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Abstract 
        The Research aims to Test a Model for Measuring Organizational Rhetoric, Through 

Three Dimensions (Leadership Personality, Diversity, Organizational Prestige), and the 

focus was on Testing the Structure. The Underlying Factor of Organizational Rhetoric, as 

the Descriptive Analytical approach was used to collect and analyze data by Means of a 

Questionnaire, Which is the main tool for the current Research, Was chosen A number of 

Iraqi private colleges and universities, represented by (Al-Turath University, Dijla 

University College, Al-Noor University College, Al-Hadba University College),The 
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Research Community was Represented by a group of Teachers in these Colleges and 

Universities, who numbered (786) teachers, from whom a sample (Intentionally) was 

selected by (349) teachers and with various scientific titles (Professor, Assistant professor, 

Teacher, Assistant teacher). Based on the Results of the Research, a hypothesis was tested 

using confirmatory factor analysis, and the research reached a set of conclusions, including 

that the chosen factor structure represents the dimensions of Organizational Rhetoric in 

colleges, and this Undoubtedly indicates the Availability of Dimensions of organizational 

rhetoric in the surveyed universities, and based on these results, The research developed A 

number of proposals were made, the most important of which was the need for the 

University administration to pay attention to the dimensions of organizational rhetoric 

because of its importance in achieving a distinguished position for these Universities by 

having a Leadership personality that possesses the Initiative and effective direction towards 

goals and investing the diversity of Skills and cultures of its Teachers in order to achieve its 

Organizational Prestige. 

        Keywords: Organizational Rhetoric, Organizational Rhetoric Measurement, 

Organizational Rhetoric Model Test, Private Universities. 
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Source: Schermelleh-Engel, K., Moosbrugger, H., & Müller, H. (2003). Evaluating the fit 

of structural equation models: Tests of significance and descriptive goodness-of-fit 

8(2),  ,Methods of psychological research online measures.22. 
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Estimate S.E. C.R P

X2 1.000 
  

X9 1.038 2.100 10.401 

X2 1.086 2.109 9.934 

X4 1.139 2.114 10.027 

X5 1.145 2.111 10.294 

X6 1.007 2.089 11.314 

X7 1.000 
  

X8 1.097 2.098 11.215 



                                                                                      

4112222
 

 
 
 

 

 

 

962     

Estimate S.E. C.R P

X9 1.203 2.098 12.339 

X22 1.195 2.104 11.485 

X22 1.123 2.105 10.719 

X29 1.000 
  

X22 2.822 2.046 18.006 

X24 2.827 2.052 15.805 

X25 2.854 2.051 16.758 

X26 2.737 2.047 15.529 
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Estimate S.E. C.R P

X27 2.719 2.046 15.663 

AMOS V.23
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