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Abstract: The research aims to clarify the extent
of the impact of marketing capabilities in achieving
marketing proficiency, as the independent variable
represents marketing capabilities represented by its
dimensions (customer relationship management,
marketing knowledge, brand), while the dependent
variable represents marketing proficiency by
(exploiting opportunities, exploring opportunities,
marketing flexibility). In light of this, a number of
research questions were identified, the most
important of which is what is the nature of the
relationship of association and impact between
marketing capabilities and achieving marketing
proficiency in the organization under study? Asia
Cell Communications Company was chosen as the
field of study, and the study was based on the
questionnaire as a main tool for collecting data and
information in the field aspect, and using the ready-
made statistical package program (Excel, SPSS) to
analyze the study data and test its hypotheses, and
the number of individuals in the study sample to
whom the questionnaire form was distributed
reached (89) individuals under study, and the
research reached a set of results, the most important
of which is the existence of a positive correlation
relationship for marketing capabilities in terms of
its variables in achieving marketing proficiency.
The study concluded with a set of necessary
proposals for the company under study, including
the necessity of enhancing the marketing
capabilities of the company under study because it
is a competitive advantage possessed by the
company and contributes to the sustainability of its
marketing prowess.
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