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Abstract:

The cost of marketing & production is considered as one of the most important &
crucial subjects for dates farmers. Since the marketing & productive decisions are totally
depended on these costs. The study of these costs are determining the prices for both the
producer or the consumers of the whale seller and retail prices of the dates the study used
quantitive analysis in estimation the cost function for determining the optimal size of
production which allows to achieve the economic and marketing efficiency for unit area.
A questionier was designed to collect the needed data about the marketing and production
costs. The result showed that the average productive which is the 4.76 ton/ dunm is less
than size of productive efficiency which is 548 ton/dunm for the sample .

The result also showed that poor marketing performance.

The recommendation of the research was it is necessary for government to intervene
to support producers and marketers to improve their production and marketing activities
in order to improve Iraqi dates producers to compete with other countries that produce
dates.
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