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Abstract:

The research sought to understand how opening virtual markets for small and medium
enterprises in the Republic of Irag can be achieved through the integration of digital

marketing techniques and data analysis.
The importance has emerged in highlighting how digital marketing techniques and data
analysis can be integrated to improve the effectiveness of small and medium enterprises in
virtual (digital) markets. It also aimed to provide recommendations that enhance the
improvement of digital strategies for these projects. The mixed methodology that combines
the descriptive and analytical approach was relied upon. The questionnaire was the research
tool directed to the random sample community, and it included 100 people within the time
limits of the period from 11/15/2023 to 12/30/2023. As for the spatial limits, it was limited to
the Republic of Iraqg, and it was concluded that the results showed the positive relationship

between marketing techniques Digital and opening digital markets, through good data

YAY


mailto:hrk6809@gmail.com
mailto:twalaa599@gmail.com

Yove cem Vg aa) ol aamdl Ogalall AlS ddaa

analysis to support opening these markets and directing the public towards virtual markets
for small and medium enterprises. The research then presented a number of
recommendations urging the integration of tools, training and development, and security
protection to enhance the effectiveness of digital marketing strategies for small and medium
enterprises.

Key words: Digital marketing, data analysis, virtual markets, small and medium enterprises.
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