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ABSTRACT

The study main objectives are to identify
the nature of the role played by public
relations in dealing with political issues in
Irag, and highlight the administrative
strategies and communication methods
used in dealing with these issues, moreover,
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the most important political issues that
have attracted the attention of workers in
public relations. This field study was
applied to a sample consisting of (100)
individuals working in the Department of
Public Relations in the Iraqgi Council of
Representatives and academic professors in
the Department of Public Relations at the
College of Media, University of Baghdad.
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