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Abstract
Purpose: The current research aims to test the impact of marketing insight in
building the strategic differentiation of tourism service through a sample of
employees in travel and tourism companies in the Middle Euphrates region.
Methodology/Design: The problem of the study was identified by questions, the
most important of which is whether there is an effect of marketing insight in building
the strategic differentiation of the tourism service, and achieving the goal of the
study. To determine the dimensions of the dependent variable, the strategic
differentiation of the tourism service, the study relied on the model (Islami, 2020),
consisting of four dimensions (customer service, technology leadership, service
differentiation, and logistical differentiation). The questionnaire was used as a basic
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tool for data collection. (170) questionnaires were distributed, (160) were retrieved,
(154) were subjected to statistical analysis, and (6) were excluded. The study used
statistical programs (SPSS v.24) and (SMART PLS v.4.0.9.4).

Cognitive conclusions and results: Marketing insight forms a bridge between
marketing research and markets by trying to understand the full picture of markets,
and providing organizations with the evidence they need. The results showed that
there is a significant effect of the variable (marketing insight) on the dependent
variable (strategic differentiation of tourism service).
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Source: Mora Cortez, R. (2018). Marketing Insight: The Construct, Antecedents, Implications,
and Empirical Testing,p:46
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Source: Mora Cortez, R. (2018). Marketing Insight: The Construct, Antecedents, Implications, and
Empirical Testing,p:46
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o Ao alae VU ¢ A giall 3 saall (ana aii cxdal) @il JEAY adll ases ol 5 dlaol dused
eyl Julail) 8 daleal) Cileluaay) aladind (e AL ((Kurtosis) s (skew)

Aoy guul) B ppecral) il ilibl] adall g ) il (1) Jgaad)
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Kurtosis Skewness Maximum Minimum Item dimension
o) gily) gekalil) Llad) 3 gaalf L) 3 gasd) 3 _Adl) axdl
-0.844 -0.236 o) 1 N1 N
-0.442 -0.469 5 1 N2
-0.53 -0.274 5 1 N3
-0.414 -0.594 5 1 N4
-0.402 -0.735 5 1 AY1 A
-0.386 -0.984 5 1 AY?2
-0.478 -0.832 5 1 AY3
-0.489 -0.334 5 1 AY4
-0.602 -0.108 5 1 MR1 M
-0.735 0.103 5 1 MR2
-0.353 -0.985 5 2 MR3
-0.551 -0.088 5 1 CY1 CY
-0.563 -0.099 5 1 CY2
-0.622 -0.307 5 1 CY3
-0.324 -0.898 5 1 CP1 CP
-0.402 -0.735 5 1 CP2
-0.386 -0.984 5 1 CP3
-0.478 -0.832 5 1 CP4
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(bl sl o) iuy) Silaill) el cliball asdall a5 il L) gl (2) Jgaad)

Toabpaad) Al sl i) el

Kurtosis Skewness Maximum Minimum Item dimension
&) g Ghliﬂ! Llad) 3 gaaldl Laall 3 gaall 5 _adl) ]
-0.502 -0.335 5 1 S1 S
-0.18 -1.038 5 2 S2
-0.489 -0.334 5 1 S3
-0.422 -0.571 5 1 S4
-0.602 -0.108 5 1 S5
-0.735 0.103 5 1 S6
-0.507 -0.451 5 1 S7
-0.563 -0.099 5 1 S8
-0.622 -0.307 5 1 T1 T
-0.595 -0.418 5 1 T2
-0.702 0.115 5 1 T3
-0.682 -0.234 5 1 T4
-0.665 0.072 5 1 T5
-0.28 -0.925 5 1 D1 D
-0.327 -0.783 5 2 D2
-0.374 -0.685 5 1 D3
-0.48 -0.477 5 1 D4
-0.387 -0.889 5 2 D5
-0.879 0.378 5 1 D6
-0.549 -0.338 5 1 L1 L
-0.53 -0.576 5 2 L2
-0.429 -0.718 5 1 L3
-0.426 -0.677 5 1 L4
-0.403 -0.862 5 2 L5
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(A poal) 8 ypucaall) il Gulol] 3 5l (2) S

N1
0.824
.8
_0.873 ose0__ ___0.031 i
’ N 0.943 AY
- =
MmIT
0.806 0.887 0.816
0.836 0872
| =3 0.908 0.803 a.a84 ~[CMEZ]
- O. ;
av “CEEE]
(Smart P LS) gl <l i 1 jaal)
(G i) 3 gauaall) yiial (oS gil) Jaladl LR il (4) Joa>
ITEM (U gaal) JRACNKL g W () LA
3AAN L AN aaddl) el o gia (AVE) S gl il Eligus Wl Jalaa
(OL) (CR)

N1 0.824 0.735 0.883 0.880

N2 0.867

N3 0.864

N4 0.873
CY1l 0.836 0.719 0.811 0.803
CY2 0.905
CY3 0.799
CP1 0.814 0.660 0.830 0.827
CP2 0.815
CP3 0.858
CP4 0.759
AY1 0.781 0.610 0.787 0.784
AY?2 0.862
AY3 0.755
AY4 0.719
MR1 0.872 0.697 0.783 0.782
MR2 0.834
MR3 0.797
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Bl Sl s L Graall dalall b 20 aoes 3883 A sl 1385 (0.70) e e
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