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THE ROLE OF SOCIAL
NETWORKING SITES IN
SHAPING THE MENTAL

IMAGE OF THE POLITICAL
CANDIDATE AMONG THE
ACADEMIC ELITE / raceso0k

AS A MODEL
ABSTRACT

Political candidates rely on  Social
networking sites in their electoral programs
and methods of persuading the public and
academic elites in this promotional race , and
the importance of investing social
networking sites for politicians comes it an
attempt to build a good image as it is a quick
, interacrtive , semi _free and of great use
for the politican for the public and in this
sense lies the importance of our study to
address this sensitive topic ,The research also
contains clear visions about the importance
of the mental image and its reflection on the
election results and the extent to which

candidates benefit from social media in
persuading voters in their electoral
programs, and knowing the opinion of

academic about the candidates. The problem
of the study lies in knowing the role of social
networking sites in shaping the mental image
of the political candidates for academic elites
,was it positive ,negative or neutral,? The
researcher sought to find out by preparing a
guestionnaire according to survey method
,and it was distributed to three universities
(Baghdad, AL _Mustan sirya ,and AL _
Iragia )and sample of (525)respondents.
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