK
‘ﬁ.vn“ REPLY
@ vilay parhar 3 months ago Irreparable Single words/ | Intensificat | Magnify
Ieparable loss to family@ may his soul rest in peace adjective ion
ik # REPLY
Ihenoye Chen 1 monte s Deepest condolence | Superlative Evalyz_;\tlon Magnify
o So sad! Deepest condolence to the family. /pOSItIVE
@ & REPLY
0 Max Delpo 3 months age Heartbroken Single words/ | Evaluation | Magnify
Hesribroken noun / positive
e 1§  REPLY
“ Kinky Lissa 3mo The most dangerous | Clausal Evaluation | Magnify
Themos.dangefousvuusonthls planet is humankind itself Virus on thiS planet hyperbole / negatlve
o7 ® RERY is humankind itself
- Suspiciously Single words/ | Evaluation | Magnify
c Suspiciously nomeniwonof’\evdm‘munl() from the media houses.Its as if they were threatened not to use thos adverb / negat|ve
i & REPLY
’ JLP Desin 3months i Fabricated Single words/ | Evaluation | Minify
| just simply do not believe these figures. They seem fabricated tome adjeCtIVG / negative
b1 § REPY
JAQGALLIER 3 months ago Faceless Siqgle_words/ Evalua_tion Minify
Family interview? Its just a faceless statistic adjectlve / negative
@1 & REPLY
Appendix Il
Coronavirus: The Queen gives special address during pandemic - BBC News
COMMENTS THE HYPERBOLIC [ THE THE MAGNIF
ITEM LEXICAL FUNCTION | Y/
FORM MINIFY
HYPERB
OLE
noveveDevlpers 3 mots She will live longer Clausal Humor Magnify
Iam cumently 27, and  think she will lve longer than e than me hyperbole
b5k § Rery
ogiee Absolutely perfect Phrasal Evaluation/ | Magnify
e Absalutely love the Queen. An absolutely perfect speech but a wonderful monarch. God save the Queen. hyperb0|e pOSltlve
12§ RePlY
@ TheDark Knut 3 months ago (edited) In yOUI’ neXt |IVES Metaphor Humor Magnlfy
"Well meet again.. inyour next lives yeh mortals!"
i3 §  Repy
- /E -4 \.:-\523:5
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O Olvrtasm g The queen _vviII live on Clausal Humor Magnify
‘$ Atleastif everyone dies, the queen wil ive on due to her immortality due to her lmmortallty hyperbole
i 952§ REPLY
Nawaf Abolola 3 months ago Mind blowing Phrasal Evalu_ation/ Magnify
1 just realized this is the first time | heard the queen speak... mind blowing.. hyperbole negative
o § RePY
# A Cat Called Sonsie 3 menths ago just perfect Phrasal Evaluation/ Magnify
She is just perfect. Loved her message hyperb0|e positive
43§ Reply
The immortal one Phrasal Humor Magnify
‘% TheGamingPolitician 3 months ago
é Ah yes, the immortal one hyperbOIe
i 83§ REPlY
o absalutely amazing 3 morths ago Entirely inspiring Phrasal Evaluation/ Magnify
Long live her majesty the queen®, words hyperbole pOSitiVG
entirely inspiring wards@
i §  Repry
= The queen 3 billion Phrasal Humor Magnify
Wiorld fmal\,qﬂ.s hit by the sun* years Old hyperb0|e
Everybody: dead*
The queen: 3 billion years old
Show less
509 § REPLY
Appendix IV
Coronavirus funerals: the cruel impact on families of the dead - BBC News
COMMENTS THE HYPERBOLIC | THE LEXICAL | THE MAGNIF
ITEM FORM FUNCTION | Y/
MINIFY
HYPERB
OLE
TCTTRT The biggest nightmare | Metaphor Clarification | Magnify
o the biggest nightmare for any person when u are not able o say a final goodaye to someone special @ @
REPLY
N — Truly devilish Phrasal Evaluation/ Magnify
° This virus truly devilish in every way shape nd form. . die alone, suffer alone and mourn alone hyperbole negat|ve
i 62 @ REPLY
Heartbroken Single words/ Evaluation/ Magnify
bitfalump 3 months 390 s
9 usta-n:::tomp, of these people s hard | don't know what o say f'm hearthroken for you @ @ noun positive
®3 9 REPLY
e Breaks my heart Clausal Evaluation/ Magnify
o God bless this family losing both parents. It breaks my heart to think that could be us grieving. hyperbole positive
3 8 Ry
9 s s 3 morts g It’s heart wrenching Clausal Evaluation/ | Magnify
Its heart wrenching HH
S hyperbole positive
6 Robinson Hones 3 ot Absolutely terrible Phrasal Evaluation/ | Magnify
' Absolutely terrible,my heart goes out h erbole ne atlve
w7 8 REPY yp g
@ Heartbreaking Single words/ Evaluation/ | Magnify
IM:HZh th:th\n:é:;o heart breaking) just wanna wake up from this nightmare g noun positive
o paing 3 s a0 Heartbreaking Single words/ Evaluation/ Magnify
5 HeartBreaking is happining now(@ @ @ . | remember the song of Sam Smith .y
Tode sone @OO @ noun positive
W & REPLY
B e s e Absolutely Phrasal Evaluation/ | Magnify
“o @ re heartbreaking hyperbole positive
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Absolutely painful Phrasal Evaluation/ Magnify
terrykhan 3 months ago hyperbole positive
Thats absalutely painful
o 8 REPLY
Breaks my heart Phrasal Evaluation/ Magnify
Waje Toney 3t g0 hyperbole positive
This it nesksmy et 90
8 RERY
Ofias e s g Deepest condolence Superlative Evaluation/ | Magnify
positive
Dt condolences @
[
3ot Heartbreaking Single words/ Evaluation/ Magnify
M noun positive
G Thisissofeat reaking (9
N R
o Truly heartbreaking Phrasal Evaluation/ Magnify
ikl hyperbole positive
This is truly heartbreaking, very moving
i 9 RERLY
The ministry of Metaphor Clarification | Magnify
‘?[‘,“ Deez Ntz 3 months a00 satanic
[ The i of (Steni (V)snformtionrelly wants youto beliee fis nansense. misinformation
i Ry
Rupak Mahto 3 months ag0 Heartbreaking Single words/ qulqation/ Magnify
0 Heart breaking noun positive
ik § REPLY
R Heartbreaking Single words/ qulqatlon/ Magnify
noun positive
heartbreaking...
1N REPY
oSt Tragic Single words/ Evaluation/ Magnify
@ : adjective positive
Today we may be watching this tomorrow t may De us. Tragic.
14 R
A St Heartbreaking Single words/ Evaluation/ Magnify
" ) noun positive
37 Heartbaking i everyone that i win the ol fightvihhevisle ey, may God wath al ver s
! 8 Rl
Propaganda Single words/ Evaluation/ Magnify
Blue Orbiter Corporation 3 months ago noun negative
Propaganda
]
Sy 3ot Jesus is coming soon Clausal Vagueness Magnify
o hyperbole
Jesus s coming soonf}
s 9 ReERY
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Appendix V

Coronavirus: Could there be a second wave? - BBC News

COMMENTS THE HYPERBOLIC | THE LEXICAL | THE Magnify/
ITEM FORM FUNCTION | minify
O fq:‘:r::c::zv onTV (ell; us to strengthen our immune system: NOt One dOCtor Ph rasal Clariflcatlon M i n ify
e Tt hyperbole
e Bioweapon Single words/ Evaluation/ | Magnify
- Aman made virus does not come in waves itis a bio weapon and when assessedit qoes away for the most part noun negatlve
Thisvirus has done its job world lock down, economic disaster and people afraid o even go near each other.
This virus s to change a election thats the bottom line
3§ REPY
PP The real virus like Simile Evaluation/ Magnify
e - S you dragging our negative
fan bran The ealvinu is people i you dragging our humandy down. m ashamed o b ing on he same planet as h itv d
some o you idiots out here, 50 Im qoing back tomy plane, Dot ke me tip your fit plane you'e going o el gt of it umanity down
Millions Single words/ Vagueness Magnify
O  Wdumb37 1 month ago noun
50000 deaths from cancer, milions waiting for operation, suiides tc! More peopledying butno rom o9
PR
Hysteria Metaphor Evaluation/ Magnify
andrew esson | month ago -
‘l Only amass media thing.| pay my v icence and all  getis hysteriainot one bbe jouralist s doing any investigation journalism. @ negatlve
02§ RN '
v View 4 replies
World war 3 of Metaphor Evaluation/ Magnify
“ Callie 1 month ago bioweapon and drone negative
this is the future. world war 3 of bio weapons and drone bombs. bombs
b 26 & REPLY
v View 10 replies
Stupid sound Phrasal Irony Minify
43,MM“f*e intelligent hyperbole
Covid 19 make stupids sound intelligent on the interet ol
o 14§ REPLY
Mass death Phrasal Vagueness Magnify
hyperbole
§25 § R
The tyranny of Metaphor Evaluation/ Magnify
tinues, courtesy of big brother, wake p R QR G e people bEIng IOCked negatlve
up in their own
prison cells continues
Definitely Single words/ Emphasis Magnify

Gary Thom 1 month ago
Hmm a second wave of social and economic suppression you mean? Definitely.
14§ REPLY

v View 15 replies

adverb

| ]
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o RobertLyons | o Ilusion Single words/ Evaluation/ Minify
IFYOU raly thin that f you takethe vaccine, Al tis i ging away and the e noma i ustaflusion, Enjoy your Nuggets noun negative
MeDonalds
ey REY
P Waves 2345678910 Phrasal Emphasis Magnify
Well a5 this hole event was planned in event 201 by Bill gates and his crew m sure there will be waves 2345676910 mark of the mark Of the beaSt hyperb0|e
beast
R
v View 3 replies
Jou [ | om o Biological weapon Metaphor Evaluation/ | Magnify
Anthea, bird fl and even the deadly 1918 Spanish flu are being toyed around with in secret govemment biological weapons ;
programs, How safe do you feel? programs negatlve
s g Ry
v View 2 replies
o A0 Sk Tl D Cashless banking Phrasal Evaluation/ Magnify
@ this whole thing is designed to introduce a CASHLESS banking system. its all  lie system hyperb0|e negative
k3 ¥ REPLY
v View 3 replies
M i | oy Our country is sleep | Metaphor Evaluation/ Magnify
@ TheB8C o nd et et s, This st s e sl ENDTHELOCKDOAN O Walk.lng _lnto a hegative
R totalitarian state
00Uty e wakng o laltrn e
A
PE— Comparative Evaluation/ | Minify
o Theris o second wate. s hefirs waethatevryone's een hidgfom fnlly caehing upwith ou when jou come ot Super mtelllgent negative
The medi i ghing theimpressionthatts some kind o super éeligentvirs, and s been sneaky and readpted fo cateh yu
They ust ot control public perception and pespextie
iy R
v Viewrepy
a Eizaet Fcs 1 ort 2 It’s never going to Clausal Emphasis Magnify
7 Its NEVER going to end. Many more willdie of starvation than from the coronascam end hyperbo|e
13§ RePLY
@ s S 1ot . Definitely Single words/ Emphasis Magnify
g i e LY S o B 3 KSR st adverb
following the very rules they made, but instead having dirty weekends with married People, we know something is definitely not
right
w4 9 REPLY
 CiE I i Until it finishes us all | Clausal Emphasis Magnify
There could be wave after wave until it finishes us all off off hyperbOIe
@ & REPLY
e " " — —
It’s like being at the Simile Irony Minify
paul hoskin 1 0
0 It's like being at the beach you know the waves are coming and there’s nothing you can do the stop it beaCh
w4 § REPY
v View 6 replies
O FUNKGS | ot et Unbelievable Single words/ Evaluation/ Minify
Urelieabe?.he went tight saying..Svine Fahave hd seoond wae. o o menton tht SARS (moe ey simarto adjective negative
COVD-19)never had second wate.. Media of The Republic of Fea
w3y ey
" The best part of the Comparative Evaluation/ | Magnify
@ o past positive
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The virus will spread | Simile Clarification | Magnify
= like wild fire
iy
sl ok The hysteria Single words/ Evalu_ation/ Magnify
o Anydecent media i y 10 e aneement ofrationl nk tis bt noramp up the ysteria noun negative
b q REPLY
T——, Disinformation Metaphor Evaluation/ Minify
o . ; . ‘ . tactics negative
DRy canper s o 8 1o A o i imation s, o el BB o cour sy s e by o
1
The power of people | Metaphor Intensificatio | Magnify
The lo hanve:seen through the bullshis! Good luck trying 10 put s into another lockdownrexend this one because it ain't aIWayS Wl nS n
ey
8 1ot That is what demons | Metaphor Clarification | Magnify
They ate bing o you fols, they ke, Thatis what demans do. Know your rulrs Liv thetruth! do
by ey
You are getting led Simile Clarification | Magnify
0 P g .| like lambs to the
Why o feel this media and Qoverment are tying o Scare s ino geting this poisonaus vaceine- oy for the ones who slau g hter
Want it you'd are getting led ke Jambs to the laughter
w2a§ Repy
1000% Numerical Emphasis Magnify
m M D 1 month ago h erbole
1000% there will be yp
e 1 &' REPLY
Manchsternted 1 morthag More preventable Comparative Clarification | Magnify
Im uessingthe ti wave during winte will e the worse when s wilbe verwemed. Not many people wil have deaths
there wil be more pmenla:‘:e Geatns
by Rl
Inevitable Single words/ Emphasis Magnify
“= clain elane | month a0 - adjective
Asecond waveis inevtablet Wany mave waves tocome untl we've all ad . Or untithere's & vacoine whichrelisticaly *
Wontbe foranother 3 s
o2 0 ey
masonic scam Metaphor Evaluation/ Magnify
e G o negative
Ao,y e i, st e g s
Appendix VI
Coronavirus: US records highest death toll in single day - BBC News
COMMENTS THE THE THE FUNCTION Magnify/
HYPERBOLIC LEXICAL minify
ITEM FORM
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N Every day above | Clausal Evaluation/ negative Magnify
| ok bon iz | ground is a bonus | hyperbole
7 Every day sbove round s onus
B g on
O — No human left Phrasal Evaluation/ negative Magnify
% Lockdown, o human wght hyperbole
Not lockdown, No HUMAN LEFT.
i 262§ RepLy
T - Sweet little lies Phrasal Evaluation/ negative | Minify
hyperbole
Manwell X 3 morths ag
9 Tellme e el me seet tle lies
ho 0 e
This can’t be real | Clausal Evaluation/ negative Minify
S hyperbole
& This can be real, americans are ahways the heroes i every movie! The mast powerful county inthe world
I quess realty is notas excitng.
smoogerh s 20 Naked greed Phrasal Evaluation/ negative Minify
When this crsi is over it will eady Gemonstrate how the ulra captalst countries such a the US and the UK have hyperbOIe
Underfunded thei ealt sysems for 50 many decades inthe pursutof individualism and naked greed over the generel
Well being of the populous.
[ AN 2
T Apocalypse Metaphor Evaluation/ negative | Magnify
| talk To wall : morths ago
W el wanted o sunvean apocabpse, | think s o coming togeter
g8 N peply
More valuable Comparative Irony Magnify
RT——
His exciting messy hardo makes him.more valuabl than the average person
ey ey
Like Having a Simile Evaluation/ negative Magnify
e~ key to the death
Many americans are obese 50 aing tis vius s i having a ey to the death door. door
KN T
Trump and Boris | Clausal Evaluation/ negative Magnify
Pl At 3norbs o should be hyperbole
B gt i s et ch mmeta e e updated each
moment a person
R dies
Chinese Phrasal Evaluation/ negative Magnify
Robet Sty & o propaganda hyperbole
Hmm..| tdntmo..l.'.'asvsatmmg Chinese propaganda
D vk Aol B FonEis a0 Alternative to a Phrasal Evaluation/ negative Magnify
That's an alternative to a nuclear blast nuclear blast hyperbole
g REPLY
T Loads Single words/ | Evaluation/ negative | Magnify
CrackMonkey 3 months ago noun

0

Steve McDonald ‘it doesnt matter if loads of people die’

[ REPLY

T

_J\._..L\o\h—;\ a.l_"—.:} 308




Hyperbole in People’s Online Comments to Coronavirus News: A Pragma-linguistic Study

Purposely Single words/ | Intensification Magnify
¢lizabeth johnson 3 morths ago adverb
YWy do they purposely il us giving no rotective e o caretakers of covidthis i a qood conspiracy o il off people
sy Re
_— The best Superlative Evaluation/ negative Magnify
jum ittand 3 montns ago 1
. highest death tollin single day ! - we in the USA ke to be the best at everything.:
by R
Peril Single words/ | Evaluation/ negative Mag

Diane 0onovan 3 months ago
Politicians who have put the nations peaple in perilfor the sake of their poltical image should be sued after the pandemic
passes - by the retatives of those who have died s a resultof political disinformation
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