
                                                                                      

4432222
 

 
 
 

 

 

 

407     

 

Marketing capabilities and their impact on market share 

A field study in Zain Iraq Telecom Company
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Abstract 

The research aims to determine the impact of marketing capabilities represented by 

(skills, knowledge, resources) on the market share. In light of the changing 

environment in which it operates and thus adapting to the changes that may occur, 

the market share is also of great importance in the expansion of the work of (Zain 

Iraq Telecom), as well as achieving profitability and retaining existing customers 

and working to acquire new customers, and the research problem indicated that The 
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extent to which the company‟s management perceives the importance of marketing 

capabilities and what are the marketing capabilities available to it . 

Keywords: marketing capabilities, market share, Zain company 
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