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Abstract 
The research seek showing the importance of the knowledge 

management and relationship with the process of making decisions. And 

analysis with contact relationship between changing research throw the 

studies specific view from manager of some hotel and tourism 

organizations in Baghdad . there were 65 questionnaire and by analyzing 

them statically it was shown that the decision makers of the  hotel and 

tourism organizations realize the importance of using the knowledge 

management and its employment in the process of making decisions. But 

actual use and investment of the knowledge management in the hotel and 
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tourism sector is still limited because of the presence of some obstacles in 

concern with the managers and leaderships and the technical, data and 

material capabilities available.  

 مقدمة البحح
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 المبحح الأول : منوجية البحح
 مشكلة البحح : -أولًا 

1  
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 : أهنية البحح  نيا ثا
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 : أهداف البحح : ثالجا

1

2

3

4 

5

 : أنموذج البحح : رابعا

1

1

 

 إدارة المعرفت

 القرار  صنععمليت 

المعرفت 

 الظاهرة
المعرفت 

 الضمنيت
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 : فرضيات البحح :خامسا

 : عينة البحح   -:   سادسا

65

  :  جمع البيانات  وسائلابعا : س
1

2



 2009مجلت الإدارة والاقتصاد        ...................................     العدد السادس والسبعون /

 

 

 

)223( 

(Likert)

 :  ة مدستخحصاائية المالإ ساليبالأثامنا : 

1

2

3

4(T)

 
 

 للبحح الجانب النظريالمبحح الجاني : 
 : أولًا : مفاهيه أساسية

1
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(Mckechine, 1978: 1007)

 

 

(know – How)(Know- Why)

 (Rid; 1998:5)(Vail, 1999;16) 

 (MC Dermot, 1998:4)

 

2 

(Wick, 2000:515)

(Dykeman, 1998: 12)

(Koenig, 1999: 2)
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(Malhotra, 1998:2)

(Daft, 2001, 259)

200263

(Montana, 2000, 54)

3

(Blumentritt & Johnston, 1999; 288)
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(Kapoor, 2000:4)

2

Source: Murillo, M.Garcia & Annabi, H, Customer Knowledge Management journal of the 

operational research society, vol 53. No.8, 2002, p.875.

 توليد المعرفت

 تطبيق المعرفت
 خسن المعرفت

 توزيع المعرفت

 العملياث الجوهريت
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(Heisig & Vorbeck, 2000: 116)

 :القرار  عنلية صنع   ثانياً :
1 
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 الجانب الميداني للبححالمبحح الجالح : 
 أولًا : تحليل البيانات :

1 

1(%89.23)

(%7.17)

(%3.54)

(3.91)(0.47)

2 

(%63.07)

% (36.92)

(2.08)(0.43)

2

3 

3(%85.77)

(%3.84)

(%6.53)

(3.88)(0.48
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1

N=65 

  

 

 
     

          

0.49 3.98 - - 3.08 2 7.69 5 76.92 50 12.31 8 1

0.49 3.91 - - 3.08 2 7.69 5 84.69 55 4.62 3 2 

0.44 3.86 - - 4.61 3 6.15 4 83.1 54 6.15 4 3 

    3.54  7.17  81.54  7.69  
 

0.47 3.91  

2

N=65 

  

 

      

          

0.33 2.88 - - 12.31 8 87.69 57 - - - - 4 

0.33 2.12 - - 87.69 57 12.31 8 - - - - 5 

0.64 1.26 84.62 55 4.62 3 10.77 7 - - - - 6 

  28.20  34.87  36.92       

0.43 2.08  

3

N=65 

  

 

 
     

          

0.49 3.91 1.54 1 - - 7.69 5 87.69 57 3.08 2 7 

0.45 3.88 - - 3.08 2 7.69 5 87.69 57 1.54 1 8 

0.44 3.86 - - 4.61 3 6.15 4 83.1 54 6.15 4 9 

0.57 3.88 - - 6.15 4 4.62 3 84.62 55 4.62 3 10 

  0.38  3.46  6.53  85.77  3.84  
 

0.48 3.88  



 2009مجلت الإدارة والاقتصاد        ...................................     العدد السادس والسبعون /

 

 

 

)231( 

 ثانياً : اختبار الفرضيات :
    : ة للبححاختبار الفرضية الرئيس

1

 

(rs=0.76)T(8.90)

(2.01)

(P<0.05)(63)4

2

 

(0.65) (rs)T(6.51)

(2.01)

3

(0.70) (rs)T(7.46)

(2.01)
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4

 (T) (rs)  

8.90 0.76  

6.51 0.65  

7.46 0.70  

(p<0.05)(63)

 
 

 المبحح الرابع : الاستنتاجات والتوصيات
 : الاستنتاجات : أولًا

1

2

3

4
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 ثانياً : التوصيات :

1

2

 

3

 

4
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1- Aakker & Dygs, " Marketing Research ", NY, 1990 . 
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2- Burk Mike, " Knowledge Management - everyone by sharing 

information ", PR, 1999 . 

3- Daft , Richard L., " Organization Theory & Design ", 4
th

 ed., 

West Publishing Co., New York, 1992 . 

4- Daft, Richard .L. Noël, Raymond A., " Organizational 

Behavior ", Harcourt, U.S.A, 2001 . 

5- Mckechnie. Jean, L., " Webster’s New Twentieth Century 

Dictionary of English Language ", 2
nd

 ed, Word Publish Co. 

lnc., 1978 . 

6- Nonake and Taken chi, , " The Knowledge Creating 

Company ", How Japanese, 1995 . 

B – Journals & Internet :  

1- Kedia, American Management Association, B.L. vol. 85, issue, 

p34, 1996 . 

2- Malhotra.Y., , Knowledge Management, knowledge 

organization white waters, http.www.brint.com.km/whatis.htm., 

1998 

3- Mc. Dermott. R., learning across teams: the role of comities of 

practice in team organization” KMR. May –June., 1999 . 

4- Rid .J, " Intellectual Capital ", BO, (1-6), 1998 . 

5- Vail, Edmond F., Knowledge Mapping Getting Standard with 

Knowledge Management , Ism., 1999 . 

6- Murillo, M.Garcia & Annabi, H, Customer Knowledge 

Management journal of the operational research society, vol 53. No.8, 

2002. 

 حصق() الملا
 استنارة استبيان
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