
 

 

 

Protecting consumer satisfaction in 
a TV sales contract 

  (A comparative study) 
 

Abstract: 
   Multiple problems raised by the sale of 

goods through television and the most 

important of which is the necessary safeguards 

to protect the consumer in the contract of sale 

satisfaction on television where you must 

protect buyer of media and advertising pressure 

posed by the display of goods on television, 

especially the traditional task of defects will not 

enough protection alone to protect the 

consumer's satisfaction sales by television, but 

rquires the availability of special safeguards to 

protect consumer satisfaction in this contract for 

the purpose of achieving the kind of lumpy 

balance between the parties to the contract. 
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