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(1)

 . 83ث١زٚد ص –، ِٕشٛراد دار اٌشزق 1984، 27إٌّغذ فٟ اٌٍغخ ٚالأػلاَ  ،ط 
(2)

 . 405، ث١زٚد ،ة.د، ص 13ً عّبي اٌذ٠ٓ ِؾّذ ثٓ ِىزَ : ٌظبْ اٌؼزة ، عشء ثٓ ِٕظٛر ،أثٟ اٌفضا 
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(1)

 . 406اٌّصذر ٔفظٗ ،ص 
(2)

 .50، ص1986،اٌّغجؼخ اٌىبص١ٌٛى١خ ، ث١زٚد ، 23إٌّغذ فٟ اٌٍغخ ٚالإػلاَ ،دار اٌشزق :ط 
(3)

 .101اٌّصذر اٌظبثك ،ثٓ ِٕظٛر ،أثٟ اٌفضً عّبي اٌذ٠ٓ ِؾّذ ثٓ ِىزَ ص 
(4)

 Horny KA.S & Par well .E.C:Oxford An English – Redders Dictionary . Oxford  University Press. 

London Eighteenth impression .1976. 
(5)

 .32،24ص-1987فضً ،صلاػ: ٔظز٠خ اٌجٕبئ١خ فٟ إٌمذ الأدثٟ ، دار اٌشإْٚ اٌضمبف١خ اٌؼبِخ ، ٚسارح اٌضمبفخ ٚالإػلاَ ، ثغذاد،  
(6)

بثغ طغً اٌؼزة، اٌمب٘زح، د.د ، ، اٌذار اٌّصز٠خ ٌٍزأ١ٌف ٚاٌززعّخ، ِغ1٘زٞ، أثٛ ِٕصٛر ِؾّذ ثٓ أؽّذ، رٙذ٠ت اٌٍغخ، ط/ الأس 

 . 376ص
(7)

 .  481، ص 2006ِخزبر اٌصؾبػ ، دار اٌفىز ٌٍغجبػخ ٚإٌشز ، ث١زٚد ،  

  
(8)
 Ruskin ، j ،The Elements of Drawing ، New York ، Dover، 1971 ، P.161.  



 

24-  101- 2018 - 343 - 

1

2

3

4

1

5

6

                                                 
(1)

 . 7 – 6ػجذ اٌفزبػ، ر٠بض ، اٌزى٠ٛٓ اٌفٕٟ فٟ اٌفْٕٛ اٌزشى١ٍ١خ ، ص 
(2)

، 1988عٛس٠ف، أ١ًِ ٌِٛز ٚفزأه ا٠ٍفز، ِئخ ػبَ ِٓ اٌزطُ اٌؾذ٠ش، رزعّخ: فخزٞ خ١ًٍ، دار اٌّأِْٛ ٌٍززعّخ ٚإٌشز ، ثغذاد،  

 . 66ص
(3)

 ،فٟ اٌزى٠ٕٛبد اٌخغ١خ ، أعزٚؽخ دوزٛراٖ، و١ٍخ اٌفْٕٛ اٌغ١ٍّخ، عبِؼخ ثغذادداٚد ،ػجذ اٌزضب ث١ٙخ، ثٕبء لٛاػذ ٌذلالاد اٌّضّْٛ  

 18، ص 1996
(4)

 . 11، ص  2002اٌزى٠ٛٓ اٌفٕٟ ٌٍخظ اٌؼزثٟ ، داراٌشإْٚ اٌضمبف١خ اٌؼبِخ ، ثغذاد ، اٌؾظ١ٕٟ،أ٠بد،  
(5)

 .30أرطغٛا: فٓ اٌشؼز ، د، ػجذ اٌزؽّٓ ثذٚٞ، ص 
(6)

 .332، ص1986ظف١خ اٌؼزث١خ، دار الارؾبد اٌؼزثٟ، ث١زٚد،ِؼٓ، س٠بدح: اٌّٛطٛػخ اٌفٍ 
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(1)

 .440ص ،1972د،فإاد سوز٠ب، ِغجؼخ عبِؼخ ػ١ٓ شّض، اٌمب٘زح، ، طزٍٛٔش،ع١زَٚ: إٌمذ اٌفٕٟ،دراطخ عّب١ٌخ ٚفٍظف١خ 
(2)

 .405طزٍٛٔش ع١زَٚ: اٌّصذر ٔفظٗ ،ص 
(3)

 .1986ٌضمبف١خ اٌؼبِخ ٌٍغجبػخ ٚإٌشز ، ثغذاد، ، دار اٌشإْٚ ا1ؽى١ُ راضٟ: فٍظفخ اٌفٓ ػٕذ طٛساْ لأغز ،ط 
)*(

 .69طٛرح اٌجمزح: آ٠خ  
)**(

 .106طٛرح آي ػّزاْ: آ٠خ  
(4)

 Morton.Ruth: Interiordesign from the home،New york-MeCrawHillBook. Ine ،1979.p.235. 
(5)

 .11،ص1986ّصز٠خ ،ا لبطُ ٚأثٛ س٠ذ ٔصز ؽبِذ : ِذخً اٌٝ اٌظ١ّ١ٛع١مب ، دار ا١ٌبص اٌشط١ 
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 .11،ص1986ا لبطُ ٚأثٛ س٠ذ ٔصز ؽبِذ : ِذخً اٌٝ اٌظ١ّ١ٛع١مب ، دار ا١ٌبص اٌّصز٠خ ،شط١ 
(2)

 . 67ص 2004اٌؼشاٚٞ، ؽىّذ رش١ذ: اٌغذة فٟ ث١ٕخ رصب١ُِ اغٍفخ اٌّغلاد، اعزٚؽخ دوزٛراٖ، و١ٍخ اٌفْٕٛ اٌغ١ٍّخ، عبِؼخ ثغذاد،  
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(1)

و١ت فٟ اٌٍٛؽخ اٌؼزال١خ اٌّؼبصزح، أعزٚؽخ دوزٛراٖ )غ١ز ِٕشٛرح( و١ٍخ اٌفْٕٛ اٌغ١ٍّخ، عبِؼخ ػجذ ؽ١ذر، ٔغُ: اٌزؾ١ًٍ ٚاٌزز 

 .136،ص1996ثغذاد،
(2)

 .176، ص1992ٌّبوزٞ، ِؾّذ، اٌشىً ٚاٌخغبثخ ِذخً ٌٍزؾ١ًٍ اٌظب٘زارٟ، دار عٛثمبي، اٌذار اٌج١ضبء، اٌّغزة،ا 
(3)

 .92، ص1972، ا١ٌٙئخ اٌّصز٠خ اٌؼبِخ ٌٍىزبثخ ، ع١زٞ، رٚٔبٌذ، ثزشذ، د ، ٔظ١ُ ِؾٍٟ ، اٌمب٘زٖ 
(4)

 
)
 .93، ص1986ِب٘ز، اؽّذ، اٌظٍٛن اٌزٕظ١ّٟ ، ِذخً ثٕبء اٌّٙبراد . اٌّىزت اٌؼزثٟ اٌؾذ٠ش ، اٌى٠ٛذ ،   

(5)
 .53،ص1983، دار اٌمٍُ ٌٍغجبػخ، اٌى٠ٛذ، 2اٌغٛثغٟ، ؽّذٞ ؽظ١ٓ: اٌزىٍٕٛع١ب ٚاٌززث١خ ، ط 
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(1)
 Lotto، G، Ovrik، Robert Stenson; Art Fund mentals، THEORY AND PRACTIC، Brown company : 

1981 P. 15 
(2)

 Graves ، Maitland: The Art of color and Design ، 1941 P. 423 
(*)

 (.40طٛرح ٠ض، ا٠خ )  
(3)

١ز ِٕشٛرح ، و١ٍخ اٌفْٕٛ اٌغ١ٍّخ ، ػجبص ،ٔص١ف عبطُ : الاثزىبر فٟ اٌزم١ٕبد اٌزص١ّ١ّخ ٌلإػلاْ اٌّغجٛع ، أعزٚؽخ دوزٛراٖ غ 

 .5، ص1998عبِؼخ ثغذاد ، 
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 . 138، ص1992صلاػ فضً : إٌظز٠خ اٌجٕبئ١خ فٟ إٌمذ اٌؼزثٟ، طٍظٍخ وزت ػبٌُ اٌّؼزفخ، اٌى٠ٛذ  
(2)

ؼخ ثغذاد ، و١ٍخ أعزٚؽخ دوزٛراٖ ، عبِ 1967- 1950ؽج١ت ، ػّبر ػجذ اٌؾّشح : اٌج١ٕخ إٌظب١ِخ ٚاٌٛظ١ف١خ فٟ اٌزطُ اٌّؼبصز ،  
 . 217ص 2000اٌفْٕٛ اٌغ١ٍّخ 

(3)
اٌغبف ، صلاػ اٌذ٠ٓ لبدر : عّب١ٌخ اٌشىً ٚالأداء اٌٛظ١فٟ ٌٍزص١ُّ اٌذاخٍٟ ثّىبرت اٌجز٠ذ ٚاٌجزق ٚاٌٙبرف ، رطبٌخ ِبعظز١ز ، عبِؼخ  

 . 3ص 1999ثغذاد ، و١ٍخ اٌفْٕٛ اٌغ١ٍّخ 
(4)

صبس اٌشٛارع فٟ ِذ٠ٕخ ثغذاد ، أعزٚؽخ دوزٛراٖ ، عبِؼخ ثغذاد ، و١ٍخ اٌفْٕٛ اٌغ١ٍّخ ػجذ اٌزساق ، ٌجٕٝ اطؼذ : الأطض اٌزص١ّ١ّخ لأ 
 . 62-60ص 1999
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(1)

شؼبثش، ػبدي ػجذ إٌّؼُ : عّب١ٌبد اٌزجب٠ٓ ٚدٚر٘ب فٟ ئظٙبر الإ٠ٙبَ اٌؾزوٟ فٟ اٌٍّصك اٌّؼبصز،رطبٌخ ِبعظز١ز، و١ٍخ اٌززث١خ  

 . 56ص 2004اٌف١ٕخ ، عبِؼخ ثبثً ، 
(2)

 .243ص 1966زس، ثزٔبرد: اٌفْٕٛ اٌزشى١ٍ١خ و١ف ٔزذٚلٙب،د: طؼذ إٌّصٛرٞ، ِىزجخ إٌٙضخ اٌّصز٠خ، اٌمب٘زح، ِب٠ 
(3)

  76ص 1981صبٌؼ، اشزف : رص١ُّ اٌّغجٛػبد الإػلا١ِخ ، الإطىٕذر٠خ، اٌغجبػٟ اٌؼزثٟ ٌٍغجغ ٚإٌشز،  
(4)

 . 81 -78ص 1969ٍٛ اٌّصز٠خ ، اٌمب٘زح ، ئِبَ، ئثزا١ُ٘ : الإػلاَ ٚالارصبي ثبٌغّب١٘ز ، ِىزجخ الأغ 
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(2)

 . 144ص 1968طىٛد، رٚثزد ع١لاَ: اطض اٌزص١ُّ، د: ػجذ اٌجبلٟ ِؾّذ اثزا١ُ٘، دار إٌٙضخ ٌٍغجبػخ، اٌمب٘زح،  
(3)

 . 12ر٠بض، ػجذ اٌفزبػ : اٌزى٠ٛٓ فٟ اٌفْٕٛ اٌزشى١ٍ١خ ، اٌّصذر اٌظبثك، ص 
(4)

 . 77ص 1970ِخ١ّز، اٌمب٘زح ،  رشذاْ ، اؽّذ ؽبفظ : اٌزص١ُّ ، ِغجؼخ 
(5)

 Lucas، D.B and Britt، S.H، Advertising Psychology Research، Mc. Greaw-Hill Book co New York 

1950 P. 424 
(6)

 66ص 80طىٛد، رٚثزد ع١لاَ: - 
(7)

ؼخ ثغذاد، و١ٍخ ا٢داة، لظُ ، أعزٚؽخ دوزٛراٖ، عب1993ِ-1982ِٛطٝ، أزصبر رطّٟ: ئخزاط ٚرص١ُّ اٌصؾف اٌؼزال١خ ِٓ ػبَ  

 . 69ص 1997الإػلاَ، 
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(1)

 . 95ر٠بض، ػجذ اٌفزبػ: اٌزى٠ٛٓ فٟ اٌفْٕٛ اٌزشى١ٍ١خ،اٌّصذر اٌظبثك ،ص 
(2)

 .74رشذاْ، اؽّذ ؽبفظ: اٌّصذر اٌظبثك، ص 
(3)

 John، S، Wright and others: Advertising، 5th ، ed. Mc Graw- Hill Book Company New   

 York،Inc.1950P.284. 
(4)

 Trunbull، Arthur and Russel، Practical Exensises in Typography Layaut and Design، New York : 

OhioUniv . holt ، 1968 P. 208 
(5)

 Trunbull، Arthur and Russel، Practical Exensises in Typography Layaut and Design، New York : 

OhioUniv . holt ، 1968 P. 207. 
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(1)

 . 170صبٌؼ، اشزف: اٌّصذر اٌظبثك، ص 
(2)

 . 91ر٠بض ، ػجذ اٌفزبػ : اٌزى٠ٛٓ فٟ اٌفْٕٛ اٌزشى١ٍ١خ ، ِصذر طبثك ، ص 
(3)

 . 53ص 1986٘ٛوٕش ، رز٠ض : اٌج٠ٛ١ٕخ ٚػٍُ الإشبرح ، د : ِغ١ذ اٌّبشغخ ، دار اٌشإْٚ اٌضمبف١خ اٌؼبِخ ، ثغذاد  
(4)

 .33 -32اٌزص١ُّ، ِصذر طبثك، ص طىٛد، رٚثزد ع١لاَ: أطض 
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(1)

 1992،ث١زٚد 1ٔٛثٍز، ٔبصبْ : ؽٛار اٌزؤ٠ب، ِذخً ئٌٝ رذٚق اٌفٓ ٚاٌزغزثخ اٌغّب١ٌخ، د: فخزٞ خ١ًٍ،ِزاعؼخ عجزا ئثزا١ُ٘ عجزا، ط 

 . 46ص
(2)

 Barbara Baer Capitman: American trademark Design Dover-101 Publications، Inc New York1976 P72. 
(3)

 . 44،ص2008ِىبٚٞ، ؽظٓ ع١ًّ ٚس١ٍِٗ :الارصبي ٚٔظز٠برٗ اٌّؼبصزح، ِىزجخ ِٚغجؼخ اٌّزثذ، اٌذار اٌّصز٠خ اٌٍجٕب١ٔخ ٌٍٕشز ، 
(4)

 75ِٕذ٠ً، ػجذ اٌغجبر: اٌّصذر اٌظبثك، ص 
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(1)

  62ص 1972، اٌمب٘زح 2خ، طس٠ذاْ ػجذ اٌجبلٟ: ٚطبئً الارصبي فٟ اٌّغلاد الاعزّبػ١خ ٚاٌززث٠ٛخ ٚالإدار٠خ، دار غز٠ت ٌٍغجبػ 
(2)

 . 24ا١ٌٙزٟ : ٘بدٞ ٔؼّبْ : الارصبي اٌغّب١٘زٞ ٚاٌزغ١١ز الاعزّبػٟ ، اٌّصذر اٌظبثك، ص 
(3)

 1989اٌؼج١ذٞ، عجبر ٚفلاػ وبظُ : ٚطبئً الارصبي اٌغّب١٘زٞ، ٚسارح اٌزؼ١ٍُ اٌؼبٌٟ ٚاٌجؾش اٌؼٍّٟ، عبِؼخ ثغذاد،و١ٍخ اٌفْٕٛ اٌغ١ٍّخ  

  21ص
(4)

 . 99ص 1982ب١ِخ ِؾّذ: الارصبي ٚاٌّغزّغ اٌؾذ٠ش )إٌظز٠خ ٚاٌزغج١ك( دار اٌّؼزفخ ، اٌمب٘زح ، عبثز ،ط 
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(1)

 . 36ص 1978اٌش١خٍٟ ، ئطّبػ١ً : إٌّظٛر،وزبة ِمزر، عبِؼخ ثغذاد ، و١ٍخ اٌفْٕٛ اٌغ١ٍّخ ،  
(2)

 .5، ص1987اٌذراطبد اٌؼ١ٍب، غ١ز ِٕشٛرح، ا١ٌٙزٟ، ٘بدٞ ٔؼّبْ، أطض ٚلٛاػذ اٌجؾش اٌؼٍّٟ، دراطخ ِغجٛػخ ثبٌز١ٔٚٛ ٌغٍجخ  
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()

 (٠3ٕظز ٍِؾك ) 
()

 اٌخجزاء ُ٘:

 أ. د. ػجذ اٌزضب ث١ٙخ داٚد / و١ٍخ اٌفْٕٛ اٌغ١ٍّخ / عبِؼخ ثغذاد . -1

 أ. َ. د. ٘شبَ ػجذ اٌظزبر ؽٍّٟ / و١ٍخ اٌفْٕٛ اٌغ١ٍّخ/ عبِؼخ ثغذاد. -2

 / عبِؼخ ثغذاد / رئ١ض لظُ اٌخظ اٌؼزثٟ ٚاٌشخزفخ . أ. َ. د. ِؾّذ طؼذٞ ٌفزٗ / و١ٍخ اٌفْٕٛ اٌغ١ٍّخ -3
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(1)

 Scott، W، A Re Michqmer “introduction psychological Research”، New York wictesy، 1967.  
()

 اٌّؾٍٍْٛ ُ٘:

 أ. د ػجذ اٌزضب ث١ٙخ داٚد / و١ٍخ اٌفْٕٛ اٌغ١ٍّخ / عبِؼخ ثغذاد . -1

 خ اٌفْٕٛ اٌغ١ٍّخ / عبِؼخ ثغذاد / رئ١ض لظُ اٌخظ اٌؼزثٟ ٚاٌشخزفخ .أ. َ. د. ِؾّذ طؼذٞ ٌفزٗ / و١ٍ -2
()

 اٌٛط١ٍخ الإؽصبئ١خ : ِؼبدٌخ وٛثز

 100× ػذد ِزاد ػذَ الارفبق× ػذد ِزاد الارفبق 

 ػذد ِزاد الارفبق 
(1)

 (39طٛرح اٌىٙف أ٠خ ) 
*

ب ِؾززفب ٚاٌذٞ ٠شب٘ذ رطُ ػجبص لا ٠صذق أٗ رزن اٌزطُ ٚرؼٍك ِٓ ِٛا١ٌذ ثغذاد الاػظ١ّخ ٚ٘ٛ اؽذ رٚاد اٌّذرطخ اٌجغذاد٠خ ثذاء رطبِ 

 ثبٌخظ اٌؼزثٟ ِٚٓ اِىب١ٔبرٗ الاخزٜ أٗ ٠غ١ذ وً شٟ ٠ٛوً ا١ٌٗ فٟ اٌّغبي اٌفٕٟ ٚاٌزص١ّّٟ ٚاٌغجبػٟ .
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1

14242003

2

                                                 
(1)

 ( 50طٛرح اٌذار٠بد ، ا٠خ )  
*

جبر الاطبرذٖ : اثزا١ُ٘ س٠ٕبٌٟ ٚرطٌٟٛ ِزادٞ ِٚؾّذ خز٠ظ ِؼٙذ اٌّٛط١مٝ فٟ ثغذاد رزٍّذ ػٍٝ ٠ذ و 1961ؽبوُ غٕبَ : ِٓ ِٛا١ٌذ  

 اٚسعبٞ ، شبرن فٟ ػذح ِؼبرض ِؾ١ٍخ ٚد١ٌٚخ، ٚؽصً ػٍٝ اٌؼذ٠ذ ِٓ اٌغٛائش.
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Summary of the research 

     The attraction is one of the essentials that is required in linear formations  and the attraction 

in the structure of the third-line formations has not been seen by the researchers to make it a 

subject of study. From this importance and to access the basic methods of the research topic  the 

problem of research is determined according to the following questions: 

First: the lack of many linear formations to the ability to attract  which negatively affected the 

interest of the recipient and stimulate his vision. 
Second: The Arabic calligraphy in general and the clear thulth line did not enjoy a theoretical 
study of the attractiveness of its linear formations. 
   The researcher defined his research with three limits: (temporal limit from 1314 to 1433 AH) 
ie (1896 - 2012) and (spatial limit - Iraq - Turkey) and the objective limit: - Formations And the 

researcher defined terms related to the subject of research  which are considered as reliable 

foundations in the literature of specialization (attraction  structure)  this is included in the first 

topic  the second section included the theoretical framework and divided into three topics  

(Beauty and its effect on the achievement of attraction) and included color and aesthetic values 

and non-familiarity  communication and perception  and dealt with the second subject (design 

system) has included aesthetic foundations in the design system and direction and movement 

and design foundations in linear formations and their relationship to attraction  while addressing 

the third topic (components of the process of attraction in the Coin Linear) included And the 
context and the context (the environment of attraction). Then came the theoretical framework 

with a set of indicators  which is a summary of the results of this framework. The third section 

deals with the research procedures that included the research community  And Turkey  and the 

sample was selected selectively using the descriptive method in the analysis to reach the results 

that achieve the goals of the research  and the tool was a form identifying the axes of analysis  

and the fourth section included the analysis of samples and the presentation of results  

1. Emphasis on the use of chromatic contrast in the organization of the relationship of form and 

space  which leads to clarity and affirmation of the act of attraction. 

2. Change the spatial status of the vocabulary used to see the eye as a kind of visual deception  

achieves attraction and visual stimulation  as in the sample (3).The researcher also reached a 

number of conclusions  including: 

1. Lack of interest in activating the antagonism between elements and space. The linear 
configuration lost a lot of gravity because the contrast achieves the greatest ability to affect the 
receiver. 
2. From the positives of attraction it affects the recipient and achieves a lot of his intellectual 
and ideological desires. 
The researcher recommended the following: 
Attention to the idea of composition and the selection of texts through which it achieves a high 

attraction for the recipient  such as (semiotic formations  semantic association between form 

and text). 
The researcher also proposed to study: attraction and aesthetic values in the structure of 
contemporary linear paintings. 
 
 


