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DURING THE MASS
MOVEMENT IRAQI
SATELLITE
CHANNELS REPORTERS
DEPENDS ON SOCIAL MEDLA
SITES AS A& SOURCE FOR
THEIR INFORMATION

this is a field survey for sampler of Iraqi
satellite channels reporters
ABSTRACT

The tremendous developments in
communication technology in the world led
to the emergence of a number of social
networking sites that broke the barrier of
control of major agencies, which
strengthened the concept of communication,
which provided the opportunity for the
citizen to be a producer of the message
through social networking sites.

In this research, the reliance on
communication sites is studied as a source of
information in covering the popular

movement.
Among the most important findings of the

research are: that most of the
correspondents rely on news agencies more
than communication sites, as they depend
on communication sites as a secondary
source and not a primary source.
Correspondents about the  popular
movement in the country.
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