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Abstract: 

The study aimed to find out the extent of job adulation behavior in the research community 

and its impact on the career path of a sample at the University of Mosul.. The sample 

included (17) college deans out of a total of (24) deans and (70) department heads out of a 

total of (150) (as supervisors). To achieve the goal of the research, a number of measures  

were reviewed in other studies and two questionnaires were prepared, one for deans and 

another for heads of departments. In light of that, Information collection and analysis using 

the SPSS statistical package for social sciences , and many statistical methods were used to 

achieve the aim of the study, including percentages,  means, correlation coefficient, and 
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regression analysis. After the analysis of the study data and test its hypotheses, a number of 

results were reached, the most important of which is  a statistically significant effect of job 

ingratiation behavior by its for dimension on career path with its eight components subject 

of the study, and that the strongest effect of ingratiation behavior was in obtaining a higher 

performance evaluation than others. And that the most practiced of ingratiation behavior  

by subordinates is to enhance the position of the supervisor and opinions conformity. The 

study recommended a number of recommendations, the most important of which are:  

Supervisors must understand and identify the exciting behaviors of their subordinates so 

that they have the ability to deal with all subordinates in a more equitable manner, and the 

need to adopt the principle of functional merit in a more realistic way in all issues related to 

organizational behavior, and not accept the influence behaviors that some subordinates use 

it to influence their decisions, especially those related to career path. 

Key words: Ingratiation behavior, career path, Mosul University
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