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Abstract

The environmental characteristics of products have become increasingly
important to consumers in most area of the world, the more closely a product's
image matches the buyers' self concept, the higher the purchase intention is for
ecological products that are friendly both of environment and human. Thus,
Concerns related to the environment are evident in the increasingly
environmentally conscious marketplace. Targeting consumers sample of this
search are willing to pay more for environmentally friendly products. The
elaboration process of practical data at consumers can take three routes have the
variation degree of Influencing on the environment, that are social, individual
and demographical influences. This research discusses conceptualization of the
ecological products and knowledge will affect future purchase intention, and the
ecological products willingness which moderate the relationship between producer
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and marketing, the consumers have expect the equilibrium between their Health
and natural environment.
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