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 خاطرة ودورها في الهامش التسويقي لمحاصيل الخضر في العراقالم

Abstract                                        
Both producers and consumers are concerned about the size of marketing 

margins, changes in marketing margins and the incidence of changes in margins. This 

paper analyses the effect of changes in output price risk on marketing margins of 

okra, cucumber and eggplant . Empirical results show that increased price variability 

increases marketing margins of these commodities. Therefore, decision makers in the 

marketing channels of vegetable crops are risk averse .Increases in marketing costs 

have a positive and significant impact on the margins of okra; whereas the effect of 

these costs was negative on the marketing margins of cucumber and eggplant. 

Increased marketed product will significantly increase margins of the four crops. In 

addition, the results indicate that pricing police of vegetable crops has significantly 

decreased marketing margins. These findings have important implications for price 

stabilization policies.     
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