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ABSTRACT

The study aimed to identify the factors affecting
the sharing of contents according to the
informative values of the news, to identify the
motives that motivated the respondents to use the
communication sites to share knowledge, and the
gratifications achieved by the respondents when
they used the communication sites to share
knowledge.

This study relied on the survey method using the
questionnaire tool on a sample of 400 Egyptian
university youth using the questionnaire tool...
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