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Abstract

Became one of the first tourism organizations involved in providing
tourism services to provide tourist services of all kinds that realize the importance
of attention to two areas of vital, namely: the marketing mix of services and
customer relationship management. In light of this research aims at an
Exploratory study, as the sample was selected consisting of (24) active members in
sex tourist organizations from both the private and mixed, was tested through the
three hypotheses, the first correlation, the second for the impact and the third of
the differences. Was the use of a number of statistical methods, namely the
correlation coefficient Spearman, and the coefficient of determination (R2), as
well as test Mann-Whitney. Was reached to a group of Conclusions was the most
important relationship exists between the correlation and the impact of marketing
mix of services and customer relationship management as well as the presence and
existence of significant differences between the tourist organizations working in
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the private sector, and tourism organiz ations operating in the mixed sector. Based
on that also provided a set of recommendations to support the positive aspects and
seek to correct the negative phenomena.
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