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Abstract:

All Organization enjoy the University of the Markets that Started as a result
of the high speed of Collecting, Classifying, Analyzing, Storing, Recalling and
Transferring the information around the World. There are no more close local
markets that are limited to one country or region. These markets emerged
together, this requires a comprehensive look to the marketing principles to face the
changes of the environment through using flexibility in designing and the
treatment of the many variables of the products and human resources and with
high skills to achieve organizational marketing openness to their new World.
Organizing is the secret of the success of the business Organization regardless of
the nature of their business, benefits or service. It is the backbone of the
organization that support its success in achieving its goals, together with the rest
of the administrative elements, that involve all the functions and activities to be
achieved through limiting the administrative leaderships and the Co-ordination
among the departments and describing the jobs framed with the human
relationship, the co-operation and contacts that enable the mdividnals among
themselves.
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