
                
        

 

Investing in the new media in enabling the Arabic language for non-native 
speakers 

A field study of a sample of professors from the University of Salah al-Din 
who are users of Twitter 

Jenar Namiq Hassan 
Salah al-Din University - College of Arts - Department of Media 

Abstract 
The study aimed to find out the extent of the contribution of the new media to the 

development of the Arabic language to non-native speakers and to improving the 
performance of Arabic language professors in universities. Through the use of social 
networking sites, including Twitter in particular, and the extent to which this site is used 
among other sites by professors  

The study attempted to answer several questions, including the extent to which 
these sites contributed to empowering the Arabic language, did social networking sites 
contribute to investing their space to serve the Arabic language by disseminating 
information and building relationships between peoples to encourage users to master the 
Arabic language. the language  

The researcher adopted (the survey method) by using the questionnaire tool to 
obtain data from a sample of non-Arab university professors to determine the extent of 
their ability to develop the Arabic language. Among the most important results of the 
study, it appeared that Twitter ranked fourth in terms of university professors' interest 
and use, and the results of the survey indicate that social networking sites were able to 
build bridges between cultures and their convergence. Strengthening the Arabic 
language and increasing its use for non-native speakers. And contributed to obtaining 
information on scientific conferences  

Keywords: new media - empowerment of the Arabic language - non-native 
speakers of Arabic, Twitter 



                
        

 



                
        

 

 

 

 

 

 

 

 

 

 

 

 



                
        

 

 

 

 

 



                
        

 

 



                
        

 



                
        

 



                
        

 



                
        

 



                
        

 



                
        

 



                
        

 

 
 
 

 

 

 

 

 

 
   

   

  



                
        

 

 % 
   
   

 .0 

% 
   

   
   

  
  

 
 37-28   

  47- 38   
  57-48      

  



                
        

 

  
  

   
   

    
   

 .0

    
   

   
   
     

  



                
        

 

 
    
   

   
    
     

  

    
   

   
   
     

  

    
   

   
   
     

  

    
   



                
        

 

   
   
     

  

    
   

   
   
     

  

    
   

   
   
     

  

    
   

   
   
     

  



                
        

 

    
   

   
   
     

  

    
   

   
   
     

  

 

 

 

 

 

 

 



                
        

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



                
        

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



                
        

 

 

 

 

 

 

1. Ellen A. Drost, Validity and Reliability in Social Science Research, Education 
Research and Perspectives, Vol.38, No.1 California State University, Los 
Angeles,2011. www.erpjournal.net. 

2. Keith Kenney, Alexander Gorelik, Sam Mwangi, Interactive features of online 
newspapers, First Monday, volume 5, number 1 (January 2000), 
http://firstmonday.org/ojs/index.php/fm/article. 

3. Olle Bälter, Electronic mail in a working context, Doctoral Dissertation Royal 
Institute of Technology Department of Numerical Analysis and Computing 
Science, Stockholm, 1998 www.nada.kth.se.                                     

4. Rockwell, Geoffrey and Andrew Mactavish, Multimedia, Eds. Ray Siemens, 
Susan Schreibman, and John Unsworth. Blackwell Press, to be, London published 
in 2004. geoffreyrockwell.com. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


