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Abstract 

The research aims to diagnose the extent of enhancing the dimensions of health 

service quality in the Ministry of health by relying on strategic ambidexterity, if tested 

using the results of a field survey of a sample of(179) managers in the Department of 

planning and Resource Development and the field of strategic planning and Total Quality 

Management in the Ministry of Health , and, The exploratory-analytical methodology was 

used as a scientific method of research. 

In order to excel in quality of service , the Health Organization must develop the level 

of quality of Health Service in line with the concept of strategic ambidexterity, which is 

seen as the ability of the organization to address exploration and Investment 

simultaneously, which reflects the awareness of the beneficiaries of the dimensions 

of quality of health service (reliability, responsiveness, safety, empathy and 
tangibility) and to meet or exceed the expectations of the beneficiaries of the level of 

quality of Health Service. 

Key words: strategic ambidexterity, quality of Health Service 
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