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Received | Abstract:

" 17/8/2023 | The research aims to improve the insurance service through the
marketing commission as a tool that enables the insurance companies to
achieve a competitive advantage. The researcher, by observing the challenges
faced by insurance companies, insurance agents and brokers, raised the main
question of the research: Is there an effect of the marketing commission on the
competitive advantage of insurance companies? The data was obtained through
the financial statements and annual reports of the research sample companies
Published | (the National General Insurance Company, the Iraqi General Insurance
Company, Al-Hamra Private Insurance Company, Dar Al-Salam Private
Insurance Company) from the managers of the financial department of the
companies, and the data was analyzed using statistical methods (arithmetic
mean standard deviation and coefficient of difference) and the relationship
between the research variables was tested using the normal distribution test
model of the variables (Kumlikov-Smirnov) and the statistical program (SPSS
23), and after analyzing the data, the research concluded that there is a
significant statistically significant effect of the marketing commission on the
competitive advantage in the insurance company Iraqi General and Dar Al-
Salam Private Insurance Company.
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i) aadnl ddens oLl ol 3 GG e del) oands Bl B ol Lgiign (e acy Laa Ll Asudl
2 ulee 0a{€ 4idan shyal) Clanall 3 gall lakal daae Caa pin)

il Cuilad) ;G Gl
G cludyd Ladly clibudl Judas :Yg)
Aalad) cppalill L)) ASHAN cpiial alal) g gil) clasi-1

Aalal (ppelill Ayall AS5a] xlal) oyl bl (1) sas
One-Sample Kolmogorov-Smirnov Test

Y X
N 10 10
Normal Parametersab Mean 7056504709 5234994383
Std. Deviation 2559795189 2225357044
Most Extreme Differences Absolute 105 .295
Positive 105 .295
Negative -.102 -.188
Test Statistic 105 .295
Asymp. Sig. (2-tailed) .200¢d .014¢

a. Test distribution is Normal.

b. Calculated from data.

c. Lilliefors Significance Correction.

d. This is a lower bound of the true significance.

O A dalall (el Adall ASHAN (Cagipans CagymalsS) HLid) 3dg anball il chlod) maag oSlel (1) Jsaad)
s 135 (0,05 < .8ig ) gl AV (gginn e S) 585 (0,200) i 3 (Y) Zlo¥) sl dsgieall AV (g5
sheal (X) Jidiall Lt sl Asanll o o) i 8 - ) il auiis Aalall (paolill £81ell A0 lyuiie <l ¢
ai gl Ugan) 3 oall [l ey Glldy jurial) 13a 8 83LAN wll Sges I3 8 Canndls (0,05) dusinall (g5inn (50
(2021) diw b Dl (53 £ i )¥)5 (2020-2019) wilsindl

alal) dibagll (paalill AHd il bl ausil) cilidl-2

dalad) dibagll cpalil) AHA andall gl las) (2) Jga
One-Sample Kolmogorov-Smirnov Test

Y X
N 10 10
Normal Parametersab Mean 14581862893 1654786669
Std. Deviation 5677960268 486000647
Most Extreme Differences Absolute 167 171
Positive 167 171
Negative -.162 -.128
Test Statistic 167 A71
Asymp. Sig. (2-tailed) .200¢d .200¢<4

a. Test distribution is Normal.

b. Calculated from data.

c. Lilliefors Significance Correction.

d. This is a lower bound of the true significance.

abily o) s [AY Y (0,05 < .sig ) dogiaal) AV (ggin (0 S sa4 (0,200) QL By puaiall ST dgiaal) ATV
cradall aigll i Ll el ASHd il puaia
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379,451,915 937,670,147 22,684,369,498 4,852,302,000 2013
404,232,153 361,844,431 11,164,061,199 7,072,517,032 2014
329,875,145 794,071,524 20,913,294,751 3,393,680,067 2015
172,505,722 453,721,237 19,990,473,741 7,499,389,000 2016
79,503,050 648,291,150 13,630,807,391 5,831,215,000 2017
64,342,326 727,055,261 12,628,625,016 8,851,569,000 2018
243,052,797 685,770,457 10,956,991,913 9,946,296,000 2019
298,894,404 1,056,883,126 3,793,154,302 8,392,005,000 2020
303,195,291 1,105,712,625 12,927,638,915 10,930,655,000 2021
252,860,287 773,633,828 14,581,862,893 7,056,504,710 beual) Jan gial)
116269894.4 247675851.7 5677960269 2559795190 Slaaall iy

0.46 0.32 0.39 0.36 LAY Jalea
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Jaall 138 3 2gal

Glma Ghadl S &l e Bl G (5677960) aaes dalad) Ll (aalill A58 A (lhan il e by a3y
c ol Gl (116270) adeas oalill DLl Jls 3554 &

Al el A58 8 (IS DRI Jolaa (530 B ) O 3 Gndl e IS0 CDUAY alas Jsaall W gy LS
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83,653,997 315,275,488 1,336,458,275 3,266,228,176 2012
70,745,538 683,148,352 1,567,554,117 3,943,527,606 2013
67,287,145 483,005,280 1,152,815,882 4,028,848,315 2014
20,237,670 417,938,652 973,703,108 4,378,221,194 2015
11,326,817 152,441,568 1,417,750,943 4,184,292,791 2016
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7,656,659 281,721,251 1,461,887,414 3,364,047,332 2017
7,866,894 409,068,026 1,951,688,887 9,471,280,581 2018
31,044,482 822,690,431 2,389,412,074 6,146,482,316 2019
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265,147,537 2,463,670,773 97,541,439,152 52,471,523,512 2016
107,999,690 7,138,574,175 92,152,036,057 48,692,466,165 2017

1,035,431,292 5,803,877,729 79,757,007,071 80,372,738,039 2018

3,611,842,605 5,419,056,359 86,837,568,878 70,228,691,868 2019
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