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The recall in interior design 
 

The recall in interior design 
Abstract 
     The design process has always considered as an emotional process by 
the designer and the recipient, and without these emotions the design idea 
would not take it's extent in a world full of challenges that is accelerated 
and renewed all the time, which contributed in providing the required 
atmosphere for the emersion of a creative designs. 
     Since the mission of the interior designer requires him to be close to the 
needs and problems of the audience; this would encourage him to generate 
an idea which makes him search in all international, materialism, technical 
fields ....etc, to make it come to life, and as soon as this idea is been 
showed to the audience who would express their acceptance or rejection 
toward it declaring the birth of an emotional design component between 
two basic sides of the design process (the designer and the recipient). 
     Arabic recipients are considered one of the emotional recipients, who 
have emotional connections which make them feel of belonging to the 
identity and roots of their environment, thus, the icons related to the 
designer's environment will simulate his emotions to complete the design 
he started, if these icons had happy roots it will recall happiness and 
acceptance in recipient but if it had sad roots it will recall sadness and 
rejection. 
     Despite the fact that the Arabic market have become a landfill for many 
of the international designs because of the modern means of 
communication and visualization world which helped the globalization of 
designs that made the recipient temporarily fascinated and helped in 
marketing of many of these designs that are not belonging to the arabic 
recipient's identity, but these designs could not be called a brilliant designs, 
therefore we can find interior designs that represent the Arabic identity 
which carry the symbolism that recalls the feeling of comfort in the 
recipient so he attracts to this design leaving all other designs behind, and 
that's what makes this research important, because it sheds the lights on the 
design process as an undeclared recall message presented by the designer to 
the recipient through the icon. 


