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The effect of Humorous Marketing in enhancing Customer
Commitment: An exploratory study of a sample of customers of
Baghdad Mall, Al-Mansour, and Babylon
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Abstract

The current study aimed to know the role that the practice of humorous marketing, with its
dimensions (Affinity humor, self-enhancing humor, self-deprecating humor, and aggressive humor)
has on customer commitment in Baghdad Mall, Al-Mansour Mall, and Babylon. To achieve the
objectives of the study, the descriptive analytical approach was adopted, where the questionnaire was
relied upon as the main tool. To collect data and information, a random sample was drawn so that
the study sample consisted of (85) customers representing the group benefiting from the services
provided by the Baghdad, Al-Mansour and Babylon Malls. The descriptive analytical approach was
relied upon, and the results were analysed based on the (SPSS) program and descriptive statistics
tools, and the results were reached. The Mall of Baghdad, Al-Mansour and Babylon currently has a
great interest in humorous marketing and customer commitment, and that there is a relationship and
impact between humorous marketing and customer commitment, and that humour in the style of
advertising creates positive feelings and a connection from the customer towards the malls.
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