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Abstract :

The Market is Considered by the Organizations in general and the tourist
Organizations in Particular as one of the basic concepts in the Management of
Marketing. The Organizations Concentrate on Specifying the Target Markets
that Respond to the needs and desires of the guest through offering the varions
Products of high Q uality and Which suit the Capacities and the size of the
Organization. And as a reswt of the increasing competition among the tourist
Organizations in of fering product that suit the guest's capacity to buy them, the
organizations try to urge the guest to buy through convincing him of choosing
certain products.
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