
 

 الخصائص ،Conceptالمفهوم  Estate Marketing  التسويق العقاري
Properties المزيج , Mix المنظومة , System 

 

 

the real estate marketing one's activities and areas of knowledge modern 

marketing, which is not available around writings (in English) enough to mature 

concepts and characteristics of form that can be employed in it (from brokers, and 

sellers, buyers,) understanding of privacy, and is characterized by the activity of 

recipes,as deal with the product of a special nature, distinct from the rest of the other 

marketing products, hence the research aims to identify privacy of real estate 

marketing, and make a preliminary attempt to define and clarify its properties, and to 

determine its marketing 

 system components, and elements of its marketing mix.                                                
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دائرة التسجيل 

 العقاري

 

 

 السماسرة 

 

 

 

 العقار                

 

 المواطنون
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