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Economy in Newspapers Headlines With Reference to
Translation

Lect. Zakariya Ismael Khaleel”
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Introduction:

It is possible to assume that the concept of economy is
linguistically inbuilt in the nature of newspapers headlines. They are
closely interrelated, intertwined and worthy of exploration. All the
definitions proposed for the principle of economy by different scholars
lead to the same end i.e. maintaining syntactic and grammatical
operations at the minimum. Such perspective is closely associated with
the structure of the headline itself. Its condensed nature does not exist out
of a vacuum. Ludwig and Gilmore (2005:107, cited in Praskova, 2009:9)
maintain that: "The best headlines both tell and sell". It can be inferred
that headlines are specifically designed to lay between the reader's hands
the shortest, effective and intelligible piece of information with as
condensed structure as possible. Similarly, Vicentini (2003: 37) points
out that the principle of economy in language studies can have various
semantic aspects and can be looked upon from a vast number of
perspectives. He holds the view that economy has a decisive and
powerful function over the whole system of language.

Of all the various definitions and interpretations proposed for the
principle of economy, it is believed that the "principle of least effort"
proposed by Zipf (1949, cited in Vicentini, 2003:39) is the best
representation in this regard. The concept of economy strikes the
following balance: removing a non-economical behavior which refutes
the above mentioned principle is a must (ibid). The excessive utilization
of economy, however, may yield adverse effects. Leech et al. (1982:122,
cited in Taha, 2008: 8) hold the view that preserving the amount of
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Economy in Newspapers Headlines With Reference to Translation

Lect. Zakariya Ismael Khaleel
‘Words employed In a structure at minimum leads consequently to 10ss of
meaning. Hence, this is a justification of the view that both economy and
intelligibility are two opposing factors. However, the concept of
simplifying a structure through the use of economy proposed by Leech et
al, does not apply all the time to headlines. On the contrary, it might
complicate things and hinder the reader's comprehension (ibid: 9).

Headlines, on the other hand, can be defined as an authentication
of the sum of information that lies beneath. They are the total reflection
of the text's subject matter. It is believed that headlines tackle the social,
cultural, national and international manifestations. Audience pay
enormous attention to headlines due to their structural features which
make them memorable and effective (Develotee & Rechniewski, 2001,
cited in Mahmood et al., 2011: 12). Figuring out newspaper headlines is
challenging. This is because, as Fairclough (1995, cited in Osunnuga,
2013) says: "headlines have distinctive syntactic properties, which make
them a grammatical oddity". Dor (2003) perceives headlines as relevance
optimizers in terms of their communicative function. He maintains that
they are designed to optimize the relevance of their stories for their
readers. Newspapers headlines are deliberately structured to be short,
condensed and informative as much as possible. To be acquainted with
the adhoc nature and features of headlines is deemed to be necessary to
read them easily (Chong, 2003). It is not only the structural variations
that pose a serious problem for the translator, but also his capability to
read from between the lines. Mahmood et al. (2011:122) point out that a
great number of syntactic mechanisms are utilized to propose certain low
profile ideologies that are meant to influence the reader's perspective in a
methodological pattern.

The Principle of Economy:

Many studies have tackled separately either the concept of
economy with reference to other translation disciplines, or headlines and
their various manifestations. To the best knowledge of the researcher,
however, no study has addressed both issues together. In what follows, a
brief account of some studies that have dealt with these two vital
concepts in both linguistics and translation will be given.
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The principle of economy has been approached differently by
different scholars. It is generally accepted that one of the major forces
that drive language change is the so called principle of least efforts.
Vicentini (2003: 38-55) applies the concept of economy on the four basic
linguistic levels of phonetics, phonology, morphology, syntax and lexis
throughout his analysis of a corpus of 450 early modern English works.
He points out that the concept of economy preserves a kind of
equilibrium between achieving effective communication and the intuitive
need to keep the efforts exerted at minimum. Leech et al, (1982: 191,
cited in Taha, 2008: 34) address the pragmatic aspect of the principle of
economy. They maintain that being quick and easy is both employed by
the way of saving time and effort throughout the process of
communication. Hua (2006) processes the principle of economy with
reference to metaphorical expressions. He points out that the logical
manner which inevitably stigmatizes the human behavior embraces the
principle of economy which is an integral part of language practice as the
economy of linguistic expressions. He accounts for the fact that both
metaphorical naming and metaphorical statements reflect the principle of
economy in thinking and expression.

As is the case with the concept of economy, headlines, were the
focus of a thorough investigation by different scholars on different
levels. Chong (2003: 1) and Guangming (2007: 12) stress the
significance of understanding newspapers headlines as they represent an
important source of information. Hence, they analyze their lexical,
structural features and rhetorical devices. They consider the significance
of studying such phenomenon in regard to its own special features,
cultural disparities utilized as well as its difference from the daily
English we employ in many aspects. Their analysis was meant to
improve the comprehensive ability of English learners. Praskova (2009:
38-39) throughout analyzing a corpus of 200 newspaper headlines, aimed
at highlighting the language variety used which often deviate from the
acceptable standards of language. She concluded that such deviation
might sometimes seem strange and unwelcome. Other scholars opted for
machine translation in order to improve the translation quality of English
newspapers headlines as with both Yoshimi and Sata (1999: 496).
Taking into account that newspapers headlines do have a special style of
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therr own, they tried 10 add a pre-editing module which rewriies the
headlines to ordinary expressions in an attempt to compensate for the
inability of MT to produce high quality translations in this regard. Ali
(2010), on the other hand, carried out a study of how Arab journalists
translate English newspaper headlines. The study is a comparative
descriptive analysis of (70) English headlines and their Arabic
renderings. The study specifically addresses the different rhetorical
devices utilized in English and Arabic with reference to newspapers
headlines.

The current study tackles the translation of newspapers headlines
from English into Arabic. Due to the prime significance of headlines in
attracting the reader's attention, providing an appropriate rendition in this
respect is considered indispensable in order to maintain the element of
suspense, already existing in the source language, in the target one. The
principle of least effort is applied in the present study which provides for
the translation to be both economic and relevant.

Translating Newspapers Headlines:

A headline usually consists of words related to the topic of the
newspaper, but may be more abstract. Headlines do not often open in full
the gist of an article. The main characteristics of headlines are:
attractiveness, accuracy, conciseness and concreteness. For a headline to
be correct is to capture the reader’s attention. Accuracy entails the
avoidance of extensive and confusing massages while conciseness
involves the minimum utilization of words escorted with only important
particles. Concreteness, on the other hand, is meant to establish a quick
understanding. The language of newspapers headlines, on the other hand,
involves using simple present and sometimes the present progressive
tenses. Auxiliaries, articles and conjunctions are often avoided
(Maljavin, 1988: 77 and Willard, 2005: 170 cited in Petrova, 2013: 7). In
a surface structural categorization, headlines comprise plain ones which
express a single idea using simple a statement. The second type can be
labeled as the “Speech as headlines”. Here, the headline uses either direct
or reported speech of a person. Another type is a headline with pointer
which has two parts- the given information and the comment that
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follows. Finally, there is the question as headlines which are couched in
form of questions meant to evoke the readers’ emotions (Taiwo, 2007:
232-233).

Generally speaking, syntactic and semantic differences inevitably
impose themselves when the process of translation is applied from
English into Arabic and vice versa. Such differences yield various
obstacles that might hinder the translator's endeavor in his pursuit of
appropriate renderings. Within this perspective, translating newspapers
headlines is not an exception at all. The difficulty involved stems from
the fact that headlines utilize the principle of economy which can be a
source of vagueness. No specific rules are usually followed in coining
headlines. Editors and columnists usually turn their back to standard
grammatical rules in order to achieve specific purposes. Such a
procedure is definitely a source of confusion. The best supportive
evidence in this regard is represented by Praskova's words (2009:9):
"Nothing can annoy readers more than an inappropriate, confusing or a
misleading headline". Furthermore, translating between languages that
are structurally and culturally different may involve a degree of loss of
meaning. The problem is complicated due to the principle of economy
which requires the minimum amount of input against the maximum
amount of semantic output.

In order to discover how student translators observe the principle
of economy in translating newspapers headlines from English into
Arabic, a corpus of (20) English newspapers headlines are selected from
the USA Today Newspaper and given to (8) test subjects (senior students
at the Translation Dep.). The proposed renderings are evaluated
according to the Relevance Theory and three of Grice's maxims are
employed (quantity, relation and manner) to judge the student success in
this regard. The relevance perspective tackles the principle of least effort
which entails the minimum cognitive load against the maximum effect
generated on the part of the reader. RT is a pragmatic communication
theory which comprises a number of assumptions necessary to
understand its nature. It is believed that every utterance can be
interpreted differently from different perspectives i.e. an utterance may
encompasses more than one meaning and, consequently, the hearer
would select the most relevant one to him (Sperber and Wilson,
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: cited InYounis, . 54). Tt 1S worth noting that Relevance
Theory is viewed as a trade-off between effort and effect. It aims at
providing an account of communication that is psychologically realistic
and empirically plausible (Allott, 2012). As for the maxims mentioned-
above, Grice (1975, cited in Davies, 2000:2) proposed that the speaker’s
contribution must be as informative as required i.e. too much information
should be avoided. Furthermore, such information should be relevant and
that the speaker maintains clarity and exclude obscurity. All these
maxims comply with the peculiarities of newspapers headlines discussed
earlier. The translator during the process of translation must pay attention
to these peculiarities if he wants to produce appropriate renderings.

This procedure is designed to investigate two hypotheses: first,
translating a condensed genre of discourse like newspapers headlines
from English into Arabic would definitely involve a degree of loss of
meaning, a semantic deficit so to speak, due to the countless structural
and stylistic differences between the SL and the TL. Consequently, the
result would be inappropriate and irrelevant renderings. Secondly, the
outcome may Yyield redundant versions that obviously violate the
Relevance Theory and, eventually, the principle of economy.

Data analysis:

The first category that overshadowed most of the student's translations is
the one which comprised irrelevant renderings. Most of the students were
incapable of comprehending the proposed headlines in a way that yield
positive cognitive effects to them and consequently produce appropriate
and relevant translations.

Translators' (1), (3), (5), and (6) proposed renderings for headline
number (1): "McCready's death factors in gun debate" were completely
irrelevant. They are respectively as follows:

ol G S o ol
Agall sl ooy @LA\; Joe -Y

CML gf-\.yi" Sigo - foas -V

EA
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D ol § by gy S0 e 8y £
It is crystal-clear that none of the renderings have shown any cognitive
effect in the mind of the translator. Although the cohesion factor
presented itself, still, coherence is stripped away and all that is left is a
number of irrelevant semantic units that has no relation whatsoever to the
writer's intended meaning and ,eventually, does not reflect the essay's
subject matter. On the other hand, translators (7) and (8) were successful
in presenting appropriate renderings for the headline mentioned above.
For headline number (1), the translations were respectively as follows:

(SIS Do Sluadle Jp dislu l2ls -0

Bl LBl sy L Se ol =1
Although both translators reacted in a way that produced a certain effect,
still their renderings can not be labeled as having generated the optimal
relevance. A certain degree of loss of meaning can be diagnosed in this
respect. Both ignored the word "Gun" that exists in the SL headline in
their endeavor to be economic as much as possible. It should be borne in
mind that this word does not exist out of vacume. It entails specifically
that McCready's death was due to the use of gun and nothing else.
Hence, for a more appropriate and relevant rendering, one can translate

the title as follows: sl ZYull el bliay (s Se losst”.

The same thing applies to the translation of headline number (2): "Has
Dow out grown crazy days". The renderings presented by translators (2),
(3), (4) and (5) were respectively as follows:

>4

§ sl pW Jo g3 S -
TelY ol alpo 95 38 Ja

-

Hhno oW 3 2 oarw Jo LY
S oM ) W s o €

These renderings have the same weak point i.e. insufficient background
knowledge in the terms used in the field of Economy plus the translators'
unfamiliarity with the language of Stock Market and Business.

€9
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TrreTevance came as a natural Consequence for such deformed outcome
exerted on the part of the translator. The renderings proposed by
translators (6) and (8), on the other hand, can be considered as
appropriate and relevant yet not economic. They were “ 3. 3,l¢

il wall 3rgls” AN ¥ P Jo 3gmgls 330 is Ja”. Although these
renderings may reflect on the essay’s subject matter, still they clearly

violate the principle of least effort. Hence, an economic translation
would be “S yergls 230 Bt

Inadequate background knowledge and the translators' absent
resourcefulness overwhelmed the translation of headline number (3):
"Reader's Digest returns to bankruptcy court" as well. Translators (2),
(4) and (5) proposed the following renderings:

8l ) A8 e 3 g S (8 .Y

W A2 ) sgm o) an Y

ooV A2 ) ogis bl sged L€

None of them were capable of figuring out the correct meaning and
eventually the relevant translation. The term "Readers Digest" is the
name of a famous American magazine. As a proper noun, the translators
could have resorted to the transliteration strategy in this context and add
the word "3£" for more economy to attain the optimal relevance.
However, translators (1), (3), (7) and (8) proved to be successful in
rendering the above mentioned headline and reflected thorough

background knowledge deemed to be indispensable for generating both
appropriate and relevant renderings. Hence, they were respectively “ ssq

oYV A2 ) sty 500 I, “aMW1 AR (U 3905 Cantlajiy Nl A7, € ity )
oy K2 Jld2 5547 and “ udsv K2 AV 2gm Centln 5y A2”.
Additional examples of irrelevant renderings proposed by the translators

are represented in the translation of headline number (4): “We’ve got
this”. Both translators (1) and (7) renderings were as follows:

A byl
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Both renderings are completely irrelevant. Furthermore, translator (7)
proposed not only an irrelevant rendering but a redundant one as well.
Hence, an appropriate and relevant rendering pertaining the above
mentioned headline would be: “Lu} b ploy”.

Renderings proposed by translators (1) “ las bl Lojey adl Lls,
5S> (2) “ M Jall oyl Laly cJadl Jadl 15,7 andl (6) g slady plpdll 58]
b das @,:u”: for headline number (5): “Stop the foot-dragging and

build the Keystone pipeline” can also be marked as irrelevant. None of
the above-mentioned renderings reflect the essays true subject matter. On
the other hand, the renderings proposed by translators (3) “ las- \gaey &l dS

a5l (4) “oadS ol Lpaly SN L, (7) s bialy AL L)
ety and (8) "calb¥) ki Wt = \gas, Kb S sound appropriate.
However, a stylistic defect marks some of these renderings which is
represented by the utilization of the word *) g4” which does not fit in this
context. A more appropriate rendering in this respect would be: “ & gus «J{
asS Cgdl laay”. Another example of irrelevant renderings is represented

by the translations proposed by translators (2) and (7) for headline
number (6) “To save IT costs, the cloud is the limit”. Their respective
renderings were: “Clogall loss e Jo Lled) wdt (p 2Kl 417 and “ yud
KM Jlasl Slis g cadl 54,5 sae”. It is quite clear that neither of the two

was capable of presenting a rendering that reflect their comprehension of
the stated headline in a way that yields positive cognitive effects to them.
Translators (1), (3) and (8), on the other hand, came up with more
appropriate and, consequently, more relevant renderings for the above-

mentioned headline. These renderings were respectively as follows: “ .£
Sloglall 45 TG o o) Ly, “Cloglall L g6 T po Dlowaddl Aeng 2"
and "Sleall L5 LS @i 5,567, It is worth mentioning that translator (8)

was capable of providing much more relevant and even economic
rendering in this respect.
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~ The translators' attachment to the Nteral meaning of words constituted
another problem that had its repercussions on their renderings. Headline
number (7): "Leading men swing from strong to sensitive™ is the best
representation in this regard. The renderings proposed by translators (1),
(2), (3), (4), (5), (6), (7) and (8)were respectively as follows:

Al ) Caall 0 Vg3 b 52l LY

Ay 5l cple 821 £ Y

by Byl o 2 .Y

Aalasly 59l cpule B3N JE o esladll Jle- M1 L8

ludy 393l cle 32N Jl )1 0

e 1 obgfl e o o el Jle )

Ay 5l 0 2l Jle )Y

ciasludly 5l oy 33 . A

Translation is not supposed to be about the literal and slavish
interpretation of linguistic units, but to deduce the writer's intended
meaning that leads to a positive cognitive effect should come first. The
translators exerted a maximum cognitive load against the minimum
semantic output breaching clearly the principle of least effort. The

outcome is merely lifeless, ineffective and irrelevant renderings. An
appropriate rendering would be “Zuiley My sasdl o Agladl at”.

Headline (8) “They are preaching a new, healthy way of life” is also

translated literally. Translators (1), (3), (6) and (8) proposed the
following renderings:

Sgder 422 Bl A ke el LY
ey 422 sl Ogluly o glam T

Bl 3 Biery 42 Dyl oy 5kam o)

Sled) Woer F b oyl oe) A

oY



ADAB AL-RAFIDAYN, VOL.(70) -21435/a2014

It is very clear that none of the above renderings is appropriate. It did not
occur to the translators that the word “Preach” has various meanings in
different contexts. The equivalent they chose for this word is irrelevant to
the essay’s subject matter. The word “preach”, also, means to advocate
something, to be committed to something or to give an earnest advice.
Hence, an appropriate rendering would sound like the ones proposed by
translators (2), (4), (5) and (7). They were respectively as follows:

f sl Jai Ry

A il gl oy

(2 e ol o gei

(Bl dat ) e

Another category is the one that encapsulates translations which can

be labeled as appropriate yet redundant (uneconomic). According to the
maxim of quantity, the right amount of information should be given.
Hence, the translations violated the economic nature of newspapers
headlines. Let us consider the proposed renderings by translators (1), (3)

and (4) for headline number (9): "North Korea, China: close, but so far
in recent days". They were rendered respectively as follows:

SN I § Al 1,55 o o il bl oo 3

bW odn yandl Lpam oo sadl 7 bm cally At U5 oW

3y 2,3 3 IS e ST DI 5y ol o il 5 ot

It is obvious that the renderings are a total reflection of the essay's
subject matter. However, the students' inadequate background knowledge
regarding the special nature and feature of headlines led them to ignore
one of their very sole characteristics viz. being economic. Headlines are
specifically designed to attract the reader's attention. The relevance of the
subject matter in this context was at the expense of the principle of least
effort. There is no doubt the effect was positive, still maximized. Hence,
a more economic translation would be like the one proposed by translator

(7) “BysS0 Gl CBYN 3,987, Words like slo, 4l Do, sal K ybugm and
elis” e are totally redundant. Their existence is merely justified as a
stylistic attempt on the part of the translators.

oy
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In the renderings proposed by translators (1) “ 3k 43kl M:KJ;., el

"3,5 50 Js0l AN (6) “ "detll gao S | Laalll KL, Ll ST
for headline number (10) ““ Protests, backlash still roil capitol <, one can
easily detect the unjustified amount reflected by the translators in an
unsuccessful attempt to approach the essay’s intended meaning. Their
maximum cognitive load was against a minimum effect in this case.
Hence, both renditions can be labeled as redundant. Translators (2), (3),
(4), (5) and (8), on the other hand, were more successful. They presented
more coherent and relevant renditions, yet uneconomic. The renderings
were as follows:

At ghuo S o allall Jlasl 33, Y

Ay detl yho S5 dage Jub 393,

Al guo S Y cpaed) Jab 343,

- detll el S 3 50 Sl pallally Clerla)

Aagall g alall Sl 5,5 ant S J1Y 48V deoll 4> . 8

An economic rendering for the above mentioned headline may sound
like:” &e2ll yio S5 Sl Sl

Although the source language headline number (11) “Some fliers
prefer children neither seen nor heard nearby” has a prolonged format,
still the renderings proposed by translators (2) and (8) are quite
unjustifiable. The renditions proposed were as follows:

e Pl o1 JY o ol sy Mol plon o Jua

bl ot JEY! e 1 &3 oo Ly (il a8

Such renditions, clearly, violated the principle of least effort. Both
maximized the syntactic and grammatical structures involved in

translating the intended headline without paying attention to the principle
of economy. An appropriate and economic rendition would be: “ Lz

JELY e sl 3 slad) Vg g Ll

o¢
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The same thing applies for the rendition of headline number (12)
“Police now tell schools: as last resort, take out shooters”. Translators
(5), (6) and (7) presented renditions that are quite extensive:

Lot bl sl e el Lghas) 2l dbo sl Jis .0
el S eale o I allas o 31 oyl e s o2l Y
) el Kl o i lyagp 2ol 8,15 s o2l Y
A proposed rendition that is more economic for the above mentioned
headline would be: “ 2% gt L 13) cyoduad) 1931 2l Lo 21"

It is worthnoting that acronyms presented themselves to be
problematic during the process of translation. The utilization of
acronyms is a relatively new linguistic phenomenon. The approach of
shortening a string of words to their initial letters was developed in the
past century. Acronyms refer to any shortened form of a number of
words; some employed initialism or alphabetism simply taken from a
group of words (Bankole, 2006 and Mohammed et al, 2013: 170).
Generally speaking, the utilization of acronyms comes by the way of
saving time, space and effort. Taking into account the special nature of
headlines discussed earlier, acronyms and initials are considered as an
integral part in this respect. Hence, it does not make any sense at all to
give these initials their full labels in the target language again. Headlines
number (13): "AlG story is Greenberg's own version™ and (14): "NCAA
misdeeds don't halt Miami case" are an exact incarnation of this case.
Translators (3), (4) and (6) proposed the following renderings
respectively:

Aol gy o G (2 AS N Agll doged) 4. ¥

g 18 LY bl Lmald 5l ) ke W Y
s Byl B (P 2 ) gl B 8
(gl p L Jo 5 o padl 580 Lo Al ) G sl pllas Y ) £

Sp0t8 L o) ASaY dogadd .8 .1
(s Lod Y dmeldd L5 M (4l SV pllast ) 1

00
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— AImost all of the acronyms exIst In the SL headlines Were given their
full labels by the translator. Some of these labels were correct while
others were not. Gonzales points out that the difficulties found in
translating acronyms is not exclusive to their content as in determining
whether an acronym is to be translated or not plus determining the form
it should take (1991: 167). In terms of the Relevance Theory, it is
possible to say that the translations of acronyms suggested above, though
correct, contradict with the principle of least effort which entails the
concept of economy. Furthermore, the profile of the headline itself has
been breached. If we consider the form of the SL headline, we can see
how much condensed it is. Though some of the translations were
appropriate and touch upon the essays' subject matter, still they violated
the principle of economy to a great extent. Headlines are meant to
encompass an element of suspense. To this end, acronyms can be given
their initials in Arabic as is the case in the English version. More relevant
and economical translation would be:

@u,fly—»y ruﬂ.a.\ 2

.@l:»l,'ai;’isc)d\\as\:\.d.\.‘ .Y
Some translators, on the other hand, opted for the utilization of
proverbs and old sayings in rendering headlines number (4): “We’ve got
this”, (15): “Police now tell schools: as last resort, take out shooters”,
(16): “Pistorious yet another athlete build up only to let down” and
(17): “Would proposed minimum wage increase help or hurt?”
Renderings of the translators (1), (¥), (¢) and (1) were respectively as

follows:

Ayl S5 ém R

Sl oo 193 S elpdl 5Tl dbo sl Y

A AL e (g2l cpmmaga E

S ol B o ) M s 3900 0y sl 1
The readers of the essays under the above-mentioned headlines may
conclude that the proposed renderings are almost an exact reflection of

their subject matter. Furthermore, the utilization of proverbs and old
sayings as an equivalent in this context has added a stylistic
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ornamentation and a cultural flavor to the form of the TL headlines and
made them easy to read in the way headlines are meant to be mostly.
However, is it justifiable for the translator to ignore the exact semantic
units utilized in the above-mentioned headlines and replace them with
others? It is generally accepted that the translator, during the process of
translation, is usually between two opposing forces: providing
appropriate renderings that maintain the dynamic equivalence and being
faithful to the SL text author as requires the code of ethics. In terms of
Relevance Theory, it is obvious that the translators were capable of
presenting effective renderings that attract the reader’s attention.
Furthermore, such strategy employed on the part of the translators helped
in labeling the above-mentioned renderings as economic as well. The
translators preserved the principle of economy and their attempts yielded
a positive cognitive effect. Translators’ (2), (5), (7) and (8) endeavor, on
the other hand, to use proverbs as equivalents for translating headlines
(18) “K-5 teacher overload: too many trained, too few jobs , (8)
“Pipeline project defines folly “, (19) “After Buss, can Lakers remain
in power?” and (20) “Interviews put players on edge” was unsuccessful.
The renderings proposed are, respectively, as follows:

O Wy ORI (3 558 a3t e pe slact (3 e
Jellly G 3 v gV 7y

> % o «

None of the renditions proposed above reflected the true and intended
meaning of the essays under the headlines. All the translators exerted a
maximum cognitive effort while the intended effect was at minimum if
not-existent. Appropriate renderings for the above-mentioned headlines
would be, respectively, as follows:

ol g po s Azt (gu phe slacl )
ol 353 Y1 6y e Y
el 35S aa) cpumam Y
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Conclusions:

Building on the data analysis and of the several discussions, the study
concludes the following:

. Most of the students violated the principle of economy throughout
presenting redundant renderings. The translations clearly violate the
principle of least effort.

. Students’ attachment to the literal rendering of some of the headlines
resulted in producing weak and deformed versions that does not generate
any kind of positive effect in the reader’s mind.

. Some students were successful in presenting clear yet irrelevant
renderings that does not reflect the essays’ subject matter as they were
supposed to do.

. Background knowledge proved to be of great significance in a
demanding profession like translation as was the case with translating
proper nouns.

. Acronyms and initials proved to be problematic in translating
newspapers headlines. Translators resorted to providing the full
designation of these acronyms violating the principle of economy as well
as the ad hoc nature of headlines.

. Students’ renderings manifested a lack of adequate knowledge of the
features and unique structure of headlines which reflected negatively on
their performance.

. Students’ renditions reflected the utilization of proverbs. However, some
of these renditions were successful while others were not.
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