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The Impact of Marketing Alliances on the Elements of the
Marketing Mix: A Survey of the Opinions of a Sample of Zain
Telecommunications Company Managers

Dr. Ahmed Youssef Al-Bajari
College of Administration and Economics, Mosul, Iraq

University of Mosul
Abstract:

The current study aims to determine the impact of marketing alliances on the marketing mix
with its elements (product, price, distribution, promotion) in the communications sector. because
marketing alliances are of great importance to organizations, and marketing alliances represent an
important input into the organization’s adaptation to fluctuations that occur in the environment,
especially fluctuations. created by competitors in the labor market, and thus the organization can achieve
optimal use of the elements of the marketing mix. Zain Iraq Telecommunications Company was chosen
as a field for research, and the managers working in it as a sample for the research, and in an intentional
way they were chosen and 95 questionnaires were distributed, all of them suitable for analysis. The
researcher used the questionnaire as a means of obtaining The information was then analyzed using
statistical programming (JASP). The researcher used a set of statistical methods (the standard deviation of
dimensions and means and their relative importance, as well as the correlation between variables and
simple regression). A set of assumptions were made and were tested through a set of statistical software
in order to reach To the results through which the researcher was able to develop a set of conclusions, the
most important of which is (marketing alliances contribute to expanding the customer base and reaching
new markets by benefiting from the network of alliance partners, and this contributes to the optimal use
of the elements of the marketing mix), and a set of proposals were developed, including ( Working to
support the elements of the marketing mix (product, price, distribution, promotion) more in order to
benefit from marketing alliances by expanding the customer base and reaching new markets.

Keywords: marketing alliances, elements of the marketing mix, Zain Telecommunications

Company

[167



ALatW (435 A58 Gracke (po L 13 A Alys Gsguddl sl jolic (e Audsgudll ciladlzall ks

Aot | el | : ) e
A ) AL Y

Al cIlia I3 ang Apudlis Llse 3udms o oo olalaiell dsla 3151 Lassudl olallad)l corpol ual
Olead ey (s «aiss s (o) (B9 < Gagudll e puolie (e Budogudll Slallanll il Jindl wia!
olalledl Al A8yae Lahaals oSar G Aalll cdols il AL ¢ly «Gagudd] Olimgl A 7Lzl
Sl el selat pe et JSCao 51355 2udsgadll clallesll 2ol o 3] (Gagaudll mie solic (e Ludagudl
(Grgadld Lzl (§ ciledasd | Lasenwdd

Lyl Glage Lajlizely (Las () 4S,4) Wemdl Adasll adly e ASALN by § Sl deiel
Labaiall Bigwdll e yolic e 0niliy Lisgud)l wlalleall § 3K sletal sue S ol a5 3] Zigmill
AV e¥hldlly A ) AL ol (Sang Aigmidl
S sgandll sl uolicy Autsgudll Clalleally Bgm ) Aalaill plazal Ssiua o 1
§ Bsadll mia polics Ludgadll culalletll cpy bolay¥ 480 Zagle 2 Lo 2
Ol U3 Ao Loy Bsgaed!l e suolie e Audsgudll wlalleall 55 Ja 3
S ll aleally A dacll Aeea¥l :Lals
Aoyl msll piolicy Lutigudll wlalleall Jias 3) el lpaal wlall o391 IS5 o0 30 laall 1
el (e ginsll Jso ot Ldly Sl elT (e 85851l « Gagud]l 815l wle 3 ala (e gig0
olie At olallaeall) Ayl clpanl eall coledl IS o0 el Alaadl Apea¥) mass dgleall 2
A ii¥ly dsgaudll Lrlallos § Lol sloze¥) Bgom ) Aalaiall (Say Uiy cloger dos )y (GAagaed! sl
sl 25l 2ol
| Cdlaal (LIG
sl gkl ol § lanils agudll cilalleall Ziale e Gylas il Emdl aud, 1
sl il yiolic § Loyl suns Ludsgud)l colallmtll pggal oo dl s Aalaill Cllysl e Adyaa .2
ANl el Al Log el il pate o ilidle ol Y1 48Me e (8yaall 3
Eomll o yall Lalasel syl
Oly el dl Slpate o Aueyally Ly ]l SlBMall minsy (0258 Llaks aidg ot O el Lzl (g2
mie olic Lol ((Jazadl paill) Ldsudl olalledll ooy ottty oatdie oo (1) JSad) sbsl Ll
(atne pdte) Jiogd 3sgundl

ECE



2024 o3> (73) suadl(19)dzell /asslaid ¥l pglall Azs ... Glmddl Chwgs el s

ol Ialasea :(1) JS4l!

K hagddl) o all ualic 408y gudtll Ccalallasl) \
i) -
il
b gl
22553
Laganil) 3,480

_ i Y,

L)
b
Eomdl Sl b Luls

2] Al Sl ABY) pusg oy Goedl (ol A8Y) Lalasell § ol Lo e ol
(Argudd) il polic g g udl clalledl (i Lgiae blayl 48Me urgs ¥ 1

gl mill jobics Buasgwdll Slalleill oy Lgine AL A uzgs ¥ 2
Sl el lwslu

ity Slbaladl yolid) deletll imsll medl sa dilusyd HLas! G soleiel @ gl domd) mall o
39 Byleiuel 95 aviei @iy Cemdll GlageS cHLaD (o 4554 § dwdslly dueyall whaall o dsbasdl
A el gl o) il et Cheaso @1 LAY Bylatul olg ¢ Jelmill ndlo Lapar Lol
Slas¥l Sl ol :Laylae

pluasiul @iy comdl @lusyd HLas! Jal oo sy Jul=dll 3 (JASP) Silas¥l zelidl et azel

23 Alas¥l LIl e Aegama

il 73505 3 Slpanl) U Aleradl oy Lyline Sldlymily Ag3sll Lolug¥l .1

el Sl pate o WMt Aol g Apaatll 8950 syt saailly bseddl LU Lolas 2

) 3 grang cazall aiall 3 Jazudl aiall atli88 wamtd bl jlass¥l Jolas 3
Slaglal!l peazes cudlul :T.z.alj

ale azlie (o a1 Aty cnlasll G 3510 58 b e il ()laddl bl loglall e Jssasel § aze
o) Ol ezl e Gladl coledl 3lasd § cold! dezel LS dlkley Zupe Aedall alysndl Lole) oS5
colaglall (o Cosd LW Sty gl 48,401 281y po pamaio JSia Lasasa 05 3) clisslaol TytimaS bl
Lol (ol Beke/ gyl Jismmetll/ poadl/ udedl) (29 ikl 31,8%0L oLl Aaladl loslacl) dimpass @3 Jo¥!
clasll iy (Guswdll mie polic digudll clalletll) cod) Cilpite Loliall Lunlall euns Sl eadll
oeleall Ts5a (31) il soull



du el |

JeSas ) clabaill Taels el Las Joladl de Ayl Lelyad 3oleess Sudas ol clelaill dalgs
Bt 3l AST of cymalaid yl5lly 558l bolas (e Balaredly (ASALL Calua¥ly adlll sedzes Jal (o colalles
 aesdly LKLY e Lppad 5aT cilalaiall Sy (gl melidiy pelns ezt IS (0 3] (bl
(Chen, et. Al, 2023,2) 4udsgud| ilioadl iy 8yl Blgul

AST ol cialaie oy Auglad 3¢ (29 Ldagud)] Slalletll (& clabaill e Joad @ olallasl pal as
o 4] g Al Goagyall Jte (alire ST clalletl sin dix o oSer «Gugadl! Blual Geaml
{(Swaminathan & Moorman, 2009, 53) 44l aseull ilgi8 of AS AL &ylaetll clodlall cilyalia
Al gud| i) o geda Y

2o 9l Slalaial] muls G Ayl Bagwdl) cilimislial @ Aad) @lgo¥l (o dsgudll il das
4 @iy «AST of Onalate o Oglad s Asgudll Callmall ()lg (AS b Hudsged Blual Guazi) (aadl Lias
aie Bale s @iy (LI oo Bsu> lid J) Jgumgdl of calal ¥l 8l Jie (AS il Calua¥l (amy e (5LasY]
(Palmer & Bejou, aS7ad! (agyall muuas ol celpsdly ologlall Jols of ¢ gsswudl] 4S5 ol Jas;Lall
o LS @5 @) B adl (2 Adsgud)l Slalleall ol LS5 uad (Ram, et Al, 2011, 179) Ll (1995, 618)
Golad (# dgudll wlalledl Gly dleloas of Lebmud il o illy Gogudll dasdl § Oolazl) Silalaadl
Geaxiy Arudls Bie udzmiy By wlxiia jushal Slaglally 3)lell SLdl esany cntalaie o (gl Al
ol 19,55 128 (Muange & Ng'etich, 2020, 273) L «(Steven, 2015, 168) (53,5 (i Lasazms Sy ¥ WSlgs
shailly Gmdl Jie Ahigudll ilszdly Golazll @Al (e Aegazme o Blasl Jiey Aagadl callzll
Bydall u3aty ASiide Wilgd Gadms J) calletll iy aylslls claglall Jolss (1l Gogadlly s Allg
Slallxill pgde o> o (Musarra, et. Al, 2023, 169) ae sl 3ang (ASHLALI BLL 2wl
Se3aly AS5LAwe Cdlaal Gaamd) Gagud)l Jlxe 3 SN (e sue LISy Al il SlBLaSI (g (Audsgedl)
s10¥1 supad (€Al o clpsdly 3ylell Jolay Jalall oslardl e culalleall sin datad (Audagudll Lel,us
Aal s Leudlis Se (3edoeiy Ao gudl]
Al g laS ]| Aol Lisls

o9 Aalletll Slalail) cny Ylas Siolgss sty Blualy lads ladass 2ma bl Gogudll clalles Cdlass
(Rich, 2003, Zaaill lslas 28Me (losat Bdazall Ldlgwly Lblaaly Lasd Aoslgay Slalaill 09a5 ()1 (55 9]
1 ol Biad o gl cilallndl g <448)
Bl ol Bpz Bdlaz Blgwl Josy DAl ag )l Slallat) mewd Basue Blgwl JI Jgsasll 1

2l ilgid of oy Al ARl (3L Bueld (pe Bolazadl S (oo By 5L il

[170



2024 o3> (73) suadl(19)dzell /asslaid ¥l pglall Azs ... Glmddl Chwgs el s

Jesadl ol laanll ol spsedl oo salazud caylgll e I o Slalaiall (S 1 AS AL lpsdly 5yl 2
AL A gud|
Y Jis 3agued!l laas AS) e I (oo el Jedas § gagand!) bty aelud o (Say 1200 Jdas 3
slailly el of duzmg A1 Il
A, drene s ) Al ) &pleall Sldladl e gladdl 605s oo Say sl Aadladl uja5 4
Al Zlni¥l Syl o Balarad] Lelaiell oS« 4 Bisn oy LLEN s oo Lisdltians
.(Monika & Antonio, 2022, 35) Ggudl § 2udlis 5 LudSlg 2y loesl]
lplly Al Sy 6385 of oS g 1usily KL At Ayl lallonall 3505 s Ll S oLy 5
IS Slan (3655 Y U8 Buyd Adgad a9 ¢ IS o By by ¢ Bugas HISET ) aS5Ladl
.(Setyadi, 2022, 50) e
ol of Slmie BB of o> Bgw Jasy gy ll bl aS5Lie clabarald Sy 1 ybolell ewlds 6
Baliyg Auoyall clalaill Sholis oo Julandl § cUd telun (Audigud lalles JSAT M5 oy o531 Ludgud
[(Esmaelnezhad, et. Al, 2023, 63) pely AL Sldggud) JM5 (oo 7Ll 059
A guan | oLl byt 16
g ccallmnll o6, 4 Bousll blally calua¥l e Tolore! dalise Talal Gagadll culalloes diess o oS
<ll3g (Steven, 2015) deud gl z3g0ill e slere¥l @ (G Ll o) sgamy) bl il (0 Aegama Ao
29 Eomidl o1l § Lolaiial 2tSalg cdalall clulydl § 2mg bl slag¥ A1 e Llgads caraas
complementarity Jo&KJ1 .1
Gl gl 9o JalSl ol gl cpandl Lpaay ae dalleall cledaidl @lyudg 5ylg0 JalSS Amys | JolSH) i
(Moeen & Mitchell, 2020, 3) (531 Aalail) § caniall Llas (osad ol Slalaill gu] § 89all blad 448 (S
Lelyad ol Lasylsa of Lirloas of Aatleall clalaill clamiie o 03U ) iy Al latlmadl 3 JolSEN oyl o
Lhses A3Liae asd (i) AleaSll Joualls 5520l Lolasd Bl Aosloll e (Sslaiy 529 248yl Zuisg ]
(Liu, et. AL, 2022, 2) Bgadl § adlis
compatibility 33 ¢1.2
G 9 gl (Jeaddll Dlelyaly @ually Slaa¥l uas 3 Aalleal) cledandll o SN Amys J) 381520l e
o Adagadll Slallasll § 7Ll slal pal oo o (Audeldy 5:iSs Tae Jaadl (e Aatlaall clalsidl 5yu3
Sl Gadms Adlady Lgw Joall e clalaill 3,08 (uSay 3815301 o) LS ((Steven, 2015) wlalasl
clelarll cry Blas¥ly AasMly plmud¥l dmys 3ol & e Uiy ccalleddl M (e ASAAL A g ucd)
.(Charlton & Cornwell, 2019, 280) &l &l Lrlulong Lrlalatg Lasdy dummal iul! Ldlaal s (po Aalll
combinative capacity dcacazi! 5,081l .3
sLady Basuddl seg Baguddl Lol Aualaidl Lplyudy Lasylgn o pell (e dalloeall cilelaidl 508 o
5yuall ol gl « (Zhang, et. Al, 2019, 2) Lple Lolazllg Audlis e ¢ LadY Lealaiiul ¢Sy Bydg Suyu Jouol
1315 Aacdlial 8ual) (et Lo Bolira¥ls Aalare JSI AubeaSall Slllly Jouadl prases e Golats Larozeal

[



ALatW (435 A58 Gracke (po L 13 A Alys Gsguddl sl jolic (e Audsgudll ciladlzall ks

Blas puesis a5l iy LY Ae ads § loge Dos Hagaztll 5yaall Cals LS ccalleall
.(Guimardes, et. Al, 2021, 2) Lo gl el 3 Oglarll wilgd §udziy 3wt | Jguosl!
Gagll e piolic Lals

Lol o) alelarll e by ¢ gl ol A At 1) suoliadl sutmy o [l Gagadll e day
Lo IS calg « o Uls a3sally saudly mudl (2 CAssudll seld syl poliadl ly oLt Jagaseally ddgund)
(IZoraite, 2016, 26) Zudgaudll luoylall 7 L § Logo 1193
Biswlll 750 pode s

5 Date 12 (0 calliy 05 1964 ple § 0nsr it Jed oo Beldl § 481 o3 Bagadll o s O
ale @ McCarthy i3 ce s Uy aassilly yaedly muidl £y cmatiell Jid (o A9pma yolic 2l J) Lasesss
(1) gl Lan g ngaad] miald paalall o Ae gazma (i Ll a3 u3g ((Jain, R, & Jain, 2022, 244) 1960

aseall i coLdl
Amially
Lemid el Bl e lald Lol Aabaiald (S @1 Lple 8ylapadl Sy Boaia Jalse e Bylie 2009 Dominici
Lgaas of 18
Lbsd Lploas of Lalrmnil g All Ralail) Llentad G i8Sl culos¥l () (issadl] @ikl pseda ada 2016 ISoraité
(9539 08y yaus giie) (rasaaing ¢ Ctdad 26
Leodles Leamtil o Ally Budagaudll Ldlaal el 38,400 Lausetad ) Slos¥) ) Gavgadd! skl ad 2020 Kiirsad, Sayin.&
Bl § Tyl 46 Abdullah,
Geimt) pastad @y (oLl ms Ay audly muill Jio Gisad)) Slpate Aegeme ) Gugudll mill tdo 2021 Sandeep, et. Al,
Goguedll CBlaal 784
cnlanlly Aalarl) Slaladl Jody (Gogudll Slimsslul dpassy erasat Zabaill Lloatud @ olgs¥l ga 2022 Nikbin, et. Al
9 Ay auenlly lasdly 406
(U il s Jadg «Assadll 7 el dize] Zalail) Llentad Gl Augadll Jolgall 45jl520 40,5 52 2023 Alsharif, et. Al
gl Gaad! ) Jlad JSda pudl gy Alad a1igs Auzmsslflaol pusgg clin y2u pdzmiy 2
el 53,15d soball e Talazel dum Ll slusl Husall
B9l i Aol Lals

) cmuill) Za¥l spmlic Joad 3] Zelate ¥ Gagudll § ALl lygyiall o gl skl aay

LS auss LS Lpd aS 5409 Bugud! Hgaad! J] Jlad Sy hat 4udsgud Azl iul sl (oA a9l
&) ol (Ahmed, S., & Rahman, 2015, 18) ,83 3l (dwbats| > (0 Ky Asgudl mill dusal (il
0San gl iell 2l olall 3 el IM5 o Aeld Gogud uzmilial jughat) Tl J89) Asgudl]
2l o) LS daladl Lleel Clual ae Lgaslgey dudsgudll lasge cuilsnr puax dmllan (o STl dalaial)
Loty plelinl od e JSA s o bl U 5S 56 6 e llaill dcluy Gaged)
Ol 3 eBgadl & crudldl e Luds s clelaiell medy asgudll skl (5l ((Agustinawati, et. Al, 2021, 348)

[172




2024 &ly53> (73) 30ad1(19) izl /asLaid¥ aglall s ..., Glmddl Chwgs el s

Lludy Buuyd an po9ye clid] labaiall (S by Gl min yiolic (0 paie S Akl IUS (0
Aol ae e S (e lelaill Bagudll mise $Saa9 «(Haq & Jackson, 2021, 34) 2wdliall Lablie (e ¢ 5]l
Gleradly alanly Lhaady Lasguddl mill jolic muuds JU5 o clldg cellzudl cMyassy sl Ggudl
Lol 3sgund]l bzl il (a5 Of crasn Les ccllgudl olSsls bLig=ig (29)9iSHl auailly Goudl clalzs
(Wichmann, et. Al, 2022, 506) 4> Lig Ulad o~

B9l i o lis I

il (29 Bussy Lyl yuolic o Gugudll i 05 «(Adam, et. Al, 2023, 266) Caugudl Bgadl 3 Slacll
glox! coun dulyull sda § 4de slaxe¥l @iiw o sas (Nugraha, et. Al, 2024,2) ms Al aisilly Aaxudly
(R &Yl poliallsda e Bagud) ole § o> Ldly CLS) el

o2yl Sleusdl J) adog ¥ las¥l wilys § Cassd) mield Lkl jioliadl sl zull way izull
&ad mull Jedog «(Thabit & Raewf, 2018, 103) bl culdlazey cula b Alsd calalaill Leouas I
cNlatly coY) Sloasy Ugexll caslydly gladl LAyl Jie cloas)) (o Zegazms NLatyl
k5 5 (L5l Alads Bgisn JLasl Jiluos adss 5 Aeliall sia § guill oo s Anlill Loslasll
(Bozorgkhou & 4alizll (3Ll mld cle bl il Acgineg 8,809 Bogzll ddle c¥lasl oloas
Alimohammadirokni, 2022, 993)

38,4 Loss (@) Slousell ol clamtill Jlie Lads (il e adgny 1 Buanll dagdll dpdxs 5o paawdl]
celpadl alld e pililly il culygums JuSa3 3 lage 1593 caaly 58 «(Etuk, et. Al, 2022, 30) =¥ Las Y|
oy 3] Aagall elad e pnad ]l cLas¥l o, d s LS @y 45,41 olalyl e ilally
Sbae¥l § Azl sda dsU (g3l deaall densd) of miiell 8ysuaill Aagall e Fly yadl dyazs
{(Alzoubsi, et. Al, 2020, 580) Zeall 8La¥| =il cubildl Ao yuos ASad) Adasis Aol Baga Jio Jolge
Jdlas,adl e c¥las¥l B, 4 cleus g lmiie @uuds Ldee J] oLt G54 § a9l duady taseal)
Ulaall p392)! bzl il aai WS « (Darmawan, D., & Grenier, 2021, 79) ¢3L3J1 ol ol cnoasid
Jgios Ugun Lasip aietll of (gl Belay dugad) Ggudl dI c¥Las¥l (295e Jgumy Olosa] Lygpa
{(Kebede, et. Al, 2023, 124) &sasl o zudl ) cnberzell (53!

Co yhy Aedkll Wlgay kel of orladl (aSlaadl e] § diaidsg et Asgud a1 52 19Ul
5Lal LS (Khanfar, 2016, 95) Lgeas of A8, 81 e el § 5lpaiaadl of el il 3 eudl e L] cllud)
Jisosi) Laslere) Aalarall Sy I clga¥l Acgazma 5o o All o J) (Jasmani & Sunarsi, 2020, 166)
$Lisly sLaza¥l 5,5 (£5ll 315 e Jladll s Al deluy 3] (llad Zaplay oxSladl J] Lot 5
Ll Gagye jlasly sl

[ 175

A



ALatW (435 A58 Gracke (po L 13 A Alys Gsguddl sl jolic (e Audsgudll ciladlzall ks

(onilal | el
et LY
Lyl Slpaal Laos ) ilas¥! bl Yol
sy el clalletl il Lais sl Slas¥) Sl 1

laaie Lgmdl Aabaiall Ausgadll lalleil] pimsll slasdl Jylmtll cilayien oy (2) Joda mose
Ssius e Loty Ld Aueyall slayD Zudd) Apaa¥ly Loliall 315Y Taugll e i)l Sotamny (lacell Jases]!
4aa¥ly (0.15) &l Slaan Blymily (4.65) lus lowy Ldsgud)l Slalleall jiie 3a> aaé ISl

(0.93) (& Aud!
Adsgudll olalle)l il Lo sl slbasd (2) Jgazd!
s Al EWNS] N Lougll sl o
Ll Sl ol
9 0.91 0.495 4.589 eyl e Boguedll Sliles 3 sllall JolSal) 45,80 Gams | 1
2 0.96 0.394 4811 JolSHl I cya ¢S, 401 o AS e oy 45,81 polas |2
1 0.97 0376 4.832 Ldograedl) A 2391 3 Lagaasy ¢ 5,400 pa olpielly 28, 38,400 Joliis |3
6 0.94 0.458 4.705 JolSHl sy 38,400 2 il s | 4
10 0.91 0.424 4.768 Lyl olalletl) § JalSall Jiad; Aol Sloasd] Bllas 38,40 Caawy |5
15 0.87 0.490 4611 Ldogaedll lallmall s, g 38,401 (o 28LatNg ouall § 33155 Jia | .6
12 0.89 0.581 4526 4,4 pangtlly gaill Calual Buams 3 385t paluy | 7
7 0.93 0.499 4558 Gowo @ glmiy Bagdr lxiie ®lbly ks Je 35,401 5,05 3alsall 3 | 8
=¥ Lasy!
13 0.89 0.492 4.600 Aelatll i3 (0 Aol cileasdll (e palianyg sl A s J) @dlsall 0052 | 9
EOPY
8 0.92 0.488 4.621 Lagadll Clallatl) oK, 4 e o Ally gl Szl Jgass 3853ll (yeuny | 10
11 0.91 0.475 4.663 delioe @ Boydy Sapdr Jyal cLadY Slyaally sylsll plusial (e 3,80 awd | 11
e lasy|
5 0.94 0.485 4632 Ladlis Bje 3l @ weled Tumgwdll Shaally 3lsll on aendl (e Syuall | 12
LAY Ggu @ oSIS,4)
4 0.94 0.482 4.642 clallanll Leladl @5 @) Awdliall 8k e Dolamdl § Bunemtll wolyasll delud | 13
el
14 0.88 0.490 4611 agadll Ll (o 5alazeddly Busydg By Jguol glan, 45,21 agas | 14
3 0.95 0.479 4653 Lnazmtll Sl P (o SHLaTY! Goue @ Aaedlitll Lelytd 38,401 s | 15

jasp moliy e sbene¥ly oLl sluel yuuall
@ Ldudaty o5,40) an clpslly 28,all 35,80 Jolils) de paty sy (3) a5l o (2)Jsuztl ziss
Lol Aalaill ol e Jus9 (0.37) lenn lymilig (4.83) pluw aogs J9¥1 23,1 ol (Audgund] An ity
4501 01 (2) Jouz 50 LS cduingudll dadd¥l § Ladasy Lae cnalloill po LSHLAds 43,2l aly JSCda i

[




2024 &ly53> (73) 30ad1(19) izl /asLaid¥ aglall s ..., Glmddl Chwgs el s

(L gadd] lallnnll ¢, 9 3,201 o0 28Latlls wuddl § 33155 Hla) e an gdls 3,5¥1 A5, sl (x6)
B Slalas Jlsol I Bgmedl dalail] dal> e Ao 4 1iag (0.49) soleall ddlyily (4.67) el dbacg
ATl (e 38,40 48155 e Llall 51591 (e (855 2mdidl e U5 a3 2alasll ]
il skl izl ool Jed=all 2
Slacedl dbwy Lanto Asmmdl) Aalaiall igudll mosell Limsll slasM Juletll gls (3) Joiz meose
gl sl it 3a> wad LS Lol ey all slay W Auedd] dipenly Loleall 815Y bawgll (e dLaS Syiuns
(0.93) piaadl) 2aa ¥y (0.18) iy Gsleme Blymily (4.59) pluws Lo

Al skl pail Casosll clas¥l (3) Jousll

sl EWV Y] olé =il Ll sl <
Ldll LyLeall Holusdl

15 0.88 0.488 4.621 Lol debis § 48 Al clriin 7l Audsgudll ladlesd| oi3e A
16 0.87 9540. 4.289 Aolaill oletin Leawdlis ja3a3 @ Adsgudd) Siladled) @alud 2
9 0.91 0.498 4.568 48y adl letins il (£ 5u3a3 & b gl ilalleddl aelud 3
13 0.90 0.488 4.621 4y adl sleiie @ el Gogudll ulalloes 3345 4
7 0.92 0.495 4.589 Lol Zegall oo el Oilss Adgudll lalleall M5 (0 38,401 cud> 5

dasoeil| 7 Lydlg bzl
8 0.92 0.485 4.632 Adsgudd| Slalladl IS (o paad! L il 48,401 cdus -6
0.496 4.579 Slzadly anadll @llce @bl (g9 05a7 § Ldigudll cilalleall cwale 7

4 0.93 48,4 Lauas 3!
2 0.94 0.561 4.537 A8, ad) A wdlis Bjne Budazs e pandd) el .8
5 0.93 0.498 4.568 Ll il > gl ¥ Las¥ 48,2 Slenl) angs o 9
14 0.89 0.471 4674 o] L3I ) cleaslly olmziall Ladle Yoy 4355 anjetll lgid of | 10
3 0.94 0.492 4.600 2ol &udee 3 Aed Il liailly Lo g dgaSCall AS, 401 auseind 1
10 0.91 0.503 4505 oLl Sl b s Letd o)) 3k puogty 45,400 035 | 12
6 0.93 0.490 4.611 48,4l alsedl &Ll Adatly (£001 oo g A (i 13
1 0.96 0.467 4.684 Ayl damnis W B9 5 Aoy plidll ie cilagdl Gyl masy 14
11 0.91 0.500 4547 LS, oaloedl s ¥ 33505 cro guag AN ilazmasl el (5Se3 15
12 0.91 0.498 4.568 gl Sy (e dolaill cilomnia po (b Jelas ¢pa g Al e crumes 16

Flex¥l

jasp zeliys e Talezel s Ll sluel :yuall
Sl Auzmgys ooy pliall wie Slandl a0l mian) e pai gdlly (x14) 25ll ol (3)dgan)l mias
ezl deal e Joy 1y (0.467) iliae by (4.684) olus Lowss Jo¥l 25l ¢l (28,401
L olsdo¥l (e 50 oIl pleza¥l 1o c¥las¥l llas § Alsle Aalato (& Eigomddl Gladl o)) Lasg duzmag Ul
e omi 6l 531 A, AL sla (x2) S5l o (3) doa idnse LS Lo Almmill liled) Jubxs 5uST Lo |iiag
(0.595) slera alymmsiliy (4.289) lus Logy (3,801 cilmiie Lwdlis 3u307 3 Audagaed]] lalletll @alud)

[ 175




ALatW (435 A58 Gracke (po L 13 A Alys Gsguddl sl jolic (e Audsgudll ciladlzall ks

e Gubz=i ol o Adaill Glztie ges @ Ldgud)l Glalledl dal sl Il Lelaill dol> pusy 1dag
Aol plhd 9 dalaius Ludlis
Sl m9,8 Hlasl Lol
Leugyall ol paill o Lol 48 1
mebic Adigudll clalledl) Aug il ol paaall o b il la YL Aa bl 28Mall musss (auats 8,340l sa
2l Lagudll clallatll o Libias! Zgine Lla)) 483e 3929 JI (4) Joanll oy «(Bagadll i
plozal aasy) LS @l e Joy 1dag «(0.05) Zsine Syiussy (0.501) Lladl Jalas dagd iy LS (asgudl
oady ok iy Aadaill 3 Gigadll @ikl yolic cramt o U3 3l Ldigudll clallaally 2gmdl Aalaall
Jsu8 (LAl skl solicy Budsgudll colallasll o Ablas 0¥ @13 Ly 48Me uz g5 YY) Jo¥) Ao ol
(ol it (s bl ABMe 2929) (e ais Gl Ayl

gl mills Ludgandll lalletll ey Lola¥l 28e (4) Joo!

P<0.05 N=95 Df=1-93
JASP zaliyy (e slaie¥ls s Ll sl yuall
Eoedl G pite o Bl Ml Hlast 2
Comldl alasiul IS a9 Gsgaddl sl solie 3 Adsgud)) cilalladl diuzs il wll (5) Jgan gl o
Egdl oladl § Ghsswdl msll jolic § &dsgudll Slalleill ggine il Il o) auogs wad Hlamsdl Jlxs
(0.05) $ginn Sgiun sie (2.75) LI Adouzdl (F) dasd (o AS| (29 (31.20) dgausell (F) dasd o) (s a8
sobie) cumiadl il e (Bwdl lalles) juall panall oiall ol W a5 Lo (1:93) 2y Ay
A58l 3 Adsgud lalles 48155 Gody Bazm O (Say ¥ Glsgadll il uolic o) slael e (gl zsll
lasszs ool IS5 Ll o gl ol yuolie 8T 3501 Jalall Jias i gandll culalledll o LS 892l
wll yuolie @ Aol Sl e (%49) g 4l (0.492) diegd aly sl ('R) alas o azd i Loy
& ol ladsly @ delge ) 59218 (%51.8) L Sl &)l Lol Adsgund)) lalletdl ] Lasye asgeud]
Aaglie U5 (0 oy (0.594) (29 (B1) Llams¥l Jalas wudll sda mey clapas (Say ¥ Slpiie o allucs
pas Lo e Lugaslis (2.02) 2L 25Lasdl Lrasd (o 2ST (29 (6.98) iy Lgaucell Lizasd oF s (T) Lz
obieg & gudll clalladl ( Asbas! Ao o3 430 WBMe wa g3 ¥ e (ais S| A6ldl s yall (a8
agadll mill jialie @ Audsgudll cilallanll gine 0l 3529 55 G Al J9ud w29 " A guel] i

[176 |



2024 &ly53> (73) 30ad1(19) izl /asLaid¥ aglall s ..., Glmddl Chwgs el s

sl mill jolic § dsgudl clalladl 46 (5) Joaz!!

gl Ll JORSTRY
wuiF R2 ol T B1 BO sl
EAPNES L guzma adgun CIPOVE waniadl
2.75 31.20 0.492 202 6.98 0594 | 0690 | sl gl juobic

JASP zaliys e Tusine cum Ll sliel 2 yugall

Emdl Sl gig sl biia! iU ol

CAPS LIS

(0 Aegarma pubg @ Wigzmdl 35,401 (e Liaer @3 @1 ULl Jeles IS (o s L1 LT o 31 il e Ty

iRy ol L]

sS5d ASd (yn BalAnud] IS (e By GBlawel (| Jsuoslly (L3l Bueld auuss 3 Apdssud!l wlalleall calud .1
s pdtell ool elas¥l diny g llly Wgod) 4S5, a0) Ay adl] colallanll Apcal (e aS30 Lo Iy ccallasll

S8 ady (¥ Las¥l pllas § Al 7w § Lowls Tos cals (o, «aiss ya (gite) Goswdll mie yuolic o) 2
sl bl ol 43055 g0l 5ol 1da (e gz 45,801 (e Aimmill Ll

LolS a5l (e Azl o yunasy duogyull Sladll (ny Gaian cuzge blsyl 3929 e @uS1 slas¥l s il ol .3
(sl bl uolic Aeleld cpo el 3l Audsgadll Slallmally plaza¥l 5

S JS i 1dag gz dl A8, 401 3 by lolad 45 26(Se! Lae Ay ad)l olallntl) jaey Lasd sgimd Il 4
S des e

L Ll Salomtie Jalie Lelmtin 39525 § Adogandl] olallontll (o 55La01 208,80 Al 38, 401 sl pae 5

Lol ! Jlsg Lgine Tl gagud)l gose polic (e Ludsgudll wlallasll 355 6

ol gt f Lt

[ GYE 2y el il linad] Ogasan (e Tl Lasg @3 @) ol all (o 2o gazme ) el Jinss

G Bl Aslshel Ul (pe iy 8T USCAG (oo ANl cauisdd) ¢ paud! cquill) @agandll e jolic pes (e doall
Bz Blawd J Jgwmslly il sucls aanss o Lo gudd) Slalledl Lands

Jie cc¥Lat¥l plad 3 Sz aes Dlgid sl JI Jgumsl] 2y adll clallanll JMlazwl 28,801 e s -

S8l did of d53mdl a3s3 Slalaie ao ST, A
JsLis el oyl I35 (o el (iadgudl] el 3 16,801 o Hgd ladle sy e Jandl 89,45
il Goladdl 528 el sl ilaglall

O Balaiadl P o e g8 e cling (b3 e (slaia¥l Jeladl u5a3 § dudsgud! wlallall alusiw!

Bgue lolas e by (de Jaally cho sl 3 orlyddy ¢ 8,400 do i) wEMall 4Si
o0 33 Apudlis (95 @uudty pidl climsliul et Gasudll Slalles sumiud of Lol 3,401 de Ay
Byd! @ Lgar

[ 17

A




ALatW (435 A58 Gracke (po L 13 A Alys Gsguddl sl jolic (e Audsgudll ciladlzall ks

10.

11.

12.

13.

14.

soball
Chen, R. R, Chen, K, & Ou, C. X. (2023). Facilitating interorganizational trust in strategic alliances by
leveraging blockchain-based systems: Case studies of two eastern banks. /nternational Journal of Information
Management, 68,102521.
Swaminathan, V., & Moorman, C. (2009). Marketing alliances, firm networks, and firm value creation. Journal
of marketing, 73(5), 52-69.
Palmer, A., & Bejou, D. (1995). Tourism destination marketing alliances. Annals of rourism research, 22(3),
616-629.
Sung-Pil, Hahm., Mahmood, A., Khan. (2001). Co-Branding Strategy in the Restaurant Industry. Journal of
Hospitality & Leisure Marketing, 8:45-61. doi: 10.1300/J150V08N01_05
Ram, Subramanian., Vijay, Gondhalekar., C.R., Narayanaswamy. (2011). Do technology alliances create more
value than marketing alliances. International Journal of Business Excellence, 4(2):178-190. doi:
10.1504/1)BEX.2011.038787
Steven, H., Dahlquist. (2015). Interfirm marketing alliance: understanding the influences of complementarity,
compatibility, and combinative capacity on success. International Journal of Strategic Business Alliances,
4:167-183.
Muange, R. M., & Ng'etich, W. K. (2020). Moderating effect of firm size on the relationship between joint
marketing alliances and firm performance of retail firms in Nairobi County, Kenya.
Musarra, G., Robson, M. |., & Katsikeas, C. S. (2023). Machiavellianism in alliance partnerships. Journal of
Marketing, 87(2), 168-189.
Rich, M. K. (2003). Requirements for successful marketing alliances. Journal of Business & Industrial
Marketing, 18(4/5), 447-456.
Monika, M., & Antonio, F. (2022). How Superhero Characters Shape Brand Alliances and Leverage the Local
Brand: The Evidence from Indonesia. Businesses, 2(1), 33-53.
Setyadi, T. (2022). Strategic alliances, competitive advantages, and bandwagon effect in the perum perhutani
wood industry. /nternational Journal of Science and Environment (1/SE), 2(2), 47-53.
Esmaelnezhad, D., Taghizadeh-Yazdi, M., Mahdiraji, H. A, & Vrontis, D. (2023). International strategic
alliances for collaborative product Innovation: An agent-based scenario analysis in biopharmaceutical
industry. fournal of Business Research, 158,113663.
Zhang, W, Jiang, Y., & Zhang, W. (2019). Capabilities for collaborative innovation of technological alliance: A
knowledge-based view. /EEF Transactions on Engineering Management, 68(6), 1734-1744.
Moeen, M., & Mitchell, W. (2020). How do pre-entrants to the industry incubation stage choose between
alliances and acquisitions for technical capabilities and specialized complementary assets?. Straregic

Management Journal, 47(8), 1450-1489.

[17s |



2024 &ly53> (73) 30ad1(19) izl /asLaid¥ aglall s ..., Glmddl Chwgs el s

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

Liu, X, Wang, W., & Su, Y. (2022). Leveraging complementary resources through relational capital to improve
alliance performance under an uncertain environment: a moderated mediation analysis. Sustainability, 15(1),
310.

Charlton, A. B., & Cornwell, T. B. (2019). Authenticity in horizontal marketing partnerships: A better measure
of brand compatibility. Journal of Business Research, 100,279-298.

Guimaries, L. G. D. A, Blanchet, P, & Cimon, Y. (2021). Collaboration among small and medium-sized
enterprises as part of internationalization: a systematic review. Administrative Sciences, 17(4), 153.

I3oraite, M. (2016). Marketing mix theoretical aspects. /nternational Journal of Research-Granthaalayah, 4(6),
25-37.

Jain, R., & Jain, S. (2022). Analyzing and Exploring the Effectiveness of Each Element of 7Ps of Marketing
Mix. /nternational Journal of All Research Fducation and Scientific Methods (IJARESM), 10(1), 2455-6211.
Kiirsad, Sayin., Abdullah, Karaman. (2020). Kiigiik Otel isletmelerinde, Yéneticilerin Pazarlama Karmasina
Yénelik Tutumlari: Bir Uygulama. 16(32):4743-4765. doi: 10.26466/0PUS.731669

Dominici, G. (2009). From marketing mix to e-marketing mix: a literature overview and
classification. /nternational journal of business and management, 49), 17-24.

I3oraite, M. (2016). Marketing mix theoretical aspects. /nternational Journal of Research-Granthaalayah, 4(6),
25-37.

Sandeep, Pandey., Snigdha, Gupta., Shubham, Chhajed. (2021). Marketing Mix Modeling (MMM) - Concepts
and Model Interpretation. International journal of engineering research and technology,  doi:
10.17577/1)ERTV10I1S060396

Nikbin, D., Iranmanesh, M., Ghobakhloo, M., & Foroughi, B. (2022). Marketing mix strategies during and after
COVID-19 pandemic and recession: a systematic review. Asia-Pacific ~ Journal —of Business
Administration, 14(4), 405-420.

Alsharif, A. H., Salleh, N. Z. M., Abdullah, M., Khraiwish, A., & Ashaari, A. (2023). Neuromarketing Tools Used
in the Marketing Mix: A Systematic Literature and Future Research Agenda. SAGE Open, 73(1),
21582440231156563.

Ahmed, S., & Rahman, M. H. (2015). The effects of marketing mix on consumer satisfaction: a literature
review from Islamic perspectives. Turkish Journal of Islamic Economics, 2(1), 17-30.

Agustinawati, A., Samsidar, S., Bahri, H., Juliana, |., & Pendi, P. (2021). The Influence Of Customer-Centric
Strategy Toward Tourist Satisfaction. /nternational Journal of Economic, Business, Accounting, Agriculture
Management and Sharia Administration (I/EBAS), 1(2), 347-354.

Haq, F., & Jackson, J. (2021). Tourism Marketing Mix Applied for Inclusive Spiritual Tourists in Pakistan and
Australia. NUST Business Review, an International Journal, 2(12), 30-46.

Wichmann, J. R, Uppal, A, Sharma, A, & Dekimpe, M. G. (2022). A global perspective on the marketing mix

across time and space. /nternational Journal of Research in Marketing, 39(2), 502-521.

[ 175



ALatW (435 A58 Gracke (po L 13 A Alys Gsguddl sl jolic (e Audsgudll ciladlzall ks

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

Adam, M., Ibrahim, M., Putra, T., & Yunus, M. (2023). The effect of e-WOM model mediation of marketing
mix and destination image on tourist revisit intention. /nternational Journal of Data and Nerwork
Science, /1), 265-274.

Nugraha, D., Mulyani, S. R., & Aripin, Z. (2024). THE INFLUENCE OF THE MARKETING MIX ON BRAND
IMAGE IN THE COMMUNITY (Case Study at Bank Bjb Main Branch). Journal of Economics, Accounting,
Business, Management, Engineering and Society, 2(1), 16-31.

Thabit, T., & Raewf, M. (2018). The evaluation of marketing mix elements: A case study. /nternational Journal
of Social Sciences & Fducational Studies, 44).

Bozorgkhou, H., & Alimohammadirokni, M. (2022). Studying and investigating the impact of marketing mix
factors on e-purchase via smart phones (case study: Digikala corporation). Nexo Revista Cientifica, 35(04),
992-1003.

Etuk, A, Anyadighibe, J. A, James, E. E, & Ulo, A 1. (2022). MARKETING MIX AND
SUBSCRIBERS'SATISFACTION IN THE TELECOMMUNICATIONS INDUSTRY. MARKETING, 2(1), 29-41.
Darmawan, D., & Grenier, E. (2021). Competitive Advantage and Service Marketing Mix. Journal of Social
Science Studies (JOS3), 1(2), 75-80.

Alzoubi, H., Alshurideh, M., Kurdi, B., & Inairat, M. J. U. S. C. M. (2020). Do perceived service value, quality,
price fairness and service recovery shape customer satisfaction and delight? A practical study in the service
telecommunication context. Uncertain Supply Chain Management, 8(3), 579-588.

Kebede, K., Yadete, F. D., & Kant, S. (2023). Is Paradigm Shift From Traditional Marketing Mix to Digital
Marketing Mix Effects the Organizational Profitability in Ethiopia? A Multivariate Analysis. Partners Universal
International Research Journal, 2(1),122-134.

Khanfar, I. A. (2016). The effect of promotion mix elements on consumers buying decisions of mobile service:
the case of Umniah telecommunication company at Zarqa city-Jordan. Furopean Journal of Business and
Management, 8(5), 94-100.

Jasmani, J., & Sunarsi, D. (2020). The influence of product mix, promotion mix and brand image on consumer

purchasing decisions of sari roti products in South Tangerang. PINIS/ Discretion Review, 3(2), 165-174.

180 |



