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Abstract:

The general objective of this research is to identify the role of digital tourism marketing to
achieve customer-based value through (heart, mind and soul) of the customer in Imam Hussain
Holy Shrine. The research relied on the inferential descriptive approach through the opinions of a
sample of workers in Imam Hussain Holy Shrine. The research problem, which can be represented
by the following: What is the impact of digital tourism marketing and its dimensions in achieving
the value based on the customer in its dimensions (mind, heart and soul of the customer) in Imam
Hussain Holy Shrine. This research has adopted within the conceptual framework the topic of
digital tourism marketing as one of the modern topics as an independent explanatory variable The
customer-based value represented by the mind, heart and soul of the customer as a responsive
variable, and the analysis was carried out by adopting a set of statistical tools that fit the goal of
the research, as the two programs of the SmartPLS statistical package were adopted based on 123
answers from the questionnaire, and the research included a number of conclusions, the most
important of which are: The shift towards digital tourism marketing would effectively contribute
to reducing effort, time and work flow, which would contribute to achieving attraction, interaction
and learning between Customers by targeting them mentally, heartily and spiritually. The research
presented a set of recommendations based on the results that were reached.

Keywords: Digital Tourism Marketing, Customer Based Value, Imam Hussain Holy Shrine.
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D5l s Gl prs dg daly g mall 5 B slaall Ay Legals )l A0S 5 agae 55 gl QLN Gelua) 8 5 Al
Sla) o ) sLall 5 el slaal) A e agina g5 ol (alSS 4y dally g Lol ;Y15 cslall b oo ) Line e
Al glaall g sLudY) Bas g 3 ga g el o) (g2 0 5S alai dpalin s 488 358 3 g 50 AL
oaull Lanl) JbY) (SN jgaal 1.9
Olessia) S8 fua i3 29 1,10
Olaia) ) 88 a5 (1) Jota

)

8 Giad)
) el
B 1) BliiaY) B ) Aabual) (3 gaul
B olal)
B 1) Jual il
&)

Jaad) Ol e Bativual) Lagl)

oA

W | W W W W W W W

Eaallll dlae) (e 1 Hadll

gl Juladl) LG 1,11

A 3S el de 3 e g ctEl e JAA (e @13 5 Cuald) Leman ) i) pandli s o) Jodaill Cangiy
) 38S 5 sl oyl Ll Al ol a8l o jlmall il yai¥ g bl o il slial (2) Jsaall (et g
() 4 Aadaiall 8 ol il A8S il e Jay 138 g o embaddl S Guliia aladiiud die) (3) @bl s il Jaw
Al agagd s Cppmaniosall e 483 Jay Laa (5 jbamall Gl as¥ (e ivia Can Aua sl Jalail) il o jeal LS

Cal) Gl 3l Aua gl Juladll £(2) Jo>

Std. Deviation

DC1 1.00 5.00 4.3390 17926
DC?2 3.00 5.00 4.4237 .62155
DC 3 3.00 5.00 4.5254 .53678
DE1 2.00 5.00 4.2203 .718932
DE2 3.00 5.00 4.3559 .68889
DE3 2.00 5.00 4.4068 .67258
DR1 3.00 5.00 4.1017 .66163
DR2 3.00 5.00 4.2203 .69649
DR3 1.00 5.00 4.1356 .93694
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LD1 2.00 5.00 4.1695 81267
LD2 2.00 5.00 4.1525 78375

| LD3 1.00 5.00 3.9661 1.04989
DU1 1.00 5.00 4.0339 1.03334

| DU2 1.00 5.00 4.2203 78932

| DU3 1.00 5.00 4.2373 85780
SA1L 3.00 5.00 4.4237 62155

| SA2 2.00 5.00 4.1356 77588
SA3 2.00 5.00 4.0847 89612
SE1 1.00 5.00 4.2373 81662
SE2 2.00 5.00 4.0678 82763
SE3 1.00 5.00 4.3051 72526

| SX1 1.00 5.00 4.2203 76717
SX2 1.00 5.00 4.3390 77926
SX3

Eaallll dlae) (e 1 Hadl)
lidl] 519 andly GNG 7,12
Aadai Goshasl 8 Ll B a5 ecaanll o Lgalasin) a3 Gl ) Gl 5 (Bm il ) (bl 310 s Cangy
ok LS5 e Aay 1 I35 e (Halir et al,, 2017) 3 15 PLS-SEM s aall il 5l
0.7 oY) sl ol i S Jabae 1
0.6 ) sl S el @l 2
0.7 (siall clapiill 5ol asd) s(clapiill) 3@l cild 3
0.5 33 2=l (AVE) paldtudl ol b sia 4
20 (3) sl il (o yaiesy (52015 el 8100 HLas) 38 e J sasll o3 38 SmartPLS geli_n aladiul JIA (1
alll) 3180 JLEA) il 1(3) e

Cronbach's Alpha Composite Reliability

SAl 0.749 0.780 0.849 0.587
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SA2 0.729
SA3 0.692

SmartPLS z=bin Cla jas : Hradll
OB el G ae HIL 0.7 Ge 25 O g S Bl all e J85 Gl el pany GlandS 0l seda (3) dsaadl JA e
Sl Leddn il e ity o Caldl Lo 6 0,75 0.4 0o L 7 55 S @l o I L (Hair et al., 2017)
ol i) oda e i) i s ulaall A 0 G ol ) i) 038 Cada () W) ¢ el 4y o (paen
b il JLis) sledl ) 1,13
satiieall el & a8l bl Gy guill ) (5 sima 5l an 5 " A3 e cacal il g Baa) 5 A ) A 5 Cianad adl
Al Ao Al a0 (e g iy " O ) e
sl QB B i N alindl B guitill s (g sine piliang ]
sl Jie (B ) alind) By guill ol (55t 5l an g 2
O 750 8 ol Aalid) By puiill sl (g sine sl g 3
L ) dpea 8N s 1
(4) JSA G lsall 73 sadl oLy (3l SMArtPLS geeli e aladind o5 388 4wt )l dpia 8l HLad (a3l
L ) dpada )8 L8N il 1(4) Jan

— ®] G| pvae]  tvaw]  dw] e
~oon| s o] deas|  oem| _ bivosol

SmartPLS zebi_n Cla jia 1 jiadl)
fim (520150.833 () ans) Slesall Jalwa A b < pedal )5 A )l pam il sl il (4) Jsaall (i yaieny
Hair et al., ) 52\l a5 0.05 e P aad 55 015 1.96 oo tiad ) slat Ladie Lsina 5 el Jalae (0 L ins
28 (R2) waail) Jalrs Lo epuas I dua jil) J 5 iy 48 ps £ Aasd (e (52Y) aad) sty jlsadl Jales IS W5 (2017

s e saiiud) Al e 5 55all Jalsall (10 9669wl (a1 (alpaal) G gutl) ) I s 6315 %69 &
de i) clpa i s 2

M5 (5) dsaadl (B Jlasall 73 gail oLy (im y2d SMArtPLS gels n pladid af 288 4y Hll dyia @l LIRS (i yal
L) Anilii (a yaiany
Lo AN dpda i) Ld) il 1(5) Jona

el

DTM > SA
DTM > SE

DTM > SX

SmartPLS z<b_n Sla jia 1 jradl)
Osaii 05 1,96 (e tAad ) slati Ladie Zysina () 585 5 Bl aaa i ) laall Sl (5) Jsaall (e
a4l P s tAad (e () 2l Holati jlual) S llas cuilS Wil (Hair et al., 2017) sl 50,05 oo P 4ad
Aad o (s Al o3 5 530 e Batianal) el yuaial 9669 &l 388 Jonall ypanill Jabaa Ll il ) SIS J 58
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o Jualsnd (68 (9%31) dmal) 483 Lal 5 0 5311 (e Bainal) dadll dpssal) Jal g2l (30 9669 i a1 aland) (85 sl
ol Ll sl

b glll g Claliiical) s al ) s5aadl 1,14
claliiiyl 89 1.15

Lebliii g dsle 5 ) gmy Jlac V) dadaial o Laill (3o 8l ) gad lld g ()5 50 (Ao sasiusall Al o plaia¥l oyl 55 -]

a5y seay A gul)

e ISy Ay setll Ll (585 a5 (e g Aanliall <l ) 3N JASY 3 508 Al culd (5030 e Batial) Al a3 2
it 8 ol pniall @l ) 00 2S5 Lo ¢l caliasdl (8 gl 5 0 5o 3 e Batiosal) Al (p Lol ) A8Dle @llia -3

sty sl Sl
e ol 8 aliadl (5 gl dpaal (Say Laa ¢y 5 3 Jie 5 (a8 N ealanadl (8 gl (s 4y gine Lol ) ABMe 255 -4
sl Jie

Aliaal) oslal UA (a5 oaliad) Gy gl rm ¢y 5031 Gl g a5l bl By pul) (s & sine Lol 5) B8e 3505 -5
sl QB e sy il
05° 38 Lae ¢ 1 (alind) 8y gtill 5 (50 301 = 5 (A Atiaiall 5 O 52 ) (Ao Batiusal) Al G Lol )) AB3le LAl -6
O M A gy (A )l abuadl ) gudll O i
ol (3 5l ATy Jae 1 e (b a0y 53l (e 55tesd) Aall e 58 5l 45 sl alaidl s -7
i
Cla gl (LG 1,16
Gl 3 500 (o 3 e aitasall Aagil we Jalail) Aastiall Apipaen) A sial) 3 Al dalidl i e g -]
(8l Al
N ealid) 3y gl Slanl 3 328 8 il Cag ydall 5 el Sl a5 5 gannall andll B o) e a2
sl 2oy iy Jie S (8 andll ilalad Gaias oladly Galaladl elal st ) 2 Las
sty o850 A l) A giall 8 Aal) Aalil) a8 clalall al 00 48 Ay o) <l gall 5 e slaall 55 -3
cstaall (s givaall ) elE Y1 (pe a3 ) ilal) Jads A glae s ¢ gl oalind)
O 38l Adliad) Cum pumlall gl 8 dala g ol aliadl 5y gl Lpeal Egaaall andll &y (555 e -4
W ) paiasl 5 Aadiiall ~laill (3aiad 8 agall o) 50 (oo Db e siie Cladd (e 4 Loy Apaliad) Jlee Y1 cilaliie
8 saig
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