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Abstract: 
      The aim of the current research is to determine the impact of strategic awareness in its 

dimensions (customer service awareness, selling awareness, product awareness, 

competitive environment awareness, managerial awareness) on organizational health 

dimensions (innovation, resource harnessing, morale, team orientation, problem solving). 

The field in question is represented by (Asiacell Mobile Communications Company in 

Iraq), while the research community is represented by all the company's employees, as the 

size of the community reached (3500) employees, a random sample of the society was 

selected, consisting of (352) employees. The research adopted the descriptive analytical 

method, while the research tool was represented by the questionnaire, which was designed 

and distributed electronically, and Data was analyzed using (SPSS V25) and (AMOS) 

software packages. The research reached a set of conclusions, the most important of which 

is that organizational health is significant effected by strategic awareness, and this means 
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that what the company practices in terms of innovations, hiring resources and directing 

work teams, as well as creating a positive morale, and working to solve problems; It is 

affected by its strategic awareness, and this can be seen through what Asiacell is doing to 

keep pace with the aspirations of customers and gain their satisfaction with the 

distinguished services it provides, including the fourth generation service, as well as 

working to reach the fifth generation. 

Keywords: strategic awareness, organizational health, Asiacell Mobile Communications 

Company. 
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295 83.8 57 16.2 

 فأقل – 25

 % عدد

69 19.6 119 33.8 91 25.8 58 16.5 15 4.3 

31 8.8 65 18.6 192 54.6 23 6.5 27 7.6 14 3.9 

117 33.2 182 51.8 53 15.0 

 سنت فأكثر 21 سنت 16-20 سنت  11-15 سنت 6-10 سنت  1-5

106 30.1 91 25.9 77 21.8 66 18.8 12 3.4 

SPSS. V25
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 .(AMOS V.25مخرجات البرمجة الاحصائية ) دبالاعحما المصدر :

Schermelleh-Engel, Moosbrugger & Müller, 

)Cheng, 20112003) (

 النتيجت حدود القبول  قيمت ال المؤشر

GFI 0.839 GFI > 0.90 غير مطابق 

RMR 0.038 RMR < 0.05 مطابق 

RMSEA 0.053 RMSEA < 0.08 بقمطا 

AGFI 0.810 AGFI > 0.85 غير مطابق 

TLI 0.875 TLI > 0.90_0.95  مطابقغير 

CFI 0.889 CFI > 0.90_0.95  مطابقغير 

IFI 0.890 IFI > 0.90_0.95  مطابقغير 

CMIN/DF 1.984 CMIN/DF < 2 < 1 مطابق 

AMOS, V25

(Modification Indices: M.I.)(AMOS, V25)

(X3, X8, X9, X15, X18, X24, X29, 

X33, X37)

(14)(X31, X32)
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 .(AMOS V.25مخرجات البرمجة الاحصائية ) دبالاعحما المصدر :

 النتيجت حدود القبول  قيمت ال المؤشر

GFI 0.900 GFI > 0.90 مطابق 

RMR 0.034 RMR < 0.05 مطابق 

RMSEA 0.050 RMSEA < 0.08 مطابق 

AGFI 0.854 AGFI > 0.85 مطابق 

TLI 0.907 TLI > 0.90_0.95 مطابق 

CFI 0.923 CFI > 0.90_0.95 مطابق 

IFI 0.924 IFI > 0.90_0.95 مطابق 

CMIN/DF 1.887 CMIN/DF < 2 < 1 مطابق 

AMOS, V25

(AMOS)
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 .(AMOS V.25) مخرجات البرمجة الاحصائية دبالاعحما المصدر :

EstimateS.E.C.R.P SRW

1.150 0.142 8.096 0.943 

AMOS, V25

(Estimate)  (1.150)

(8.096)(.C.R)معنوية إيجابية بذلالة ( وهي قيمة 0.943)

(1.96) (P)
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 .(AMOS V.25مخرجات البرمجة الاحصائية ) دبالاعحما المصدر :

 

EstimateS.E.C.R.P SRW

1.291 .152 8.520 .891 

1.152 .141 8.148 .966 

1.214 .149 8.172 .874 

1.100 .141 7.781 .822 

1.151 .148 7.801 .875 

AMOS, V25

(Estimate)(SRW)(.891)

(C.R.) ( 8.520الحي بلغث)(1.96)

(P))***(

(.966)

(C.R.) ( 8.148الحي بلغث)(1.96)(P)
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)***(

(Estimate)

(SRW)(.874)(C.R.) ( 8.172الحي بلغث)

(1.96)(P))***(

(0.05)

(.822)

(C.R.) ( 7.781الحي بلغث)(1.96)(P)

)***(

(Estimate)(SRW)

(.874)(C.R.) ( 7.801الحي بلغث)(1.96)

(P))***((0.05)

SRW

.966 

.891 

.875 

.874 

.822 

AMOS

(.891)
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