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Abstract

     This research aims to diagnose the nature of the relationship, its influence, and 

interpretation between the ISO26000 Guidance principles (Ethical behavior and Respect 

for human Rights) and Reputation Organizational in its Dimensions of leadership, 

financial performance, service quality, and Innovation organizational in the Directorate of 

Anbar Municipalities, using a descriptive analytical approach. The research community 

consisted of employees working in the directorate, and a purposive sample of 108 

individuals was selected using (Krejcie & Morgan) table. A Questionnaire was used as the 

primary tool for collecting research variable data through measures prepared by the 
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researcher. SPSS version 23 was used to analyze the collected data using various 

statistical methods, including mean, standard deviation, variation coefficient, Pearson 

correlation coefficient, multiple regression model, F-test, t-test, coefficient of 

determination (R
2
), and slope (β). The research concluded that there is a positive 

significant relationship and influence between the ISO26000 Guidance principles and 

reputation organizational in its dimensions. The study recommends that the directorate 

should focus on ethical behavior by establishing rules and structures that clarify ethical 

behavior and ensure the implementation of behavioral control mechanisms that enhance 

ethical behavior standards. 

Keywords: ISO 26000Guidance, Social Responsibility, Reputation Organizational, 

Directorate of Anbar Municipalities  
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