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Abstract:

This research aims to analyse and diagnose the effect of marketing intelligence in achieving
competitive performance , marketing capabilities based on the marketing intelligence system and
essential requirement for organization’s success in achieving competitive excellence , which require
paying attention the necessary important to this concept by understanding the meaning of
marketing intelligence , and generalize the impact of its practices In organizations, in order to
achieve this goal we have relied on literature and research which dealt with the concept of
marketing intelligence.

This research presented a literature review on the subject and its role in achieving competitive
performance. The practical side was represented by choosing the role of marketing intelligence
based on data and information collected from the questionnaire which was developed to measure
the dimensions of marketing intelligence and competitive performance in the organization .the
research reached several conclusion , notably the weakness of marketing intelligence in the
organization , the most prominent recommendation was the need for the organization to pay
special attention to the implementation of marketing intelligence and improve its competitiveness

in the industrial environment.
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. Marketing intelligence (M) is the everyday information for the purpose of accurate and confident
decision-making in determining market opportunity, market penetration strategy,
and market development metrics.
S slatl L0155 Gyt po 2lBlast e e pad A Aoyl s 5,850 alel (V) Zedbay pslall ol
1 LSy el ud dalaill 3 g

il Gl Ao N N okl il i
Ll Gl Sl
(S
(Competitors Information ) cuedlidl cilaslae Yl
Gondl (B (pedliall 230 e 338 50 e slas dadaiall (g0 01
&b Omdliall L) S5l (e 53 pa il sbas dabiiall 5] 02
Sl
Cpdliall Lalad § cliasi) jind o 538 e il slae dealaiall @lliad 03
Sl
sl aas 5 8 sl Zmall (e 53 5 la glas Aalaial) GBS 04
Gomdl 3 radliall
& Ol Canin 58 8 Lal&s (1o 35 50 e slas dadaiall (g0 05
Sl
(Market Opportunities ) s (= (Y
G35 8 a5 gaill 8 (e 528 0 e glae Aadaiall (5 06
Sy A Aaliall 3 sl (8 e 5 50 il slas Aalaial) llia 07
Alall ) sally Ly jlatind
o ALEiall (3 gl (a2 b (e 53K 5 e shas Aalaiall (51 08
Al 3 ) g ks
3ol 3 A8 i) il e 3S e e slaa Aalaiall 09
FERVRNA|]
ALl Ll gl (o 338 50 e sl dalaiall ellics 10
(Competitor Threats ) osdliall chlaags ik
el uedliall Claags e 538 e e glae dakaiall clliad 11
o glall Cpudliall Cilangd e 35S 50 Cila glea dadaiall (gl 12
(cnlainall)
Cpdliall gt Aanh g ana e 8850 o glae dadaiall (g2 13
G sml) (3 Gpudliall IS jat bl aadli e slaa ol dalaiall 14
Omadliall langd Hlalde Jea 35S 50 Cila slaa dalaiall 15
(Competitive Risks ) sl Hhladll D)
L) 3 Aainall <yl (e 338 50 o sbea Aalaiall 520 21
sl
Lelatia e o8 i) Qllll aas (e 538 50 e shas dalaiall (520 22
)
) sl 5 G pall el Shlae e 550 Cla sl dakaiall 5 23
Cilaall
a8 2l Al b (e 5550 il slae Aadaiall 5l 24
il s calkall
Adinal Lyl llial) gren e 538 5 il slaa Aalaiall Slliad 25
Lelae day 8

143




Biadl sy ¥ lasl Lpae § Al dwlys qudliall elsY 3udzms § Ghagwd] (KU1 30

(Competitive Performance) gl 1o olid olpdge G
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izl e 2elaiall
Performance = Profit growth (PG), sales revenue (SR), financial strength (FS), operating efficiency (OF),
performance stability (PS), public image (Pl), employee morale (EM), adaptation (AD), new ideas (NI), and

social impact on the society (51S).

B Sl ipa ,0ls5 Gyian pe BLaST sute 6 e (&) Amyall censy 55801 alel (V) Zedlay il ool

Al 8
ol il (el 1o oyl LS &
Gl Gl s N a8l Y ol ) s
Lol Gl Ll
GO gl A Ayl e b et Aebiid) i 01
Al
Hpalall D ol i) IS Aadaiall el S 5all (puan 02
(CallSal) i) Aadaiall dlgill 5ol B gl Gt llin 03
Aalall GO Gl gl JDA
Loy Ll Lei)sa (ssime A Lt dalaiall Ciia 05
B s A Lgisa
1SS Guad e Culalall J8 (g eluY) Y1 ali Jans 06
Aalall O Gl gl JMA
Axd il el ppall il o Al Ly dabiall jam 07
e Glyginay Sladl Apadly Lo Culalall aiahy dalaiall uam 08
RN
Tpnainall LI 8 &leu¥) Jlae 8 Aplag) <) i Aalaiall 09
il Aali 023 Lay
) Sl e (B 5 hd dudu S0 kil Gl 10
Al Al
5305 5 5 Alal] 5 ) gy Aaliall ) sall Aadaiall a2dis 11
Laliy) Lhhle dpaatl podally Gl debaiall axdis 12
A Jib e ) Jsa gl
53 sl Gaual Ao gite Caullud dakiiall aadins 13
& Lslhall ol pall Jag pull AtV e 506l Lialaid 14
Lgilatia apaliai
O gl Gy il il ol e 50l Liadaid] 15
TR EAL

slaudly Gedgally @8I Lisles a3 ST aidy

144




